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ABSTRACT

As we can see, the growth of small firm and its importance to the nation's economies

has been accompanied by a significant increase in interest in the nature of marketing

practices.

This project paper has mainly concentrated on the understanding of marketing practices

and its implementation by small firms. Marketing practices here means focusing on

pricing strategy, promotional strategy, channel distribution strategy, and niche marketing

strategy.

When we look into the scope of small businesses, the clear understanding on it assists

the marketers to exploit the strengths and overcome the weaknesses, thus greatly

strengthening the marketing strategy.

Marketers in small firms could concentrate fully to ensure that the marketing strategy

focuses on customer's mind, thus the marketing efforts are aimed directly to improve the

company's profitability.

Small firms also generally have very good per~onal relationships with their customers,

enabling them to better understand the needs and wants of their customers. Thus they

are able to respond effectively to fill that need, leading to satisfied customers and a more

profitable venture.

As a conclusion, marketers who plan properly for small firm ownership and have the

right personal qualities for successful management will gain benefits and rewards from

their effort for themselves and the firm itself.



11

ACKNOWLEDGEMENTS

Undeniable, the dissertation requirement is the most challenging stage in completion of

my BBA (Hons) Marketing. It could not have been completed without special thanks to

be mentioned to all whom directly or indirectly contributed to this project paper.

First of all, Alhamdulillah, all praise to Allah for his blessing in giving me the

opportunities, ideas, strength, and patience in completing this dissertation.

I would like to acknowledge and express my deepest gratitude to these following:

i) Tn Hj Md. Shariff B. M. Haniff as the advisor, for his support, guidance,

encouragement, and concem in completing this project paper.

ii) Prof Madya Wan Hartini Bt Wan Hassan for her guidance and advices on

statisticaJ area to prepare the findings.

iii) Mrs. Rachel Samuel and Mrs. Josephine Lourdunathan for their kindness to

advice and correct the tenses and speJJjng error occurs in my writing of project paper.

Last but not least, a special greatest gratitude to;

i) Prof Madya Dr Abd Halim B. Mohd Nor as my second examiner.

ii) Pn Nur'Azni Bte Yacob and the members of TROPIKCAL FOODS AND

BEVERAGES KL SON BHO, who gave me the opportunities to do practicaJ at the

company which is related with my project paper and gave me a lot of thing to be leamed.

iii) My beloved parents Tumin B. Hj Abd Fatah and Ngatinah Bt. Tamser, and my

siblings who have always supported me from the beginning to finish this project paper.

JPRIU
Highlight



TABLE OF CONTENTS

Abstract

Acknowledgement ii

Letter of Transmittal iv

Table of Content v

List of Table vii

List of Appendices and Figure viii

1.0) INTRODUCTIOI\I

1.1) Background of Study 1

1.2) Problem Statement 3

1.3) Research Objectives 5

1.4) Research Questions 5

1.5) Hypotheses 6

1.6) The Significance of The Study 7

1.7) Scope of Study 8

1.8) Limitations of The Research 9

1.9) Definitions of Terms 11

2.0 LITERATURE REVIEW 12

3.0 RESEARCH METHODOLOGY AND DESIGN

3.1) DATA COLLECTION METHOD

v

3.1.1) PRIMARY DATA

3.1.2) SECONDARY DATA

22

23



3.2) SAMPLING DESIGN PROCESS

3.2.1) TARGET POPULATION

3.2.2) SAMPLING FRAME

3.2.3) SAMPLING TECHNIQUES

3.2.3) SAMPLE SIZE

3.3) SURVEY INSTRUMENTS

3.3.1) QUESTIONNAIRE DESIGN

3.3.2) PERSONAL INTERVIEW

3.3.3) METHOD AND ANALYSIS

4.0 FINDINGS

4.1) INTRODUCTION

4.2) INTERPRETATION OF DATA

5.0 CONCLUSION AND RECOMMENDATION

5.1) CONCLUSION

5.2) RECOMMENDATION

BIBLIOGRAPHY

APPENDICES

24

24

24

25

25

26

26

27

30

43

46

50

VI


	AN EXPLORATORY STUDY ON MARKETING PRACTICES OF SMALL FIRMS IN MALACCA
	ABSTRACT
	ACKNOWLEDGEMENTS
	LETTER OF TRANSMITTAL
	TABLE OF CONTENTS
	LIST OF TABLE
	LIST OF APPENDICES AND FIGURE
	CHAPTER ONE INTRODUCTION
	1.1) BACKGROUND OF THE STUDY
	1.2) PROBLEM STATEMENT
	1.3) RESEARCH OBJECTIVES
	1.4) RESEARCH QUESTIONS
	1.5) HYPOTHESES
	1.6) THE SIGNIFICANCE OF THE STUDY
	1.7) SCOPE OF STUDY
	1.8) LIMITATIONS OF THE RESEARCH
	1.9) DEFINITION OF TERMS

	CHAPTER TWO LITERATURE REVIEW
	2) LITERATURE REVIEW

	CHAPTER THREE RESEARCH METHODOLOGY AND DESIGN
	3.1) DATA COLLECTION METHOD
	3.1.1) PRIMARY DATA
	3.1.2) SECONDARY DATA

	3.2) SAMPLING DESIGN PROCESS
	3.2.1) TARGET POPULATION
	3.2.2) SAMPLING FRAME
	3.2.3) SAMPLING TECHNIQUES
	3.2.4) SAMPLE SIZE

	3.3) SURVEY INSTRUMENTS
	3.3.1) QUESTIONNAIRE DESIGN
	3.3.2) PERSONAL INTERVIEW
	3.3.3) METHOD AND ANALYSIS


	CHAPTER FOUR FINDINGS
	4.1) INTRODUCTION
	4.2) INTERPRETATION OF DATA

	CHAPTER FIVE CONCLUSION AND RECOMMENDATION
	5.1) CONCLUSION
	5.2) RECOMMENDATION

	BIBLIOGRAPHY
	QUESTIONNAIRES



