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Abstract 

This study aims to examine how trust in zakat institutions and zakat literacy influence the intention of 

muzakki (zakat payers) to adopt online zakat payment methods. The findings, drawn from an online 

survey completed by 230 zakat payers in Malaysia, suggest that both trust in zakat institutions and zakat 

literacy positively and significantly correlate with the intention of zakat payers to use online zakat 

payment services. Given the scarcity of research on the adoption of online zakat services, this study 

makes a substantial contribution to understanding the factors shaping the utilization of such services. 

Moreover, these findings offer valuable insights for developing strategies to enhance the uptake of 

online zakat payment services in similar developing country contexts. 
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1.0 Introduction 
Zakat, one of the five pillars of Islam, represents a fundamental duty for Muslims worldwide. It serves 

as a mechanism for wealth redistribution, aimed at assisting those in need (Bilo & Machado, 2020) and 

fostering social equity within the Muslim community (Zauro et al., 2020). Traditionally, the collection 

and distribution of zakat have relied on manual processes, often administered through physical 

collection points or zakat organizations. However, in recent years, there has been a notable shift towards 

the integration of transformation technologies in zakat collection systems. The advent of transformation 

technologies, including digital platforms, mobile applications, and online payment gateways (Ahmad 

& Al Mamun, 2020; Ali et al., 2019; Salleh et al., 2022), has revolutionized the landscape of zakat 

collection. According to Zulfikri et al. (2021) these technologies offer unprecedented opportunities to 

streamline the collection process, enhance transparency, and increase accessibility for both zakat payers 

(muzakki) and beneficiaries. By leveraging digital solutions, zakat institutions can overcome 

geographical barriers, reach a broader audience, and ensure the efficient utilization of zakat funds. 

This shift towards digitalization in zakat collection systems has been driven by several factors. Firstly, 

the proliferation of internet and mobile connectivity has facilitated greater connectivity and 

communication among Muslims worldwide (Chataut et al., 2024). This increased connectivity has 

paved the way for the development of online platforms and mobile applications tailored specifically for 

zakat collection and distribution. Moreover, the COVID-19 pandemic has further accelerated the 

adoption of transformation technologies in zakat collection systems (Bin-Nashwan, 2022). With social 

distancing measures and restrictions on physical gatherings, traditional methods of zakat collection, 

such as in-person donations at mosques or collection centers, have become less feasible. In response, 

zakat institutions have rapidly transitioned towards digital channels to ensure the continuity of zakat 

collection efforts while adhering to public health guidelines. 
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Despite the numerous benefits offered by transformation technologies in zakat collection systems, 

challenges and barriers persist. These include issues related to digital literacy, security concerns, and 

the digital divide, which may hinder the adoption of digital zakat platforms, particularly among 

underserved communities. In Malaysia, despite the potential benefits of adopting online zakat 

services—such as enhancing efficiency, adaptability, and user-friendliness, ultimately improving the 

zakat collection process—it has not yet reached its full potential. According to Paizin and Sarif (2021), 

there exists a gap between the potential advantages and the actual collection, suggesting significant 

room for enhancement and streamlining within Malaysia's zakat institutions by harnessing online 

platforms. 

In this context, this paper aims to examine how socio-economic determinants; trust in zakat institution 

and zakat literacy influence zakat payers’ intentions to adopt online zakat payment service. The paper 

is organized as follows: Section 2 offers an overview of the pertinent literature that informed the 

development of hypotheses. Section 3 elaborates on the research methodology utilized, while Section 

4 presents the analysis results. Section 5 provides a discussion of the findings, and Section 6 draws 

conclusions for the paper. 

2.0 Literature Review 
2.1 Trust in Zakat Institution and Online Zakat System Adoption Intention 

Trust stands as the cornerstone of the nonprofit sector, serving as the bedrock upon which credibility 

and legitimacy are built (Sargeant & Lee, 2004). In the realm of charitable organizations, trust is not 

merely a desirable attribute but a fundamental necessity. It is the assurance that donors and stakeholders 

seek to validate the integrity and efficacy of the organization's mission and activities. Nonprofit 

organizations with a robust reputation for trustworthiness are more likely to inspire confidence and 

loyalty among their supporters. This trust is cultivated through transparent communication, ethical 

governance, and demonstrated impact in fulfilling their social objectives. Moreover, trust acts as a 

catalyst for financial contributions, as donors are inclined to invest their resources in organizations they 

perceive as reliable and accountable stewards of their philanthropic endeavors (Melendez, 2001).  

In the context of zakat, trust in zakat institutions plays a fundamental role in shaping zakat payers' 

intentions to fulfill their religious obligation and utilize online zakat payment services. Trust serves as 

a linchpin, influencing the perceptions of reliability, transparency, and efficacy of zakat institutions in 

administering and distributing zakat funds. Zakat payers are more likely to fulfill their obligation when 

they have confidence in the integrity and competence of the institutions responsible for collecting and 

disbursing zakat. Furthermore, trust in these institutions extends to the platforms they offer for online 

zakat payments. Payers are more inclined to adopt online zakat payment services when they trust that 

these platforms are secure, transparent, and effectively managed. Trust mitigates concerns about 

potential misuse or mismanagement of funds, providing reassurance to zakat payers regarding the safety 

and efficacy of online transactions. Ali et al. (2020) find that trust in zakat institutions significantly 

influences the intentions of zakat payers to make contributions through conventional channels. Hence, 

expanding on this discussion, the present study introduces the following hypothesis: 

H1: Trust in zakat institution has a significant positive effect on online zakat system adoption intention. 

