
MEMBER'S AWARENESS

ONEPF

WITHDRAWAL SCHEMES

AIDA FARRAH BINTI ABDUL JALAL

99520903

BACHELOR OF BUSINESS ADMINISTRATION

(HONS) (MARKETING)

FACULTY OF BUSINESS AND MANAGEMENT

MARA UNIVERSITY OF TECHNOLOGY

MALACCA

SEPTEMBER 2001



Member's awareness on EPF withdrawal schemes

ACKNOWLEDGEMENT

First of alii would like to extend my deepest gratitude and sincere appreciation to

my advisor Cik Salina binti Safian for her constructive ideas, invaluable cooperation,

guidance and advises during the preparing of the project paper.

I also would like to express my heartiestthanks to Tuan Hj. Ridzuan Hj. Ahmad,

Manager of Employee Provident Funds at Bangunan Graha Maju, Malacca and his staffs

for their valuable assistance and giving information about Employee Provident Funds.

My sincere gratitude also to Encik Saleh bin Hadi, Branch Manager (Bandar

Melaka B) for his supervision, guidance and cooperation in preparing this project paper.

My special thanks to my fellow friends for sharing their ideas and giving a helping

hand especially during crucial times. Thank you for all the respondents for their

cooperation and support in making this study a success.

Last but not least to my beloved grandparents for their undivided support and

love, understanding and care. To all those people who have given moral support and

constant encouragement thought out my studies in MARA University of Technology

Malacca, they will always be remembered.

Thank you, may Allah be with us always.

AIDA FARRAH BINTI ABDUL JALAL

MARA UNIVERSITY OF TECHNOLOGY

NOVEMBER 2001

11



Member's awareness on EPF withdrawal schemes

TABLE OF CONTENT

Letter of Transmittal

Acknowledgement ii

Table of Content iii

List of Abbreviation iv

List of Tables v-vi

List of Figures vii

Abstract viii

CHAPTER 1 INTRODUCTION

1.0 EPF Background

1.1 Contribution Rates

1.2 EPF Administration

1.3 EPF Contribution Increase

1.4 Corporate Value

1.5 EPF Mission Statement

1.6 EPF Withdrawal Schemes

1.7 Problem Statement

1.8 Objective of the Study

1.9 Research Question

1.10 Significant of the Study

1.11 Scope of the Study

1.12 Limitation of the Study

1.13 Definition of Terms

1

3

3

5

7

8

9-14

15

16

17

18

19

20

21-23

ill



Member's awareness on EPF withdrawal schemes

CHAPTER 2 LITERATURE REVIEW

2.0 Measuring Awareness 25

2.1 Understand the Member's Awareness 26

2.2 Understand the Member's Response 27

2.3 Promotion (Awareness Strategies) 29

2.4 Awareness Strategies Performed by EPF 30-32

2.5 The Nature of Marketing Communication 33

2.6 The Elements of the Marketing Communication 34-35

2.7 The Communication Process 36-·37

2.8 Steps in Developing Effective Communication 38-40

2.9 Focuses For The Future 42

CHAPTER 3 RESEARCH AND METHODOLOGY AN D SIGr

3.0 Research Methodology and Design 44-51

CHAPTER 4 ANALYSIS AND INTERPRETATION OF DATA

4.0 Analysis and Interpretation of Data 52

4.1 Section A - Personal Data ti3-58

4.2 Section B - Member's Awareness 59-83

4.3 Section C - Satisfaction 84-86

4.4 Section D - Problem 86

4.5 Cross Tabulation Result 87-97

CHAPTER 5 CONCLUSION AND RECOMMENDATION

5.0 Conclusion 98-99

5.1 Recommendation 100-105

IV



Member's awareness on EPF withdrawal schemes

ABSTRACT

The research has been conducted at Employees Provident Funds at Malacca. The EPF

long-term aim is to ensure that every employee in Malaysia is covered under the EPF

retirement schemes. This can be achieved by creating awareness among the members

themselves of the importance of saving for old age. The research has discovered the

level of awareness and knowledge among the EPF members on the withdrawal

schemes.

The conclusion of this study is the outcome from the survey analysis, finding and

recommendations given by respondents. The researcher found that EPF's members still

unaware and lacking in information on the EPF withdrawal schemes. The EPF in its

effort to increase awareness and knowledge among the members has organized several

promotional activities such as talks, seminars, education courses and distributing

pamphlets to the members. The EPF has also used electronic media such as television

and radio to create and to increase members the level of awareness on withdrawal

schemes.

Therefore, EPF needs to develop new promotional strategy in term of promotional tools,

advertising media and internal strategy by maintaining good relationship with members.

EPF also needs to improve the existing strategies in order to increase members'

awareness.
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