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In the modern of the world , many people forget about the foods their eat. 

They only think about money and then do not care about the less of foods in our 

country. Our country was importing the foods from other country like rice and 

some daily food. So, why not we start to plant some important crop now and then 

preparing the Business Plan for it. 

Important of banana 

Banana is one of the oldest fruits of the world . It available almost throughout 

the year, the banana is a nutritious, palatable, easily digestible fruit, which is rich 

in carbohydrates, and minerals. 

Not only that, it is one of the staple foods and a good prospect as a source 

of income. Banana has been successfully introduced throughout Asia and Pacific 

and is now an important crop. It grows easily in almost any soil, and event 

extremely dry condition. Often regarded as a subsistence crop, banana is not 

always available in big city market. 

Banana is a product with a high demand either as flavor production or any 

product such as chips and other confectionary products. It is produced on season 

basic which means it is a stable source of income. Beside fresh banana we will 

sell , we can also send into a confectionary factory to produce snacks and chips. 




