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ABSTRACT

This research was conducted for the purposed on the relationship between
promotion effectiveness and Promotion mix of DNA Asia ICT SDN BHD. The main
objective of this research is to identify if there is a positive relationship between

promotion mix that and the promotion effectiveness of DNA Asia ICT SDN BHD.

The respondent of this study was the customer of DNA Asia ICT SDN BHD. The
amount of questionnaire that has been distributed to the customer of DNA Asia ICT

SDN BHD is 50 sets.

The conclusion of this study was the outcome from the survey analysis and findings.
Through the research, it shows that the promotion effectiveness and promotion mix
variables such as advertising, personal selling, public relation and sales promotion

has a positive relationship.

vii



	RELATIONSHIP BETWEEN PROMOTION EFFECTIVENESS AND PROMOTION MIX OF DNA ASIA ICT SDN. BHD.
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	Chapter 1: Introduction
	1.1 Overview of DNA Asia ICT SDN BHD
	1.2 Problem Statement
	1.3 Research Objective
	1.4 Research Question
	1.5 Significance of the Study
	1.6 Scope of Study
	1.7 Limitations
	1.8 Definition of Term

	Chapter 2: Literature Review
	2.1 Introduction
	2.2 Promotion Effectiveness
	2.3 Promotion Mix
	2.4 Advertising
	2.5 Personal Selling
	2.6 Public Relation
	2.7 Sales Promotion
	2.8 Direct Marketing
	2.9 Theoretical Framework

	Chapter 3: Research Methodology
	3.1 Introduction
	3.2 Research Design
	3.3 Research Framework
	3.4 Measurement and instrumentation
	3.5 Reliability Test
	3.6 Research Population
	3.7 Sampling
	3.8 Data Collection Method
	3.9 Data preparation and Analysis
	3.10 Correlation statics

	Chapter 4: Findings and Discussion
	4.1 Introduction
	4.2 Demographic Variables
	4.3 Level of Promotion Effectiveness among DNA Asia ICT SDN BHD customers
	4.4 The Relationship between Promotion Effectiveness and Promotion mix variables

	Chapter 5 Conclusion and Recommendation
	5.1 Introduction
	5.2 Conclusion
	5.3 Recommendation

	REFERENCES
	APPENDIX A INSTRUMENT
	APPENDIX B SPSS DATA



