A STUDY OF DETERMINATIONS OF SOCIAL MEDIA MARKETING
TOWARDS ACCEPTANCE OF TAKAFUL PRODUCTS

NURUL SAFINAH BINTI MAT NAWI
2014112587

BACHELOR OF BUSINESS ADMINISTRATION WITH HONOURS
(MARKETING)
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA KELANTAN

JANUARY 2017
1

LETTER OF SUBMISSION
JANUARY 2017
NURUL SAFINAH BINTI MAT NAWI
Bachelor of Business Administration (Hons) Marketing
Faculty of Business Management
Uninversiti Teknologi Mara
Kampus Kota Bharu,
Kelantan.
The Head of Program
Bachelor of Business Administration with Hons (Marketing)
Faculty of Business Management
Universiti Teknologi MARA
Kampus Kota Bharu
Kelantan Darul Naim

Dear Sir/Madam,
SUBMISSION OF PROJECT PAPER (MKT672)
I am Nurul Safinah Binti Mat Nawi, writing to propose my project paper entitled “A Study
of Determinants of Social Media Marketing towards Acceptance of Takaful Products” to
fulfill the requirement as needed by the Faculty of Business Management, Universiti
Teknologi Mara (UiTM), Kampus Kota Bharu, Kelantan.
Thank You,
Yours sincerely,
______________________
NURUL SAFINAH BINTI MAT NAWI
Bachelor student
Faculty Business Management
UiTM Kota Bharu, Kelantan

iii

ACKNOWLEDGEMENT
Firstly, I Nurul Safinah Binti Mat Nawi would like to express my thankful to
Allah S.W.T because of the abundant gifts, I can managed to complete this thesis as good
as possible. I would also like to take this opportunity to express my appreciation for those
who have been significantly influential and responsible I helping me completing this
project paper.
Next, I would also like to thank to my advisor who I respect most, Sir Muhammad Faizal
Bin Samat without his helps and guide, and of course I cannot complete this project paper.
He gave many explanations as to things to do to succeed in this work. The explanation
given is very clear and easily understood by me. I will not forget for all the guidance that
he gives to me. I would like to thank my second examiner Dr. Nik Nor Hasimah Binti Nik
Ismail for the willingness to examine this paper.
Not forget to UiTM Kota Bharu also because if there is no facilities provided for students,
it would be impossible for me to search for and find information related to this project
paper. With the library, we are able to create discussion and problem solving with
classmates. Besides that, UiTM also provide the students with Wi-Fi facility and merit for
student to search the internet and get information.
Last but not least, I want to express many thanks and highest appreciation to all of you
either involved directly and indirectly in carrying out this project paper. In addition, not
forget to mention my parents that have contributed so much especially in financial aspects
and never stopped giving me moral support. I am very happy to have parents who are very
understanding as I am busy in times when solving this thesis. I will never forget for their
sacrifice.

iv

TITLE
PAGE……………………………………………………………………………………………i
DECLARATION OF ORIGINAL WORK……………………….............................................ii
LETTER OF TRANSMITTAL………………………………….…………………………….iii
ACKNOWLEDGEMENT……………………………………………………….….................iv
TABLE OF CONTENT………………………………………………………………...............v
LIST OF TABLES…………………………………….……………………………….……...vii
LIST OF FIGURES……………………………………………………………………….......viii
ABSTRACT ……………………………………………………………………………..…….ix

TABLE OF CONTENTS
CHAPTER 1 ................................................................................................................................... 1
RESEARCH OVERVIEW ........................................................................................................ 1
1.1

INTRODUCTION...................................................................................................... 1

1.2

BACKGROUND OF STUDY ................................................................................... 1

1.3

BACKGROUND OF COMPANY ............................................................................ 5

1.4

PROBLEM STATEMENT ....................................................................................... 6

1.5

RESEARCH QUESTION ......................................................................................... 7

1.6

RESEARCH OBJECTIVES ..................................................................................... 7

1.7

SIGNIFICANCE OF THE STUDY.......................................................................... 8

1.8

DEFINITION OF TERM .......................................................................................... 9

1.9

CHAPTER SUMMARY .......................................................................................... 11

CHAPTER 2 ................................................................................................................................. 12
LITERATURE REVIEW ....................................................................................................... 12
2.1

INTRODUCTION.................................................................................................... 12

2.2

TAKAFUL INSURANCE ....................................................................................... 12

2.3

SOCIAL MEDIA MARKETING ........................................................................... 13

2.4

DEPENDENT VARIABLE ..................................................................................... 14

2.5

INDEPENDANT VARIABLES .............................................................................. 16

2.6

HYPHOTHESIS ...................................................................................................... 21

2.7

UNDERPINING THEORY ..................................................................................... 22

2.8

THEORETICAL FRAMEWORK ......................................................................... 23

2.9

CHAPTER SUMMARY .......................................................................................... 24
v

ABSTRACT
Nowadays, Takaful products has growth rapidly and it has been widely spread in both
Muslim and non-Muslim countries. In order to encourage more acceptance by people,
Takaful industry need to use social media as a medium to build awareness about Takaful
product. Social media gained precedence in today’s business environment, and consumers
themselves are more receptive to this marketing media.
This research a study of determinants of social media marketing towards acceptance of
Takaful products had been conducted to analyze the relationship among determinants of
social media marketing. There are three independent variables of this research which is
trust on social media, interactive on social media and advertisement characteristics in social
media towards acceptance of Takaful products. This research has been answered by 135
respondents through questionnaire. By using application Statistical Package for the Social
Science (SPSS) version 20 has been used to analyze the data. Based on the study, the results
shows there are significant relationship between trust on social media marketing and
advertising characteristics towards acceptance Takaful products.
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