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ABSTRACT

This research explores about the new product of ASNB which is AmanahSahamBerhad 2
(ASB2). The main purpose of this research was to identify the level of awareness on ASB2
unit trust among Generation Y. This research applied cross sectional studies where data
collected by using questionnaire. The questionnaire consist questions regarding awareness,
knowledge, social influence, marketing strategy and characteristics of funds. 150
respondents were selected among Generation Y in Kuala Lumpur. The result shows that
there were three independent variables which are knowledge, marketing strategy and
characteristics of funds are significant towards dependent variables. Meanwhile social
influence were found to be insignificant with negative relationship towards the level of
awareness on ASB2 unit trust among Generation Y. in addition, marketing strategy was
found to be the most influence factor for the dependent variable based on regression
analysis. Thus, marketing strategy such as advertising, promotion, or events should be
implemented in order to improve the level of awareness among Generation Y. For future
research, the number of respondent should be increase and the area of research can be

extended to other places in order to obtain better result and generalizability.



	THE LEVEL OF AWARENESS ON ASB2 UNIT TRUST AMONG GENERATION Y
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSON
	ACKNOWLEDGEMENTS
	TABLE OF CONTENT
	ABSTRACT
	1.0 BACKGROUND OF STUDY
	1.1 PROBLEM STATEMENT
	1.2 RESEARCH OBJECTIVE
	1.3 RESEARCH QUESTION
	1.4 THEORITICAL FRAMEWORK
	1.5 RESEARCH HYPOTHESIS
	1.6 SIGNIFICANCE OF STUDY
	1.7 LIMITATIONS OF STUDY
	1.8 DEFINITION OF TERMS

	CHAPTER 2 LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 DEPENDENT VARIABLE
	2.1.1 Level of Awareness on ASB2 among Generation Y

	2.2 INDEPENDENT VARIABLES
	2.2.1 Knowledge
	2.2.2 Social Influence
	2.2.3 Marketing Strategies
	2.3.4 Characteristics of Funds


	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 RESEARCH DESIGN
	3.1.1 Purpose of Study
	3.1.2 Nature of Study

	3.2 DATA COLLECTION METHOD
	3.2.1 Primary Data
	3.2.2 Secondary Data

	3.3 SAMPLING
	3.3.1 Population
	3.3.2 Sampling Techniques
	3.3.3 Sampling Frame
	3.3.4 Sampling Size

	3.4 DATA ANALYSIS AND INTERPRETATION
	3.4.1 Frequency Analysis
	3.4.2 Reliability Analysis
	3.4.3 Correlation Analysis
	3.4.4 Regression Analysis


	CHAPTER 4 FINDINGS AND ANALYSIS
	4.0 INTRODUCTION
	4.1 Frequency analysis
	4.2 Reliability Analysis
	4.3 Descriptive Analysis
	4.4 Correlation Analysis
	4.4.1 Hypothesis Testing

	4.5 Regressions Analysis
	4.5.1 Multiple Regressions without Dummy
	4.5.2 Multiple Regressions with Dummy


	CHAPTER 5 RECOMMENDATION AND CONCLUSION
	5.0 RECOMMENDATION
	5.1 CONCLUSION

	REFERENCES



