
DIPLOMA IN COMMUNICATION AND MEDIA STUDIES

THE FACULTY OF COMMUNICATION AND MEDIA STUDIES

UNIVERSITY TECHNOLOGY OF MARA MELAKA

THE ROLES OF STATISTICS ON TWITTER IN IMPROVING FOOTBALLERS

PERFORMANCE

ADVISOR:

MRABDUL RAUF BIN RIDZUAN

MUHAMMAD SHAHRIN AIZAT BIN NOORSHAHRIZAM 2013444532

MOHO IRFAN ZAFRAN BIN RAFIEE 2013669278

WAN SYABIL ASYRAAF BIN ZAKARIA 2013200282

MUHAMMAD HAlIQ BIN AHMAD 2013689468

NORAMIRUL SHAFIQ BIN KHAIRULANUAR 2013241788

NUR SYAHIRAH BINTI BAHANURDIN 2013484858

A RESEARCH PAPER SUBMITTED IN PARTIAL FULLFILLMENT OF THE

REQUIREMENT FOR PROFESSIONAL PROJECT

(COM363)

DIPLOMA IN COMMUNICATION AND MEDIA STUDIES

MARCH 2016



TABLE OF CONTENT

NO TOPICS PAGE

1 ABSTRACT 1

2 ABSTRAK 2

3 ACKNOWLEDGEMENT 3

4 CHAPTER 1 : INTRODUCTION

1.1 Background of the study 4-5

1.2 Problem Statement 6-7

1.3 Research Questions 8

1.4 Research Objectives
9

1.5 Significant of Study
10

1.6 Limitations of Study
11

5 CHAPTER 2 : LITERATURE REVIEW

2.1 DEFINITION OF TWITTER 12

2.2 DEFINITION OF SQUAWKA 13

2.3 THE ADVANTAGES OF TWITTER ISOCIAL MEDIA 14-15
TOWARDS ATHLETE PERFORMANCE

2.3.1 BUILDING A BRAND

2.3.2 TAKING ADVANTAGE ON TWITTER'S PUBLICITY

2.3.3 FANS HAS GOOD ACCESS OR SOURCE TO KEEP

UPDATE ON THEIR SPORTING HEROES

2.3.4 BETTER PLATFORM TO DISSEMINATE

INFORMATION



2.3.5 COMPLEMENTARY PLATFORM BETWEEN

ATHLETE AND FANS

2.4 SOLUTION FOR PROBLEM OCCURED 16-17

2.4.1 ENGAGING FANS THROUGH SOCIAL MEDIA

2.4.2 EXPANDING SOCIAL MEDIA STRATEGY

2.4.3 UTILISING TWITTER CAN BE LUCRATIVE

2.4.4 COMMUNICATING WITH FANS WITHOUT

LIMITATION

2.5 THEORY 18

2.5.1 USES AND GRATIFICATION THEORY

2,6 RESEARCH FRAMEWORK 19

6 CHAPTER 3: METHODOLOGY 20-27

3.1 RESEARCH DESIGN

3.1.1 QUALITATIVE RESEARCH METHODS

3,2 DATA COLLECTION STRATEGIES

3.2.1 IN-DEPTH INTERVIEWS

3.3 UNIT OF ANALYSIS

3.4 SAMPLING

3.4.1 PURPOSIVE SAMPLING

3.4.2 INFORMANTS PROFILE

3,5 DATA THEMATIC STRATEGIES

3.5.1 THEMATIC ANALYSIS



7 CHAPTER 4 : FINDING AND DISCUSSION 28-32

4.1 WHAT ARE THE ROLES STATISTICS ON TWITTER

IN EXPOSING MALAYSIAN FOOTBALLER'S

PERFORMANCE

4.1.1 STATISTICS IS PLAYER'S MARKETING TOOL.

4.1.2 STATISTICS ON TWITTER HELPS PLAYERS

IMPROVE THEMSELVES

4.1.3 CONCLUSION REMARK

4.2 HOW CAN MALAYSIA IMPROVE THEIR TECHNOLOGY

SYSTEM TO DO AND FIND A BETTER ANALYSIS IN

MALAYSIAN FOOTBALL?

4.2.1 FOOTBALL ASSOCIATION MALAYSIA (FAM) SHOULD

MAKE AN INVESTMENT TO IMPROVE THE SYSTEM

4.2.2 IMPROVE ON THE MOST BASIC FOOTBALL

FOUNDATION

4.2.3 CONCLUSION REMARK

4.3 WHO WILL PLAY AN IMPORTANT ROLE TO HANDLE

THAT STATISTIC AND IMPROVING MALAYSIAN

FOOTBALL ENVIRONMENT?

4.3.1 THE STATISTICS SHOULD BE HANDLED BY

EXPERTS



ABSTRACT

Statistics on Twitter can holds considerable potential in exposing footballers performance. In

exposing footballers performance to the public, social media like Twitter can be a very good

platform on it because it delivers direct statistics and current performance of the players to the

public especially for football fans. The use of statistics of Twitter can improving the footballers

performance by exposing them their real match statistics so that they can do a change on which

technique that they are weak to perform much better in the next game. The goal of this research

is to study the role of statistics on Twitter in improving footballers performance. This research is

using the qualitative research method. An interview has been made to six informants to get the

result of this research. All the informants are footballers from different background. The study

found that the statistics on Twitter is helping in promoting footballers and helping them in

improving their performance.
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