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ABSTRACT

The purpose of conducting this research is to fuffill the syllabus of MKT660 in
order for the University to award the Bachelors Degree. This research may at the
same time assist Sabah Tourism Board to improve the awareness among the
IPTA students in Sabah towards the company. Basically, this research aims at 3
objectives:

a) To identify whether the IPTA students in Sabah is aware of the existence of

the STB and its function.
b) To investigate the factors that contributes to the awareness of STB.
c) To propose a suitable marketing programs where it will increase the
awareness of IPTA students in Sabah towards STB.

At the end of this research, The researcher may conclude that the IPTA students
in Sabah mostly aware of the existence of STB. However, the functions of the
company were not widely known. Students may tend to generalize the functions
according to the brand name. The major factor that contributes to the awareness
is the internet/ radio. Billboards and event management may also contribute to the
awareness but in a very limited way. In order for the students to get close with
STB, they need STB to organize a trip for students to explore Sabah more clearly.
For the promotional program which will help to improve the IPTA students’
awareness in the near future, the students would like to have tourism campaign to
be held at‘their respective university. As a conclusion, IPTA students in Sabah
agreed that STB has done a good job in promoting Sabah as a world class

destination.
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