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ABSTRACT

Sponsorship is an important marketing tool in attracting parties to participate and
provide support or assistance either in terms of finance, expertise, knowledge, or
services in any event, project or program. In the context of the education industry in
transforming the Malaysian education system through a Public-Private Partnership, the
involvement of private and public sectors from various backgrounds to participate in a
program called Trust Schools Program, an initiative between the Ministry of Education
and Yayasan AMIR is the most critical. The objective of this research was to assess the
influence of the future sponsors’ perceived value on the attitude and impact towards the
willingness of the future sponsors of the Trust Schools Program. The four dimensions
of perceived value namely functional, price, emotional and social were examined. A
survey questionnaire approach was used to collect primary data from various
companies. In additional an interview session with the Head of Program Management
of Yayasan AMIR, a non-profit organisation formed by Khazanah Nasional Berhad was
carried out to understand the current situational of Yayasan AMIR in managing the
Trust Schools Program. Yayasan AMIR is the only private sector which had been given
the mandate by the Ministry of Education to be involved in the transformation of the
Malaysian education system. Though the Public-Private Partnership, Yayasan AMIR is
permitted to invite other private sectors in any industrial background, individuals or
alumni to sponsor this program. In order to have more private sectors participating in
the Program, it is important to assess the attitude of the future sponsors which will
impact their willingness to sponsor the Trust Schools Program based on the perceived
value. Findings from the regression analysis showed that the future sponsors’ perceived
value has a significant influence on the attitude towards the Trust Schools Program. It
also showed that attitude has a positive impact on the willingness to sponsor the
program. The key strategies for Yayasan AMIR to attract future sponsors were on
communication and promotion strategies.

ii

ACKNOWLEDGEMENT

We express our deepest gratitude to the Almighty Allah who created and nurtured us in
this transitory world. We also express our gratitude to Him for giving us the opportunity
to complete this research successfully, under the MBA program at Arshad Ayub
Graduate Business School (AAGBS).
We are grateful to our Supervisor Dr. Siti Zaleha Sahak, from Arshad Ayub Graduate
Business School (AAGBS) for the sincere guidance, untiring cooperation, valuable
advice and endless inspiration. Without her supervision, help and valuable suggestion
it would be impossible for us to complete the research within the time frame given.
We are very thankful to Encik Nik Mohd Fahmee Nik Hussin, the Program Director
and Puan Azlina Shahrom, the Head of Program Management of Yayasan AMIR who
have given their full support in providing all necessary information and explanation
about the Trust Schools Program.
Finally, we would like to express our gratitude to all lecturers, our family and friends
who helped us by providing their valuable support, courage, and understanding during
the completion of this research.

iii

TABLE OF CONTENTS

AUTHOR’S DECLARATION

i

ABSTRACT

ii

ACKNOWLEDGEMENT

iii

TABLE OF CONTENTS

iv

LIST OF TABLES

viii

LIST OF FIGURES

ix

CHAPTER ONE INTRODUCTION

1

1.1

Preamble

1

1.2

Background of Study

1

1.3

Background of Public-Private Partnership in Education Industry Context

2

1.4

Background of Yayasan AMIR and Trust Schools Program

5

1.5

Problem Statement

9

1.6

Research Objectives

11

1.7

Research Questions

12

1.8

Scope of Study

12

1.9

Significance of Study

13

1.10

Limitations of Study

14

1.11

Definition of Terms

15

1.11.1 Trust Schools Program

15

1.11.2 Private-Public-Partnership (PPP)

15

1.11.3 Sponsorship

15

1.11.4 Sponsors

15

1.11.5 Perceived Value

16

1.11.6 Perceived Functional Value

16

1.11.7 Perceived Price Value

16

1.11.8 Perceived Emotional Value

16

1.11.9 Perceived Social Value

17
iv

