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ABSTRACT

Korean cosmetics product is one of the biggest emerging market nowadays. People
around the world believe that the Korean cosmetics product has a great quality that
gives them flawless skin like the Korean celebrity. There are many factors that may
influence the purchasing behaviour of the customer in buying their cosmetic products.
The biggest factor would be the Marketing Mix that consist Price, Promotion,
Products, Packaging and many more. Other factors that may influence the customer
purchase intention would be Celebrity figures and the product quality. Therefore, the
purpose of this research is to find or narrow down the main factors that influence the

purchase intention towards Korean cosmetic products in Kota Kinabalu, Sabah.





