
 
 

 
 
 
 

 
UNIVERSITI TEKNOLOGI MARA 

 
 
 
 
 

THE AWARENESS OF GHARAR IN 
ONLINE SHOPPING AMONG 

TAMAN BUKIT MEWAH’S 
RESIDENT 

 
 
 

SITI MUNIRAH BINTI YACOB 

 
 

Academic Writing submitted in partial fulfillment of 
the requirements for the degree of 

Diploma in Muamalat 

 
 

Academy of Contemporary Islamic Studies 

 
 

December 2019 
 



ii 
 

AUTHOR’S DECLARATION 

 

 

I declare that the work in this academic writing was carried out in accordance with the 

regulations of Universiti Teknologi MARA. It is original and is the results of my own 

work, unless otherwise indicated or acknowledged as reference work. This thesis has 

not been submitted to any other academic institution or non-academic institution for any 

degree or qualification. 

 

I, hereby, acknowledge that I have been supplied with the Academic Rules and 

Regulations for Post Graduate, Universiti Teknologi MARA, regulating the conduct of 

my study and research. 

 

 

Name of Student : Siti Munirah binti Yacob 

Student I.D. No : 2017625708 

Programme : Diploma of Muamalat – IC110 

Faculty : Academy of Contemporary Islamic Studies 

Thesis : The Awareness of Gharar in Online Shopping Among 

Taman Bukit Mewah’s Resident 

 

Signature of Student 

 

: ………………………………… 

Date : December 2019 

  



iii 
 

ABSTRACT 

 

 

This research is conducted for the academic paper project with the title, “The 

Awareness of Gharar in Online Shopping Among Taman Bukit Mewah’s Resident”. 

Nowadays, as we know, online shopping is common among shoppers. Generally, online 

shopping is a form of electronic commerce, which allows consumers to directly buy 

goods or services from a seller over the Internet using a web browser. As advanced 

technology, shopping activities are also more convenient due to technological 

development. But as existence of online shopping, it has raised doubts in Muslim society 

because of uncertainty (gharar) like the buyer cannot see the exact condition of goods. 

Muslims scholars gives a lot of opinions regarding this according to Al-Quran, Sunnah, 

Ijma’. Many Muslims especially faced problems because of gharar element that exist 

in the transactions. This study wants to overlooked the awareness of gharar among 

society and the target are Taman Bukit Mewah’s Resident. Thus, the objectives of this 

research are, 1) to study the awareness of gharar in online shopping among the 

respondents 2) to identify the effects of gharar in online shopping to the respondents. 

3) to determine the best solutions and suggestion to minimize gharar in online shopping. 

The researcher uses quantitative method and collected data through online survey. To 

achieved the three objectives, the survey was spread diligently through WhatsApp and 

collected 68 responses. It is found that majority of the respondents do aware about 

gharar in online shopping, but actually many party like seller and authorization aside 

from consumer, also play roles in minimising gharar element together in online 

shopping industry. 
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