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ABSTRACT 

 

This paper aimed to identify the factors that influence Muslims consumer in choosing 

Islamic banking products. Main focused of this research is to examine the factors that 

influence Muslims consumer in choosing Islamic banking products among staff 

MPKB. The study is used the primary data by questionnaires and the samples 

consisted of 100 staff and the target population is from Majlis Perbandaran Kota 

Bharu Bandar Raya Islam (MPKB BRI), Kelantan. SPSS software system 2.0 is used 

for running the collect data. There are three independent variables such as knowledge, 

perception and religious factor whereby the dependent variable is the choosing 

Islamic banking product. The results revealed that the knowledge showed most 

significant positive relationship with choosing Islamic banking product, whereby the 

religious factor also significant but not strong as the knowledge. Finally, the limitation 

and recommendation are included to help further researchers to have a better finding 

of the result. 
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