
IMAGE SEGMENTATION: 
THE CASE OF TAMAN NEGARA PAHANG 

RESEARCH MANAGEMENT INSTITUTE (RMI) 
UNIVERSITI TEKNOLOGI MARA MALAYSIA 

40450 SHAH ALAM 
SELANGOR DARUL EHSAN 

BY: 

ANIZAH ZAINUDDIN 
ZUBAIDAH ZAHIRUDDIN 

KALSOM ABU BAKAR 
NOOR AFIZAH ISMAIL 

JULY 2011 



CONTENTS 

Letter of Report Submission iv 

Letter of Offer (Research Grant) v 

Acknowledgements vi 

List of Table ii 

List of Chart viii 

Executive Summary 1 

1.0 Introduction 2 

1.1 Background of Study 2 

1.2 Scope of Study 3 

1.3 Obj ectives of Study 3 

1.4 Research Questions 3 

1.5 Theoretical Framework 4 

1.6 Limitations of Study 5 

2.0 Literature Review 6 

2.1 Tourism Destination Image 7 

2.2 Tourism Destination 9 

2.3 Neutral Images 10 

2.4 Image Segment Profiler 10 

2.5 Demographic Factors 11 

2.6 Empirical Evidence 11 

2.7 Destination Personality 11 

3.0 Methodology 13 

3.1 Research Design 14 

3.2 Unit of Analysis 15 

3.3 Population 15 

3.4 Sample Size 15 

3.5 Sampling Technique 16 

3.6 Data Collection Process 16 



3.7 Data Analysis and Interpretation 16 

4.0 Results 17 

4.1 Findings and Analysis from Quantitative Study 17 

4.2 Descriptive Findings 17 

4.2.1 Demographic Profile of Tourists Visiting TNP 17 

4.2.2 Tourist Image of TNP 23 

4.2.3 Significant Factors Contributing to Positive Image of TNP 24 

4.3 Cross-Tabulation Findings 29 

5.0 Conclusion, Discussion and Managerial Implications 40 

5.1 Discussion and Managerial Implications 40 

5.2 Conclusion 42 

5.3 Suggestions for Future Research 43 

References 44 



LETTER OF OFFER (RESEARCH GRANT) 

Rujukan Kami : 600-RMI/SSP/FRGS 5/3/Fsp (12/2009) 
Tarikh : 11 Ogos 2009 

Dr Anizah Hj Zainuddin 
Ketua Projek 

Zubaidah Zahirudin 
Ahli Projek 

Prof. Madya Noor Afizah Ismail 
Ahli Projek 

Kalsom Abu Bakar 
Ahli Projek 

Fakulti Pengurusan Perniagaan 
UiTM SHAH ALAM 

Puan 

KELULUSAN PERMOHONAN FRGS FASA 01/2009 
TAJUK PROJEK : IMAGE SEGMENTATION : A CASE OF TAMAN NEGARA 
PAHANG 

Dengan segala hormatnya perkara di atas adalah dirujuk. 

Dengan sukacitanya, Institut Pengurusan Penyelidikan (RMI) mengucapkan 
tahniah kepada puan kerana telah berjaya ditawarkan Geran FRGS bagi projek 
penyelidikan tersebut. 

Syarat-syarat kelulusan Geran FRGS adalah seperti berikut: 

i. Tempoh projek penyelidikan ini ialah satu (1) tahun, iaitu bermula 15 Ogos 
2009 hingga 14 Ogos 2010. 

ii. Kos yang diluluskan ialah sebanyak RM15,000.00 sahaja. Puan diminta 
mengemukakan proposal beserta bajet yang baru seperti yang dicadangkan 
dan bersesuaian dengan jumlah kelulusan yang telah diluluskan. 

iii. Pembelian peralatan komputer/printer/PDA/alat multimedia adalah tidak 
dibenarkan. 

iv. Setiap pembelian bahan atau peralatan hendaklah mematuhi Prosedur 
Perbendaharaan Bendahari yang telah ditetapkan contohnya setiap 
pembelian aset/bahan melebihi RM500 hendaklah disertakan sebutharga dan 
borang analisa harga. Pihak puan juga diminta untuk mengembalikan 
peralatan (aset) yang dibeli ke fakulti atau kampus cawangan setelah tamat 
projek penyelidikan. 

v. Puan perlu menandatangani Borang Perjanjian Penyelidikan dengan kadar 
segera kerana penggunaan geran hanya akan dibenarkan setelah perjanjian 
ditandatangani. 

msmmm 
UNIVERSITI 
TEKNOLOGI 
MARA 

PEMENANG 
Anugerah Kualiti 
Perdana Menteri 

2 ,<r\,r\,Q 



EXECUTIVE SUMMARY 

The purpose of this study is to segment the tourism industry market specifically in Taman 

Negara Pahang, Malaysia (TNP); into consumer groups based on their images of a 

tourism destination. The objective is to identify segments which offer more favorable 

images. This is because, positive image will increases the likelihood of visitation, thus 

present the most significant target markets to the tourism marketers and service 

providers. 250 questionnaires were distributed with the purpose of assessing local and 

foreign travelers' image of TNP as a vacation destination. The questions asked utilized 

using five point Likert scale and consisted of four components involving socio-cultural 

amenities, natural amenities, participative recreational activities and climate. The 

respondents were analytically grouped into distinct segments based on their favorable and 

unfavorable images. Respondents with a similar and different expression on the variables 

were grouped together. The identified segments were then, described in terms of their 

image content and were profiled with demographic characteristics. This study was 

concluded with recommendations of appropriate policies to the relevant authorities for 

making development decisions in the near future. 
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