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ABSTRACT 

 

Event planning management in Malaysia is considering as infant industries in the 

country. However, planning and its process play as a key role in the company and 

the management of special or big event such as Present Malaysian Productions Sdn. 

Bhd. which organized the world marching band competition. It is because the larger 

and more complex events become the more detailed and systematic the planning will 

have to be. The study identified the factors that can influence the planning 

management in Malaysia that practiced by Present Malaysian Productions Sdn. Bhd. 

during KLWMBC 2008 event recently. According to the findings, the event which 

organized by the company is proven that planning management is important in order 

to guaranteed the event would be successful. The study also indicates that a lot of 

things need to be improved to ensure in organizing a better event in the future with a 

better planning management and the need to identify the objectives and goals, 

before organizing an event.  

 

 

  

 

 

 


	THE EFFECTIVENESS OF PRESENT MALAYSIA PRODUCTIONS SDN. BHD IN DETERMINING THE SUCCESSFUL OF EVENT PLANNING MANAGEMENT
	LETTER OF TRANSMITTAL
	Declaration
	CLEARANCE FOR SUBMISSION OF THE RESEARCH PROPOSAL BY THE SUPERVISOR
	Acknowledgement
	ABSTRACT
	CONTENTS
	List of Tables
	1.0 INTRODUCTION
	1.1 PROBLEM STATEMENT
	1.2 Research Problem
	1.3 Research Question
	1.4 Objective of the Study
	1.5 Scope of Study
	1.6 Significant of Study
	1.7 Limitation
	1.8 OVERVIEW OF EVENT MANAGEMENT INDUSTRY
	1.9 INTERNATIONAL EVENT COMPANY IN MALAYSIA
	1.9.1 Present Malaysia Productions. Sdn Bhd
	1.9.2 Marcus Evans
	1.9.3 Madetill Event Management Sdn. Bhd
	1.9.4 EventusAsia


	2.1 INTRODUCTION
	2.2 AN OVERVIEW OF THE PROBLEM
	2.3 EVENT PLANNING
	2.3.1 The planning process
	2.3.2 Objectives, environmental search and information-gathering
	2.3.3 Demand and operational planning
	2.3.4 Financial planning
	2.3.5 Marketing planning

	2.4 Management
	2.5 STRATEGIC MANAGEMENT
	2.6 CUSTOMER SATISFACTION
	2.7 THEORITICAL FRAMEWORK
	2.8 RESEARCH FRAMEWORK

	3.1 RESEARCH DESIGN
	3.2 DATA COLLECTION METHOD
	3.2.1 Questionnaire
	3.2.2 Interviewing

	3.3 DATA COLLECTION
	3.4 SAMPLING DATA
	3.5 DATA ANALYSIS

	4.1 DATA INTERPRETATION AND ANALYSIS
	4.2 Section A: Respondent’s Background
	4.3 Section B: The event planning process and execution during event
	4.4 Section C: Satisfaction towards the planning management processes
	4.5 t- Test Output

	5.1 Conclusion
	5.2 Recommendation

	Bibliography



