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ABSTRACT

Hijab is considered as compulsory clothing apparels for Muslim women
around the world. In Malaysia, the image of hijab and its wearer has shifted from an
old fashioned look to modern and fashionable style. However, few past studies has
found that fashion in hijab has overcome its main purpose which is to cover parts of
Muslim woman body. As a result from this phenomenon, a study has been conducted
to dig deeper what indicated Muslim women interest towards hijab as fashion
apparels. The objectives to conduct this study is to identify the relationship between
independent variable of self-concept, brand image, word-of-mouth and perceived
quality towards clothing interest of hijab among Muslim woman in Klang Valley. In
other words, researcher wants to study what factors induce Muslim woman attraction
towards hijab as fashion items. The survey instrument was distributed through online
platform to target sampling which is Muslim woman who wore hijab only.
Researcher received 263 response but only 250 answered are valid. The data
collected has been analyzed through SPSS 22.0 version in order to get reliability
analysis, frequency analysis, descriptive analysis and multiple regression analysis.
The result finding has determined the relationship between independent variables and
dependent variables in this study. Therefore, recommendation and conclusion has

been made for future researcher, practitioner, government and other parties.

Keywords: Clothing interest, hijab, Muslim women, self-concept, brand

image, word-of-mouth and perceived quality



	FACTORS INFLUENCING CLOTHING INTEREST OF HIJAB AMONG MUSLIM WOMEN IN KLANG VALLEY
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATIONS
	ABSTRACT
	CHAPTER 1 RESEARCH OVERVIEW
	1.1 INTRODUCTION
	1.2 BACKGROUND OF STUDY
	1.3 PROBLEM STATEMENT
	1.4 RESEARCH OBJECTIVES
	1.5 RESEARCH QUESTIONS
	1.6 SIGNIFICANCE OF STUDY
	1.6.1 Significance to Entrepreneur
	1.6.2 Significance to Government Economy
	1.6.3 Significance to Consumer

	1.7 SCOPE OF STUDY
	1.8 DEFINITION OF TERMS
	1.9 SUMMARY

	CHAPTER 2 LITERATURE REVIEW
	2.1 INTRODUCTION
	2.2 CLOTHING INTEREST (HIJAB)
	2.3 SELF-CONCEPT AND CLOTHING INTEREST OF HIJAB
	2.4 BRAND IMAGE AND CLOTHING INTEREST (HIJAB)
	2.5 WORD-OF-MOUTH AND CLOTHING INTEREST (HIJAB)
	2.6 PERCEIVED QUALITY AND CLOTHING INTEREST (HIJAB)
	2.7 RESEARCH CONCEPTUAL FRAMEWORK
	2.8 SUMMARY

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 RESEARCH DESIGN
	3.3 POPULATION
	3.4 SAMPLE SIZE
	3.5 SAMPLING TECHNIQUE
	3.6 DATA COLLECTION METHOD
	3.6.1 Secondary Sources
	3.6.2 Primary Data

	3.7 QUESTIONNAIRES DESIGN
	3.7.1 Scale
	3.7.1.1 Dichotomous Scale
	3.7.1.2 Nominal Scale
	3.7.1.3 Likert Scale

	3.7.2 Distribution Method

	3.8 VALIDITY OF INSTRUMENTS
	3.8.1 Pilot Test
	3.8.2 Past Researchers Results

	3.9 UNIT OF ANALYSIS
	3.9.1 Reliability Analysis
	3.9.2 Frequency Distribution Analysis
	3.9.3 Descriptive Statistic Analysis
	3.9.4 Multiple Regression Analysis
	3.9.4.1 Coefficient of Determination (R2)
	3.9.4.2 ANOVA


	3.10 SUMMARY

	CHAPTER 4 DATA ANALYSIS
	4.1 INTRODUCTION
	4.2 RELIABILTY
	4.3 FREQUENCY DISTRIBUTION ANALYSIS
	4.4 DESCRIPTIVE STATISTIC ANALYSIS
	4.5 MULTIPLE REGRESSION ANALYSIS
	4.5.1 Coefficient of Determination
	4.5.2 ANOVA
	4.5.3 Regression Analysis

	4.6 CONCLUSIONS

	CHAPTER 5 CONCLUSIONS & RECOMMENDATIONS
	5.1 INTRODUCTION
	5.2 CONCLUSIONS
	5.2.1 Conclusions on Research Objective 1
	5.2.2 Conclusions on Research Objective 2
	5.2.3 Conclusions on Research Objective 3
	5.2.4 Conclusions on Research Objective 4

	5.3 LIMITATIONS
	5.3.1 Generalization Limitations
	5.3.2 Limitations of Respondents
	5.3.3 Limitations of Other Variables

	5.4 RECOMMENDATIONS
	5.4.1 Recommendations for Future Research
	5.4.1.1 Recommendations to Wider the Respondents
	5.4.1.2 Recommendations to Study the Relationship between Income and Interest on Premium hijab
	5.4.1.3 Recommendations to Include Religiosity Variable
	5.4.1.4 Recommendations to Include Social Influencer Variable

	5.4.2 Practitioner
	5.4.2.1 Recommendations to Prioritize Syariah Compliance before Profit Return
	5.4.2.2 Recommendations to Sell Syariah Compliance Hijab Only
	5.4.2.3 Recommendations to Utilize the Research Finding as Reference to Meet Consumer Demand

	5.4.3 Government
	5.4.3.1 Recommendation to Monitor Businesses with Islamic Image to Avoid Misinterpre
	5.4.3.2 Recommendation to Create Islamic Business Practices Certificate

	5.4.4 Overall Recommendation

	5.5 CONCLUSION

	BIBLIOGRAPHY
	APPENDICES



