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ABSTRACT

In the competitive marketplace today, every smartphone brand are trying to enhance
the own performance of product to satisfied their consumer and to attract the
consumer to be loyal with the brand. The consumer will be loyal if they have a better
experience with the product. Not even that, the product of smartphone brand have
made accordingly to the consumer needs and wants towards the smartphone. Every
brand of smartphone product main objectives is to attract the consumer to be loyal to
the product from time to time. It is where the companies of smartphone brand wants
the consumer positioning the mind about their product of smartphone features that
the companies of smartphone serve to the market. Usually the features and benefit
must be differently from other the smartphone brand, so that the brand can be more

outstanding from other brand.



	A STUDY ON FACTORS INFLUENCING CONSUMER LOYALTY TOWARDS SMARTPHONE BRAND
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGMENETS
	TABLE OF CONTENT
	LIST OF FIGURE/ TABLES
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTION
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANCE OF STUDY
	1.6 SCOPE OF STUDY
	1.7 LIMITATION
	1.8 DEFINITION OF TERM
	1.8.1 Consumer Loyalty
	1.8.2 Advertisement
	1.8.3 Brand Image
	1.8.4 Brand Trust
	1.8.5 Brand Association

	1.9 SUMMARY

	CHAPTER 2 LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 CONSUMER LOYALTY
	2.2 ADVERTISEMENT
	2.3 BRAND IMAGE
	2.4 BRAND TRUST
	2.5 BRAND ASSOCIATION
	2.6 THEORETICAL FRAMEWORK
	2.7 RESEARCH HYPOTHESES

	CHAPTER 3 RESEARCH DESIGN & METHODOLOGY
	3.0 INTRODUCTION
	3.1. RESEARCH DESIGN
	3.2. POPULATION
	3.3. SAMPLING DESIGN
	3.3.1. Sampling size
	3.3.2. Sampling technique

	3.4. MEASUREMENT/ INSTRUMENT
	3.4.1. Likert scale
	3.4.2. Multiple choice questions
	3.4.3. Questionnaire design

	3.5. DATA COLLECTION METHOD
	3.5.1. Primary data
	3.5.2. Secondary data

	3.6. DATA ANALYSIS
	3.6.1. Frequency analysis
	3.6.2. Reliability analysis
	3.6.3. Multiple regression analysis
	3.6.4. Coefficient of determination (R2)

	3.7. SUMMMARY

	CHAPTER 4:RESULTS AND FINDINGS
	4.0 INTRODUCTION
	4.1. FREQUENCY ANALYSIS (RESPONDENT’S PROFILE)
	4.1.1. Gender
	4.1.2. Age
	4.1.3. Marital status
	4.1.4. Education level
	4.1.5. Level of income
	4.1.6. Type of smartphone used

	4.2. RELIABILITY ANALYSIS
	4.2.1. Consumer Loyalty
	4.2.2. Advertisement
	4.2.3. Brand Image
	4.2.4. Brand Trust
	4.2.5. Brand Association

	4.3. MULTIPLE REGRESSION ANALYSIS
	4.3.1. Model Summary of R square
	4.3.2. ANOVA
	4.3.3. Coefficients

	4.4. HYPOTHESIS TESTING
	4.4.1. Advertisement
	4.4.2. Brand Image
	4.4.3. Brand Trust
	4.4.4. Brand Association

	4.5. SUMMARY

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.0 INTRODUCTION
	5.1.1. DISCUSSION OF THE FINDINGS AND CONCLUSION
	5.2. RECOMMENDATION
	5.2.1. Recommendation to marketers
	5.2.2. Recommendation to manufacturer
	5.2.3. Recommendation to future researcher


	REFERENCES
	APPENDICES



