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SPECIAL THANKS....

Thank you to Allah Almighty for his blessing, we able to complete this assignment
successfully. We really want to say our gratitude and thanks to our organizational
behavior lecturer, Madam Nik Nor Hasimah Binti Nik Ismail for all her guidance to
us about this assignment and eventually we can finished it up. Without her help

and guide we could not possibly done it.

A special thanks to all our friends that helped us by giving opinions and
comments so we can improve our work . Uitm Machang which facilitates us with

wireless internet connection which helps us a lot in completing this assignment.

For the hard work, strength and confidence that given by the member of this
group we finally finished our work completely. Finally to our loves one, especially
our family members, thank you for always pray for our success and gives a full
support in our studies. Thank you all from the bottom of our heart.

Thank you......
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ACKNOWLEDGEMENT

Our project here is all about “Adidas”. As we all know that Adidas is a
product well established in market since 80 years ago. For over these years the
Adidas Group has been part of the world of sport on every level, delivering state-
of-the-art sports footwear, apparel and accessories. Today, the Adidas Group isa
global leader in the sporting goods industry and offers abroad portfolio of products.
Products from the Adidas Group are available in virtually every country of the

world.

Adidas Sport Performance focuses on offering functional and innovative
products and all our sports categories. Our top five priorities are running, football,
basketball, tennis and training. We currently hold the no 1 or no 2 position globally
in each of these categories. Exciting new products are introduced within these
categories every season in 2005, our major initiatives will again include further
commercialization of our key technologies, special attention to the running and
basketball categories and the global advertising campaign titled “impossible is

nothing”.

Adidas launched the “Impossible Is Nothing” brand campaign in 2004 with
tremendous success and we will continue to strengthen this message in 2005. We
will present “Impossible Is Nothing” in innovative and challenging ways and use it
to further inspire and involve our consumers. As in 2004, we will celebrates the
power of sport and demonstrate our confidence that “Impossible Is Nothing”. The
fully integrated communication campaign will feature numerous Adidas athletes
from various sports who shares our desire to surpass limits and to challenge the

impossible.




History

For more than 80 years, the adidas Group has been part of the world of sports on
every level, delivering state-of-the-art sports footwear, apparel and accessories.
Today, the adidas Group is a global leader in the sporting goods industry and offers
a broad portfolio of products which are available in virtually every country of the
world. Our strategy is simple: continuously strengthen our brands and products to

improve our competitive position and financial performance.

We have offices in more than 55 countries and 50 nationalities represented
amongst our staff at the Group’s Headquarters in Herzogenaurach, Germany. We
have more than 150 subsidiaries and source products from a multi-tiered external
supply chain in more than 60 countries. Our brands are visible all over the world

and sponsor global sports events suc as the Olympic Games.

So as a truly global business in the sporting goods industry, the adidas Group is
continually confronted with a variety of challenges that arise from our commitment
to striking the balance between shareholder interests and the needs and concerns
of our employees, the workers in our supply chain and the environment, or in short

in our aim to become a sustainable company.




