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ABSTRACT

The purpose of this research is to study the customer perceptions towards the marketing

programs in terms of product, price, place, promotions and corporate image. Moreover

this study will identify customer awareness, expectations and satisfactions towards

POSLAJU as well as their relationship. Therefore the objectives of this research are:

1) To study the effectiveness of current marketing programs that has been

implemented by POSLAJU.

2) To identify the level of customer awareness and expectation towards marketing

program of POSLAJU.

3) To determine the level of customer satisfaction towards marketing program of

POSLAJU.

4) To provide suggestion and recommendation on certain action to be taken by

POSLAJU to enhance their marketing program to be more competitive in future.

In this study, we used interviews and questionnaire to identify the relevant aspect

regarding the study on the customers at POSLAJU in Klang Valley area and others

secondary sources such as reports, database and so on. The total respondents that

involved in this study are 80 respondents. For the sampling technique, nonprobablity

sampling have been using for this study. Based on Frequency and Crosstabulation, a

clear finding and results are observed. The finding showed that overall customer

perception towards marketing programs of POSLAJU can be considered as good even

the level of marketing programs effectiveness, customer awareness, customer

acceptance and customer satisfaction is still at moderate level. The researcher is also

able to give some recommendations and suggestions on how to improve and increase

customer awareness, expectations and satisfaction.

VIII


	CUSTOMERS PERCEPTION TOWARDS MARKETING PROGRAMS OF POSLAJU: KLANG VALLEY AREA
	DECLERATION OF ORIGINAL WORK
	LETTER OF TRANSMITTAL
	TABLE Of CONTENTS
	LIST OF TABLES
	ABSTRACT
	CHAPTER ONE INTRODUCTIONS
	1.1 Background of Study
	1.2 Background of Company
	1.3 Problem Statement
	1.4 Research Questions
	1.5 Research Objectives
	1.6 Theoretical Framework
	1.7 Significant of Study
	1.8 Scope of Study
	1.9 limitation of Study
	1.10 Definition of Terms

	CHAPTER TWO LITERATURE REVIEW
	2.1 Introduction
	2.2 Perception
	2.3 Customer Perception.
	2.4. The Marketing Programs
	2.5 The Role of Marketing in Courier Service
	2.6 Awareness

	CHAPTER THREE RESEARCH METHODOLOGY & DESIGN
	3.1 Introduction
	3.2 Research Design
	3.3 Population
	3.4 Sampling !Procedure
	3.5 Data Collection Method
	3.6 Data Analysis and Interpretation

	CHAPTER FOUR DATA ANALYSIS AND INTERPRETATION
	4.1 Introduction
	4.2 Respondent Profiles
	4.3 Realibility Analysis
	4.4 Research Question 1
	4.5 Research Question 2
	4.6 Research Question 3

	CHAPTER 5 CONCLUSIONS AND RECOMMENDATIONS
	5.1 Intrroduction
	5.2 Conclusion
	5.3 Recommendation

	BIBLIOGRAPHY
	APPENDIXES