2.2 Zakat Literacy and Online Zakat System Adoption Intention 

Literacy encompasses the capacity to acquire knowledge and understanding of a particular subject, 

which subsequently influences one's behaviors and decision-making related to it (Antara et al., 2016; 

Bin et al., 2019). Zakat literacy refers to the knowledge and understanding Muslim possess regarding 
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the Islamic practice of zakat, which involves giving a portion of one's wealth to those in need as a 

religious obligation. This literacy encompasses not only the basic principles of zakat but also its 

importance, calculation methods, eligibility criteria, and the impact it can have on society (Yusfiarto et 

al., 2020). When individuals are zakat literate, they are better equipped to comprehend the significance 

of zakat in Islam and its role in addressing social inequalities and poverty. 

Enhancing zakat literacy can significantly influence zakat payers' intentions to use online services for 

zakat payments. Firstly, zakat literacy instills a deeper sense of religious duty and obligation, motivating 

individuals to fulfill their zakat obligations promptly and efficiently. Secondly, understanding the 

mechanics of zakat calculation and distribution builds trust and confidence in zakat institutions and 

online payment platforms, alleviating concerns about the legitimacy and efficacy of these services. 

Thirdly, zakat literacy enables individuals to appreciate the convenience and accessibility offered by 

online zakat payment services, making it easier for them to fulfill their religious duties in today's digital 

age. Prior research by Kasri and Yuniar (2021) as well as Kasri and Sosianti (2023) has established a 

significant association between zakat literacy and the inclination to embrace online zakat services in 

Indonesia. Consequently, this study seeks to reassess this correlation within an alternative research 

context, Malaysia, and proposes the subsequent hypothesis:  

H2:  Zakat literacy has a significant positive effect on online zakat system adoption intention. 

3.0 Research Methodology 
3.1 Research Design, Research Instrument and Data Collection 

This study utilized the survey method and questionnaires to gather data. The questionnaires were 

divided into three sections to ensure comprehensive information collection. Section A focused on 

gathering demographic information such as age, gender, education level, and occupation. Section B 

explored the factors influencing muzakkis' inclination to adopt the online zakat payment system, while 

Section C contained questions specifically addressing this intention. To assess the independent and 

dependent variables, a seven-point Likert scale ranging from 1 ("strongly disagree") to 7 ("strongly 

agree") was employed. 

The independent variables, zakat literacy, and trust in zakat institutions, were evaluated using a four-

item questionnaire adapted from previous studies by Kasri and Yuniar, and Bin-Nashwan et al. (2021) 

respectively. The dependent variable, intention to adopt online zakat payment services, was measured 

using three items adapted from Muflih (2023). This study aimed to investigate the intention of muzakkis 

in Malaysia to adopt online zakat payment services by assessing their likelihood of adopting the online 

zakat system to fulfill their zakat obligations. Respondents were assured of confidentiality, and the 

collected data were solely for research purposes. Out of 350 distributed questionnaires, 230 valid 

responses were analyzed, representing a response rate of 66%. 

4.0 Data Analysis and Findings 
4.1 Respondent Profile  

Table 1 provides the demographic profile of the 230 respondents. The sample consisted of 118 (51%) 

male and 112 (49%) female muzakkis. The majority of the respondents were aged 41–50 years old 

(42%). Most of the respondents possessed a bachelor’s degree (36%) and worked as government 

officials (56%). 
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Table 1: Demographic Characteristics of Respondents 

Characteristics Items Frequency % 

Gender Male 118 51% 

Female 112 49% 

Age 21 - 30 years old 35 15% 

31 - 40 years old 42 18% 

41 - 50 years old 96 42% 

More than 50 years old 57 25% 

Academic background PhD 54 23% 

Master degree 64 28% 

Bachelor degree 84 36% 

Diploma and below 28 13% 

Occupation Government 130 56% 

Private 100 44% 

4.2 Assessment of the Measurement Model 

The questionnaire data underwent analysis using Smart PLS, a two-step approach involving the 

assessment of both measurement and structural models. The measurement model scrutinized the 

relationship between items and constructs, while the structural model delved into the connection 

between exogenous and endogenous constructs in the research model. Figure 2 illustrates the 

measurement and path model, which must fulfill criteria for internal consistency reliability, convergent 

validity, and discriminant validity. Internal consistency reliability ensures uniformity of results across 

items, while convergent validity verifies that multiple items measuring the same concept exhibit 

agreement. To evaluate the internal consistency reliability and convergent validity of the measurement 

model, loadings, composite reliability (CR), and average variance explained (AVE) were assessed. 

