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EXECUTIVE SUMMARY 

Borneo Food Products is a new company which operated in Sabah, Malaysia. It is being 

managed by the partnership members of local Sabahan and Sarawakian. We are committed on 

commercializing and promoting our food products through online and offiine platform. As for the 

business, we are providing and supplying food product such as snacks, cookies, traditional foods and 

even seafood supply which are fresh tiger prawn. 

We are starting the business with our own shared budget. We have five workers which 

comprise of the general manager, administration manager, operational manager, sales and marketing 

manager, and financial manager. Our main priority is to establish one outlet in a crowded mall, 

preferably in one of prominent shopping malls in Kota Kinabalu. Later, our effort will be a further 

development of more retail outlets in the surrounding area. 

Our business premises was located nearby a food court at Suria Sabah Shopping Mall, 

and the market target ranging from customers with all income level, races, ages and religions. We 

offered our products with affordable prices for all range of customers and it is Halal for the Muslim 

people. Borneo Food Products will entice local people and tourists to bring their friends and family 

with our innovative environment and high quality food products. 
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