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ABSTRACT 

The purpose of this study was to investigate the relationship of the selected independent 

variables: green perceived value, green trust, green perceived risk and green awareness 

with dependent variable which is green purchase intention. In order to provide a guide in 

the study, four hypotheses were formulated. Data were collected from 150 respondents 

using the questionnaire. This study was conducted at Johor Bahru choose randomly and 

covers all the community without state who are the respondents. Then the results were 

analyzed by using SPSS to find the significant relationship with the dependent variable. 

At the end of the study, based from the findings, several recommendations have been 

made for the organization and also for future research purpose. Through this study, it will 

help other researcher or manufacturer to identify the new strategy that can be used to 

encourage consumers to purchase green product to save environment.  

 

 

 

 

 

 

 


	A STUDY ON GREEN PURCHASE INTENTION TOWARDS GREEN CONSUMER AT JOHOR
	DECLARATION OF ORIGINAL WORK
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER 1 INTRODUCTION TO RESEARCH
	1.0 INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH OBJECTIVE
	1.4 RESEARCH QUESTION
	1.5 THEORETICAL FRAMEWORK
	1.6 RESEARCH HYPOTHESIS
	1.7 SCOPE OF STUDY
	1.8 SIGNIFICANCE OF STUDY
	1.9 LIMITATIONS OF STUDY

	CHAPTER 2 LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 DEPENDENT VARIABLE
	2.2 INDEPENDENT VARIABLES
	2.2.1 Green Perceived Value
	2.2.2 Green Trust
	2.2.3 Green Perceived Risk
	2.2.4 Green Awareness


	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 RESEARCH METHODOLOGY
	3.1 RESEARCH DESIGN
	3.2 POPULATION
	3.3 SAMPLING TECHNIQUES
	3.4 SAMPLING SIZE
	3.5 UNIT OF ANALYSIS
	3.6 DATA COLLECTION METHOD
	3.6.1 Primary Data
	3.6.2 Secondary Data

	3.7 DATA ANALYSIS
	3.7.1 Reliability Analysis
	3.7.2 Frequency Distribution
	3.7.3 Descriptive Analysis
	3.7.4 Inferential Analysis

	3.8 CONCLUSION

	CHAPTER 4 FINDINGS AND RESULT
	4.0 RELIABILITY ANALYSIS
	4.1 FREQUENCIES DISTRIBUTION ANALYSIS
	4.2 DESCRIPTIVE STATISTICS ANALYSIS
	4.3 PEARSON’S CORRELATION
	4. 4 Hypotheses Testing

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 INTRODUCTION
	5.2 CONCLUSION
	5.3 RECOMMENDATION

	REFERENCES



