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SYNOPSJS 

NAMED OF THE COMPANY 

All the shareholders was agreed that our saloon named as Shema' s Beauty Saloon.It's 

because this named has their own sentimental value so we believe that our business wi11 

success if we talce this name as our business name. 

SCOOP OF THE BUSINESS 

Shema' s Beauty Saloon has provided beauty service to all types of people. 

TYPES OF BUSINESS 

Facial Treatment 

Facial treatment for those who have face problem or 

for person who care to their face. We also gjving 

make-up services for those who wanted get married, 

to attend special occasions .Besides that , we also 

have grooming classes for those who interested to 

learn how to care about beauty. 
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Body Treatment 

Specia] body treatment for those who want to fresh 

their body which includes scrubbing, nibbing and 

k:needing the body to reduce pain or stiffness, sauna 

(Stearn bath) , milk Bath and lulur. The purpose of 

body treatment is to reduce fat from the body and to 

smooth an.d beautify the skin. 

Hair Treatment 

LOCATION 

Our saloon also have hair treatment for those who 

want to have a beauty hair. Our saloon provide 

services like cut , blow hair, straightened , dye , 

wash and setting up their hair for any special 

occasmn. 

We choose City Plaza Shopping Complex, Alor Setar as our business location .City Plaza 

is situated in the middle of the town so a11 level of society converge there for shopping .In 

spite of this, we think that City Plaza is suitable place to open the business . 
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