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ABSTRACT

The purpose of this paper is to first provide an overview of the students’s spending behavior
through three factors which are financial literacy, socialization agents and the brand image.
Based on the survey administerd to 100 students in Sultan Zainal Abidin University, a factor
analysis is to measure the relationship and the most influential factor that will affect the spending
behavior. The result indicate that the financial literacy give the most influence towards the
spending behavior. The result also showed that financial literacy and the socialization agents is
significant to the spending behavior while the brand image is not significant to it. These result are
important to the practiotioners as it shows that this study can be apply to the university to
enhance their students’s financial mangement through many ways such as through workshop

and classes.



Table of Contents

T P e i
Letter Of DECIAratioN ... ettt e e e e s sttt et e e e e e e bt e et e e eeeeeaaabrraeeeeeeeeaannes i
Letter Of TranSMItLal .....c..eveeiiiiee et e e e e e et e e e e s st bt et e e e e e e ssabbreeeeeeesssnnnnes iii
ACKNOWIEAZEMENT ... e e e e e e e e e e e e iv
TabIE OF CONTENTES...ceiiiiiieeeeee ettt et e e s e e s st e e sttt e s snr e e e s snreeeesanneeeens v
I o) i 1] o L= PP PP OPPRPPOPPPPR vi-vii
LISt Of i UIES oo, viii
LY o1 1 Tl £ TP P TSP PPUPPP PRI ix
Chapterd: INTrOAUCTION ...uueeeiiiiiiiiiitiii s 1
1.1 Background Of the StUAY ....cooeeeeeeeeeeeeeeeeeee 1-2
1.2 Problem STateMEBNT....cocuiiiiiiiiieeeeee et e e st e s ee e e 3-4
1.3 RESEAICh ODJECLIVES ..cceeeeeeeeeeeeeeeeeeeeeeee e, 4
R T [ ol W (U LT o o [ USRS 5
1.5 Theoritical framMEWOTK ......ccoouiiiiiiee ettt e s e s e e e s 6
LB HYPOLNESIS e, 7
1.7 Significance of the stUdy ......cooeeeeeeeeei e 8
1.8 Definition of terms in relation of the research ...........cco oo 8
1.9 Limitation: Methodology and Researcher .........ccccceeeiiiiii 9
1.10 Scope Of the STUAY cccceeeeeeeeeeeeeeeeeeeeeeeee 10
Chapter 2: LILEraturE FEVIEW ........uuueeeiiieiiiieiiieiittt e aaanannaannnnnnnannnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn 11
2.1 Dependent variable-Spending behavior............ccc 11
2.2 Independent variable-financial literacy.........cccccooiii 11-12
2.3 Independent variable-Socialization agents..........ccccoooeiiiii 13-14
2.4 Independent variable-Brand image...........ccoo i 14-15
Chapter 3: Research MethodOIOZY ............. e aan 16

o A T =T Yol o e [T = o PP PPPPPPPPPPPRt 16



3.1.1 PUrPOSE Of the STUAY ..uuueiiiiiii s 16

Y10 aY o] L g T=qe [T = o PP PPPPPPPPRt 16-17
3.2, L UNIt OF @NAIYSIS wevttiiiiiiiiiiiii s 17
3.2.2 POPUIGEION Luuttiiiiiiiiiiitiiitt s 17
3.2.3 SAMIPIING SIZE wuvvruriiiiiiiitiiitt s 18
3.2.4 SaMPliNG tECHNIGUE ..vvveiiiiiitiiiiiti s 18

S T 1Y TN o] e - - PP PPPPPPPPRE 18
3.3 L Primary data ..eeueeeeeeeeeiiiiiiiiii s 18-19

3.4 QUESHIONNAIIE AESIZN....eeiiiiiiiiieiiiiiitee ettt e e s e ettt ettt e e e e s s bbbt eeeeeeessssbbbbaeeeeeesasannbrsaeeeeseens 19

3.5 Procedures of the data @nalysis ........uuuiiiiiiiiiiiiiiiiiiiieiiiieeieeeeeeeee e e e reeeeererarrararrrarraaerarrrrae 19
3.5.1 DesCriptive STatiStiC...ccuuueiiiiiiiriiiiiee et e e e e rea e e eaae s e eeaa e e eaaaaes 19-20
3.5.2 Realibility @nalySiS....uuuuueeueuuuiiiiiiiiiiiit s 20-21
3.5.3 MUIIPIE FEEIrESSIONS. . .uuttieiiiiietiiititt s 21
B4 ANOVA. .ot e s e e st e e et e e s e e e e eaneeee s 22
TR o (=T PO PP P PP PPPPPRPPI 22

ChaptEr 4: RESUIT ..uvuiiiiiiiiiiiitii s aan 23

4.1 Gender Of the rESPONUENTS.......uuuueiieiiiiiiei e anan 23

4.2 AgE Of the rESPONUENTS ....uvuiiiiiiiiiiiiiit e nanan 24-25

4.3 Marital status of the reSPONAENTS.........uuuuuuii s 25-26

4.4 Sources of money by the reSPONAENTS .........uuuuuiuiiii s 27-28

4.5 Amount of money spent in a week by the respondents ..........cccccceeieeiiiieiiiiiiiiiieieecceeeeee e 28-29

4.6 REalibility @NalYSis ....uuueeeeiiiiiiiii e aaan 30

A (=Y 1YY o o 1R SRRt 30-32

Chapter 5: Conclusion and recommeENdation..........coocuuiiiiiiiiiie i e e 33

5.1 Multiple regression MOGEL..........iiiiiiiiieee et e st e e e eneeee s 33

5.2 DiscusSioN Of Major fINAING .......eeeeiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeee e e e eeeeeeeeeesaeeseeesesssssssssassssssssssssssrssrsnnes 33
5.2.1 Relationship between the spending habit and the financial literacy .........ccccooeeiiiiiiiiiinnnnnn. 34

5.2.2 Relationship between the spending habit and the socialization agents ............cccevvvvvnnnnnn... 34



