EFFECTIVENESS OF PROMOTION STRATEGIES USED BY
PUSAT ZAKAT NEGERI SEMBILAN IN CREATING

AN AWARENESS MUSLIMS TO PAY ZAKAT

NOORBAIZURA BTE MOHD SAAID @ LAJIS

2007129531

Submitted in Partial Fulfillment of the Requirement for the Bachelor

Administration (Hons) Marketing

FACULTY OF BUSSINES MANAGEMENT
UITM, MELAKA

2009



=

BACHELOR OF BUSINESS ADMINISTRATION
(HONS) MARKETING
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
MELAKA

‘DECLARATION OF ORIGINAL WORK”’
I, Noorbaizura Bte Mohd Saaid @ Lajis, (831122-05-5200)
Hereby, declare that,

o This work has not previously been accepted in substance for any
degree, locally or overseas and is not being concurrently submitted for this degree or
any other degrees.

o This project paper is the result of my independent work and

investigation, except where otherwise stated.

o All verbatim extracts have been distinguished by quotation marks and
sources of my information have been specifically acknowledged.

Signature: Date :

i



LETTER OF SUBMISSION

29" of October 2009

Program

The Head of Program

Bachelor Of Business Administration (Hons) Marketing
Faculty Of Business Management

Universiti Teknologi Mara

110 Off Jalan Hang Tuah

75300 MELAKA

Dear Sir,

SUBMISSION OF PROJECT PAPER (MKT 661/ 662)

Attached is the project paper titled ©° EFFECTIVENESS OF PROMOTION STRATEGIES
USED BY PUSAT ZAKAT NEGERI SEMBILAN IN CREATING AN AWARENESS
MUSLIMS TO PAY ZAKAT’’ to fulfill the requirement as needed by the Faculty of Business
Management, Universiti Teknologi MARA

Thank you

Yours sincerely

NOORBAIZURA BTE MOHD SAAID @ LAIJIS
2007129531
Bachelor Of Business Administration (Hons) Marketing

il



TABLE OF CONTENTS

PAGE

TITLE PAGE

DECLARATION OF ORIGINAL WORK

LETTER OF SUBMISSION

ACKNOWLEDGEMENT
TABLE OF CONTENTS
LIST OF TABLES

LIST OF FIGURES

ABSTRACT

CHAPTERS

1.0 INTRODUCTION
1.1 Background

1.2 Problem Statement
1.3 Research Questions

1.4 Research Objectives

1.5 Theoretical Framework

1.6 Significance of Study
1.7 Scope of Study
1.8 Limitations

1.9 Definition of Terms

10



ABSTRACT
This study examined the effectiveness of the of the Promotion Strategy Tools (PST) as predictor
factors in creating the awareness among muslim to pay zakat. PST consist of four variables
included Advertising (ADV), public relation (PR), personal selling (PS) and sale promotion (SP).

Dependent variable in this study was Awareness among muslim to pay zakat (AMZ).

This study used correlation research design. Simple random sampling was used to get sample
from this study. Data were obtained from 40 working muslim out of 50 respondents from
government and private sector in Seremban Town. The analysis used was central tendency
statistics, correlation and regression analysis. Analysis showed that 95% respondents pay zakat

and most of them are female. Majority of the zakat payer was government officer.

Finding of this study indicated that all the independent variables including Advertising (ADV),
public relation (PR), personal selling (PS) and sale promotion (SP) were significantly positive
relationships with Awareness among muslim to pay zakat (AMZ). This study also found that
Advertising (ADV) and Sales Promotion (SP) were the significantly good predictor factors in

creating the Awareness among muslim to pay zakat (AMZ).

Study concludes that regression model developed from this study shows that 93% variation of
the dependent variables explained by independent variables. The Study suggested that
advertising activities should be more emphasized in order to realize people the importance of
zakat and the sale person in the organization PZNS should be train and retrained to be more
competitiveness. It also suggested that sales people should be explored internally and
externally to gain valuable experience especially in marketing. The study suggests that future
research should be conducted by using more independent variables to look the effectiveness
towards sales or zakat.
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