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ABSTRACT 

 

 

 

This paper is to examine the effectiveness of loyalty card toward customer loyalty in 

AEON Bandaraya Melaka. Besides, there is specific study about the effectiveness of 

loyalty card toward customer loyalty in AEON Bandaraya Melaka where mostly previous 

study is about the general effectiveness of loyalty card toward customer loyalty. Thus, 

the theoretical framework was done from the previous journal. With a convenience 

sampling method used in this research, about 108 questionnaire distributed to the 

customers before the result have revealed relationship and significant of conceptual 

framework of this topic. 

Particularly, the four conceptual factors which are trust, satisfaction, attitude, 

commitment and loyalty card has been analyzed. Then, the result of the study would 

indicate the effectiveness of loyalty card toward customer loyalty in AEON Bandaraya 

Melaka. 

Keywords: customer loyalty, the effectiveness of loyalty card 

 

 

 

 

 


	THE EFFECTIVENESS OF LOYALTY CARD TOWARD CUSTOMERS LOYALTY. A CASE STUDY: AEON BANDARAYA MELAKA
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENTS
	TABLE OF CONTENT
	LIST OF TABLE
	LIST OF ABBREVIATIONS
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1.1 BACKGROUND OF THE STUDY
	1.2 BACKGROUND OF THE COMPANY
	1.3 PROBLEM STATEMENT
	1.4 RESEARCH QUESTION
	1.5 RESEARCH OBJECTIVE
	1.6 CONCEPTUAL FRAMEWORK
	1.7 HYPOTHESIS
	1.8 SIGNIFICANCE OF STUDY
	1.9 SCOPE OF STUDY
	1.10 LIMITATIONS
	1.11 DEFINITION OF TERM

	CHAPTER 2: LITERATURE REVIEW
	2.1 INTRODUCTION
	2.2 CUSTOMER LOYALTY
	2.3 LOYALTY CARD PROGRAM
	2.4 ATTITUDE
	2.5 SATISFACTION
	2.6 TRUST
	2.7 COMMITMENT
	2.8 CONCLUSION

	CHAPTER 3: RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 PURPOSE OF STUDY
	3.2 RESEARCH DESIGN
	3.3 POPULATION
	3.4 SAMPLING DESIGN
	3.4.1 SAMPLING FRAME
	3.4.2 SAMPLING TECHNIQUE
	3.4.3 SAMPLING SIZE

	3.5 DATA COLLECTION
	3.5.1 PRIMARY DATA
	3.5.1.1 INTERVIEW
	3.5.1.2 QUESTIONNAIRE

	3.5.2 SCALES AND RATING USED
	3.5.3 SECONDARY DATA
	3.5.4 DATA ANALYSIS METHOD

	3.6 CONCLUSION

	CHAPTER 4: DISCUSSION AND DATA ANALYSIS
	4.0 INTRODUCTION
	4.1 RESPONSE RATE
	4.2 RELIABILITY TESTING ANALYSIS
	4.2.1 RELIABILITY TEST FOR ALL VARIABLES
	4.2.2 RELIABILITY TEST FOR INDEPENDENT VARIABLES
	4.2.3 RELIABILITY TEST FOR DEPENDENT VARIABLE
	4.2.4 SUMMARY OF RELIABILITY TEST

	4.3 FREQUENCY ANALYSIS
	4.4 DESCRIPTIVE STATISTICS ANALYSIS
	4.5 PEARSON CORRELATION ANALYSIS
	4.5.1 HYPOTHESIS TESTING
	4.5.2 RESULT SUMMARY OF HYPOTHESIS TESTING

	4.6 REGRESSION ANALYSIS
	4.7 CONCLUSION

	CHAPTER 5: CONCLUSION AND RECOMMENDATION
	5.0 INTRODUCTION
	5.1 CONCLUSION
	5.2 RECOMMENDATION
	5.3 RECOMMENDATION FOR FUTURE RESEARCH

	6.0 BIBLIOGRAPHY AND REFERENCES
	7.0 APPENDICS



