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The implications of these findings for designers of websites for university study purposes 
are twofold. First, a wide range of website design features needs to be present because 
students regarded all these features as important to the purpose of meeting their expectations 
that a website will "enhance performance" in their course (Davis' 1989 definition of PU). If 
a website does not have a sufficiently wide range of features to meet students' need for 
enhancement of their course performance, then students will be unlikely to re-visit the website. 
Second, none of the website design features appear to be of particular importance to students 
for the purpose of meeting their expectation that a website will enable them to be more "free 
of effort" in their course (Davis' 1989 definition of PEOU). 

These conclusions are subject to limitations that apply to any survey method, but particularly 
because the nature of the internet and its applications is relatively unexplored. The 
terminology and technological advances being made may mean that student users may 
well be unaware of the benefits of some website design features because they have not yet 
been felt in the community. An example is the impending influence registration forms are 
likely to play in industries such as education and banking to necessitate on-line transactions. 
Further, the results may be limited by the possibility that the user satisfaction instrument 
from previous studies conducted with PU and PEOU on e-mail, voice-mail and various 
software packages, may fail to capture the essence of websites - a much more diverse and 
flexible phenonemon. The sample selection was not randomized and the student subjects 
were from one university course only, limiting the generalizability of the findings. The matter 
of user behaviour with, and systems effectiveness of, websites offers much opportunity for 
further research. 
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