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ABSTRACT

In these modern days, the public tend to get news and issues, as the sophisticated
gadgets have been created. All of the information could easily get only by browsing
in the social media. All of the news and issues that have been spread through the
social media written by the citizen journalists, this days. Hence, publics accepted
those news and issues without validity. Citizen journalists tend to write news and
issues without seeking its validity sources and the society tend to believe the news.
The purpose of doing this research is to study the credibility of citizen journalists and
in the same time researches study the way that must be taken by citizen journalists
before writing' and posting the news or current issues. The methods that have been
used were by interview several informants such as lecturers and media influencers
for answering the research objectives. From this research, researchers found that
citizen journalists in social media can attract the trustworthiness of publics but it is

actually depends on how an individual itself receive the news.



	THE CREDIBILITY OF CITIZEN JOURNALISTS
	CONTENT
	ACKNOWLEDGEMENT
	ABSTRAK
	ABSTRACT
	CHAPTER 1
	1.0 INTRODUCTIONS
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTIONS
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANT OF STUDY
	1.6 LIMITATION OF STUDY

	CHAPTER 2
	2.0 LITERATURE REVIEW
	2.1 NEW MEDIA
	2.2 CITIZEN JOURNALIST
	2.3 JOURNALISM ETHICS AMONG CITIZEN JOURNALISTS
	2.4 THE EFFECT OF CITIZEN JOURNALIST
	2.5 DIFFERENTIATION BETWEEN TRADITIONAL JOURNALISM AND CITIZEN JOURNALISM
	2.6 MAGIC BULLET THEORY
	2.7 FRAMEWORK

	CHAPTER 3
	3.0 METHODOLOGY
	3.1 RESEARCH DESIGN
	3.1.1 QUALITATIVE RESEARCH METHOD

	3.2 DATA COLLECTION STRATEGIES
	3.3 UNIT OF ANALYSIS
	3.4 SAMPLING
	3.5 DATA ANALYSIS STRATEGY

	CHAPTER 4
	4.0 FINDINGS AND DISCUSSIONS
	4.1 RQ 1: WHY THERE IS MANY CITIZEN JOURNALIST IN MALAYSIA
	4.2 RQ 2: HOW PEOPLE PERCEIVE NEWS FROM CITIZEN JOURNALIST?
	4.3 RQ 3 : TO WHAT EXTEND IS THE CREDIBILITY OF CITIZEN JOURNALIST?

	CONCLUSION
	RECOMMENDATION
	REFERENCES
	APPENDIXES



