
 

 

 

 

 

FACTORS THAT INFLUENCE SOCIAL MEDIA MARKETING ADOPTION  

AMONG MUSLIM SMEs AT MALACCA CITY 

 

 

DAYANA BINTI MOHD RAMLI 

2013401612 

NUR HAFIFAH BINTI MOHD HAMZAH 

2013410658 

 

 

BACHELOR OF BUSINESS ADMINISTRATION  

WITH HONOURS (MARKETING) 

FACULTY OF BUSINESS MANAGEMENT 

 UNIVERSITI TEKNOLOGI MARA 

KAMPUS BANDARAYA MELAKA 

 

 

JULY 2016 

 

 

 



FACTORS THAT INFLUENCE SOCIAL MEDIA MARKETING ADOPTION  

AMONG MUSLIM SMEs AT MALACCA CITY 

 

 

 

DAYANA BINTI MOHD RAMLI 

2013401612 

NUR HAFIFAH BINTI MOHD HAMZAH 

2013410658 

 

 

 

Submitted in Partial Fulfilment of the Requirement for the Bachelor of Business 

Administration with Honours (Marketing) 

 

 

 

FACULTY OF BUSINESS AND MANAGEMENT  

UNIVERSITI TEKNOLOGI MARA 

KAMPUS BANDARAYA MELAKA 

 

 

 

 

JULY 2016 

 

 

 



ii 
 

DECLARATION OF ORIGINAL WORK 

 

 

 

BACHELOR OF BUSINESS ADMINISTRATION WITH HONOURS (MARKETING) 

FACULTY OF BUSINESS AND MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA 

KAMPUS BANDARAYA MELAKA 

 

We, Dayana Binti Mohd Ramli, (I/C Number: 911228-10-6280), and Nur Hafifah Binti Mohd 

Hamzah, (I/C Number: 940124-10-5200) 

 

Hereby, declare that, 

 This work has not previously been accepted in substance for any degree, locally or 
overseas and is not being concurrently submitted for this degree or any other degrees. 

 This project is the result of our independent work and investigation, except where 
otherwise stated. 

 All verbatim extracts have been distinguished by quotation marks and sources of our 
information have been specifically acknowledged. 

 

Signature: ………………………….    Date: …………………. 

(Dayana Binti Mohd Ramli) 

 

Signature: …………………………..    Date: …………………. 

 (Nur Hafifah Binti Mohd Hamzah) 

  



v 
 

ACKNOWLEDGEMENT 

 

First and foremost, we would like to express our sincere gratitude to our advisor Miss Siti 

Nazirah Binti Omar for the continuous support of our BBA (Hons) Marketing study and research, 

for her patience, motivation, enthusiasm, and immense knowledge. Her guidance helped us in 

all the time of research and writing of this thesis. We are thankful to her who was always there 

during the process of this thesis in giving advice and ideas to accomplish this thesis. Special 

thanks neither to our second advisor, Madam Geetha A/p Muthusamy for her contribution and 

effort in helping us to complete this thesis. 

 

Next, we would like to express our love and gratitude to our beloved families, for the 

understanding & endless love, through the duration of our research. And lastly, we would like to 

thank to all people that help and contribute great ideas and advices to us, especially to our 

lecturers and friends for without them, this study would not be possible. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  



xi 
 

ABSTRACT 

 
 
 
 
Applications such as social media in the business environment have profound profit 

implications. Large companies around the globe have invested much of their resources to 

incorporate social media applications as an important marketing tool to reach their customers. 

Cost reduction, increase capability, communication improvement and customer service 

improvement are among the benefits perceived by these companies. However, the practice of 

web-based marketing among small and medium enterprises (SMEs) in Malaysia is still in its 

infancy. This study intends to investigate the factors that influence social media marketing 

adoption among Muslim SMEs at Malacca City. Therefore, there are four determining factors 

which are security, ease of use, management’s attitude and general knowledge constitute the 

central focus of the theoretical framework in this study. 

 

A quantitative survey was developed to gather data from 78 Muslim SMEs employees in 

Malacca Tengah in relation to factors that would influence social media marketing adoption 

among Muslim SMEs. Findings from this study revealed that the proposed framework could be 

used to understand the factors influencing social media marketing adoption by Muslim SMEs in 

Malacca City.       
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