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1.0 INTRODUCTION 

Simply Chocolate Paradise Corner shop is owned by Bumiputera share 

partners that work together to develop this business. The shop is situated at the 

Palm Square floor Centre Point shopping complex Kota Kinabafu. This shop sells 

only Simply Chocolate brand product and provide services such as cake, sells 

drink and provide services to design decoration for any event. This company is a 

share partners company owned by Emelia Emely, Tijah, Jane Jenny, and 

Norfaezah. This shop will be open 1 January 2007. 

Our brand product, Srmply Chocolate, established in the year 1995, Simply 

Chocolate prides itself in being one of the very first specialty handmade 

chocolate in Kota Kinabalu, Sabah, Malaysia. Where it's Use the finest locals and 

imported ingredients, Simply Chocolate's chocolate are individually handmade to 

the confectioners best recipes. It's comes with various centers, packed in 

conventional paper boxes, premium handmade boxes and Sabah's very own 

handicrafts like the Tudong Duang, Rinago and Wakid. 

We plan this business because it is one of the best ways to attract many 

customers from all levels of age and gander especially for the chocolate's lover. 

Our business efforts to sale products based on chocolate of simply chocolate 

brand and provide some design decoration such as marriage, engagement, 

Valentine's Day and sale gifts that also based on chocolate of the Simply 

Chocolate's brand. This shop also provides cake based on chocolate for any 

events. Our shop has a different than the other shop that sale chocolate because 

this shop provides a corner to sale drink such as chocolate shake. 

Other than that, our company tries to make all the customers satisfy about 

these products as well. The price of all the Simply Chocolate products and the 

size of the shop are suitable and encourage this company to choose this 

business. In this business, the risk that expected will appear are competition 

from many aspects like competition from the other shop that sale chocolate too. 
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