UNIVERSITI TEKNOLOGI MARA

ACCESSING FACTORS INFLUENCING
MUSLIM CONSUMER PREFERENCE
TOWARDS ISLAMIC HOME FINANCING:
AN EXPLORATORY STUDY EVIDENCE

NURUL FADZLIANA BINTI MOHD FAUZE
2016647928

Final Year Project Paper submitted in fulfillment
of the requirements for the degree of
Bachelor of Business Administration
(Islamic Banking)

Faculty of Business and Management

December 2018



AUTHOR’S DECLARATION

I declare that the work in this final year project paper was carried out in accordance
with the regulations of Universiti Teknologi MARA. It is original and is the results
of my own work, unless otherwise indicated or acknowledged as referenced work.
This thesis has not been submitted to any other academic institution or non-

academic institution for any degree or qualification.

I, hereby, acknowledge that I have been supplied with the Academic Rules and
Regulations for Undergraduate, Universiti Teknologi MARA, regulating the

conduct of my study and research.

Name of Student :  Nurul Fadzliana Binti Mohd Fauze
Student I.D. No. ;2016647928
Programme :  Bachelor of Business and Administration (Hons)

Islamic Banking.
Faculty :  Business and Management

Thesis : Accessing Factors Influencing Muslim Consumer
Preference Towards Islamic Home Financing: An

Exploratory Study Evidence

Signature of Student : ............ /g}' e,

Date ;' December 2018

ii



ABSTRACT

Home financing can be describe as a compulsory need for each person in
this new era to purchase a house. As a Muslim, choosing a home financing that
follow a Sharia laws can be assume as a good practise of life nowadays. It is
because, home financing loan that follow Sharia laws mechanism now are highly
offers by banking sectors. However, there is lack of study about the likelihood
preferences in Islamic home financing scheme among Muslim community.
Therefore, the researcher tends to explore the factor that can affect the preferences
level of Muslim community in choosing Islamic home financing. The analysis of
validity and reliability confirm that all indicator that were used to measure the
variables in this study is valid and reliable. By using the multiple linear regression
analysis, the result indicate that all the selective independent variable were having
a positive significant influence towards Muslim preferences of choosing the Islamic
home financing. Hence, the analysis suggest that, the responsible parties should
more focus on these factor in increasing the possibility of Muslim community to

choose Islamic home financing mechanism.
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