
KAMPUS BANDARAYA MELAKA

FACULTY OF BUSINESS & MANAGEMENT 
BACHELOR OF BUSINESS ADMINISTRATION 

(HONS.) MARKETING

MGT666 
INDUSTRIAL 
TRAINING REPORT
REVENUE VALLEY SDN BHD

PREPARED BY :
WAN NUR MAIZATUL BINTI 
WAN MUHAMAD 
2022842498

ADVISOR: MADAM NORLELA BINTI ABAS 
3 MARCH - 15 AUGUST 2025



SURAT KEBENARAN

Tarikh : ..... 1.2 Ogos 2025.......

Kepada:

Penyelaras Latihan Praktikal
Fakulti Pengurusan Perniagaan 
UiTM Kampus Bandaraya Melaka 
110 Off Jalan Hang Tuah 
75300 Melaka
No Tel : 06-285 7119/7190/7196
Email : praktikalfppmelaka@uitm.edu.my

Tuan/Puan

Maklumbalas (/)

Setuju

Tidak Bersetuju

KEBENARAN UNTUK MEMUAT NAIK HASIL LAPORAN PELAJAR LATIHAN INDUSTRI 
SEBAGAI “PUBLIC ACCESS” Dl REPOSITORI UITM

1. Merujuk perkara di atas, pihak organisasi bersetuju / tidak bersetuju pihak universiti 
memuat naik hasil laporan pelajar latihan industri sebagai “public access” di repositori UiTM.

Nama Pelajar Wan Nur Maizatul Binti Wan Muhamad
No. Matriks 2022842498 Nama Program MGT666
Tajuk Laporan Internship Report Nama Syarikat Revenue Valley Sdn Bhd

2. Tindakan ini adalah di bawah tanggungjawab dan kesedaran penuh oleh pihak 
organisasi.

3. Sekiranya terdapat sebarang masalah atau kebocoran maklumat sulit pihak 
organisasi tidak boleh mengenakan sebarang tindakan undang-undang kepada pihak 
universiti.

Yang Benar

Nama Pegawai: Sharon Tee Sze Yin 
Jawatan : Marketing Manager
No. Tel. :+6018-2191919
No. Faks

Copjabatan/organisasi:
REVENUE VALLEY SDN BHD (597976-T)
Unit 10.07 & 10.08, Level tO
Amcorp Tower, Amcorp Trade Centre
18, Perslaran Barat
46050 Petaling Jaya, Selangor
Tel: +603-7957 1118

mailto:praktikalfppmelaka@uitm.edu.my


EXECUTIVE SUMMARY

The following industrial training report provides a comprehensive overview of the 

internship period, comprising five months of experience at Revenue Valley Sdn Bhd, one of the 

multi-brand food and beverage (F&B) in Malaysia. Training commenced on 3rd March 2025 until 

15th August 2025 under the Marketing Department and it provided practical exposure in strategic 

marketing, implementation of digital campaigns, brand management and cross-functional work.

Revenue Valley Sdn Bhd that manages the brands The Manhattan FISH MARKET, Tony 

Roma’s, NY Steak Shack, and DaporLah boasts a strong business model with the key themes of 

customer-centricity, digital fusion, and multiple brand synergy. The report demonstrates some of 

the important reflections regarding professional growth, such as the development of critical 

thinking, communication and project management skills.

A SWOT analysis is provided in detail to evaluate the internal strength and weakness of 

the company together with the external opportunity and threat. Strengths have been highlighted 

in terms of the company's strong multi-brand portfolio, work culture where everyone 

collaborates and digital marketing integration where it has effectively integrated. The 

weaknesses like strain of resources, reliance on mail locations and insufficient focus on staff 

training and growth have also been mentioned. Research opportunities like collaboration & 

partnership, innovation of menu, and health-conscious consumer trends are detected and threats 

like intense competition in the market, rising raw material costs and economic uncertainty are 

also observed.

There are strategic suggestions that are presented in every part of the report as a way to 

make Revenue Valley streamline its operations, grow its market space, and enhance resilience in 

a fast-changing transformational food & beverage environment. Such impressions are not only 

for academic but also relevant in the industry in regard to the course learning objectives of 

MGT666.
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