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1.0 EXECUTIVE SUMMARY 

1.1 Brief Description of The Business and Product Concepts 

At this stage, a detail study about Facilis Portable Air conditioner for our new 

product development was done. It is necessary in order to get detailed information about 

the product, non-verbal interview and research on the innovation product based and its 

features, quality, and conveniences. Furthermore, the theory of the new product 

development was related to our product concept. The details of our product were divided 

into research and development, product design, features, concept testing, build prototype 

and test marketing. 

In research and development, the details explanation of how the idea generation and 

market survey was conducted. The idea actually was generated based on the difficulties 

for the travelers and recreational clubs to carry the portable air conditioner because the 

limited space in bags and also the structure or shape of the portable air conditioner that 

too large. It is also influenced by the electricity consumption of the existing product that 

is overused that affect the electricity cost. Next, the details study based on target market 

for our product is electrical store and supermarket which is the attractive sport for the 

people that like to travel and camping. From the idea generation and market survey done, 

the Consumer Trend Canvas was completed. From that, it shows the summary of the 

product detail, analysis and also target market on how our product idea was develop. The 

things that was analyzed is the product design or features. At this part, a sketch of our 

product design was done based on combination of existing product in market. Concept 

testing is the further analysis of the product on how target market will accept the 

innovation product. 

1.2 The Target Market and The Projections 

Facilis air conditioner can be introduced to few target market such as travellers, 

recreational club members and also the campers. Nowadays, due to increase in climate 

changes, it results in rise of temperature thus making the worlds hotter especially the 

country that crosses the equator which includes Malaysia. Malaysia reaches at least 37°C 

at a certain time. Thus, in Malaysia, air condition has high demand in sales due to the 

raises of temperature. Also, people that like to travel by car and usually go to camping 

would have problem with the temperature of the camping area. The temperature in 

Malaysia cannot be predicted even at night. Sometimes, at night, the temperature at a 
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