According to Hair et al. (2017), recommended values for loading, AVE, and CR are at least 0.6, 0.5, 

and 0.7, respectively, to establish convergent validity. Table 2 demonstrates that construct reliability 

and convergent validity were satisfactory, as the loading, AVE, and CR values exceeded the 

recommended thresholds. Loadings ranged from 0.847 to 0.955, AVE from 0.807 to 0.846, and CR 

from 0.9291 to 0.956, indicating the achievement of convergent validity.  

In addition, discriminant validity was assessed using Fornell and Larcker's method, ensuring that all 

constructs were devoid of unidimensionality. Table 3 reveals that the square value of AVE surpassed 

the correlation between constructs, affirming that the model met the prescribed requirements, and 

discriminant validity was established for all constructs in the study. 

Table 2: The Measurement Model Assessment 

Constructs Measurement 

items 

Loadings Cronbach’s 𝛼 CR AVE 

Online Zakat System Adoption Intention OnlineZIntention1 0.9 0.885 0.929 0.813 

OnlineZIntention2 0.955 

OnlineZIntention3 0.847 

Trust on Zakat Institution TrustZInst_1 0.92 0.940 0.956 0.846 

TrustZInst_2 0.858 

TrustZInst_3 0.949 
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TrustZInst_4 0.949 

Zakat Literacy Zliteracy_1 0.927 0.923 0.943 0.807 

Zliteracy_2 0.933 

Zliteracy_3 0.874 

Zliteracy_4 0.856 

Table 3: Discriminant Validity of Measurement Model using Fornell and Larcker 

   Constructs Online Zakat System 

Adoption Intention 

Trust in Zakat 

Institution 

Zakat 

Literacy 

Online Zakat System Adoption 

Intention  

0.9 

Trust in Zakat Institution 0.327 0.92 

Zakat Literacy 0.262 0.686 0.898 

4.3 Assessment of the Structural Model 

Once the measurement model had been validated, a structural model analysis was conducted to examine 

the two hypotheses. In assessing the structural model, the direction of the beta value, the significance 

level of the t-values, and p-values were scrutinized, as recommended by Hair et al. (2017). A 

bootstrapping procedure involving resampling of 5,000 was executed to test the direct effect. Figure 2 

illustrates the path model utilized in this study, while Table 4 presents the results of hypothesis testing. 

Specifically, H1 postulated that trust in the zakat institution would positively impact a muzakki's 

intention to adopt the online zakat system to fulfill their obligation. The results indicated a positive and 

significant relationship (β= 0.707, t = 3.997, p < 0.00), thereby supporting H1. Similarly, concerning 

H2, which suggested that zakat literacy would positively influence the intention to adopt the online 

zakat system, the findings revealed a significant positive influence of zakat literacy on the dependent 

variable (β= 0.851, t = 2.881, p < 0.05), thus supporting H2 as well. 

Table 5 displays the coefficient of determination (R2) and effect size (f2) values of the exogenous 

variables on the endogenous variable. The R2 value signifies the proportion of variance in the 

endogenous construct explained by all the exogenous constructs in the research model. As indicated in 

the table, the R2 value was 0.38, suggesting that the exogenous variables (trust in zakat institution and 

zakat literacy) accounted for 38% of the variance in the endogenous variable (online zakat system 

adoption intention). 

Regarding effect size, f2 represents the change in the value of R2 when a specific construct is excluded 

from the model. Following Cohen (1988), the impact of the effect size was deemed small if f2 was 0.02, 

medium if it was 0.15, and large if it was 0.35. The results in Table 5 indicate that the supported 

exogenous variables (trust in zakat institution), f2 = 0.17, and (zakat literacy), f2 = 0.13, had medium 

and small effect sizes, respectively, on the endogenous variable. 

Table 4: Structural Model Assessment and Hypothesis Testing 

Hypothesis Relationship Beta SD t value p 

value 

Decision 

H1 Trust in Zakat Institution -> 

Online Zakat System Adoption 

Intention 

0.707 0.194 3.997 0.000 Supported 

H2 Zakat Literacy -> Online Zakat 

System Adoption Intention 

0.851 0.114 2.881 0.005 Supported 
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Figure 1: Path Model 

Table 5: Result of R2 and f2 

Construct R2 f2 Decision 

Online Zakat System Adoption Intention 0.38 

Trust in Zakat Institution 0.17 Medium 

Zakat Literacy 0.13 Small 

5.0 Discussion 
First, the results indicate that trust in the zakat institution plays a pivotal role in influencing muzakki 

intention to utilize online systems for zakat payments. When muzakkis have confidence in the reliability, 

transparency, and integrity of the zakat institution, they are more likely to embrace online payment 

methods for fulfilling their zakat obligations. A trustworthy institution cultivates feelings of assurance 

and security among muzakkis, which in turn encourages muzakkis to engage with online systems and 

strengthens their commitment to fulfilling their religious duties, ultimately contributing to the overall 

welfare and sustainability of the zakat ecosystem. 

In addition, the results of the study demonstrate a significant and positive correlation between the level 

of zakat literacy among muzakkis and their intention to utilize online platforms for zakat payments. As 

muzakkis become more knowledgeable about zakat principles, obligations, and procedures, they are 

better equipped to understand the benefits and convenience offered by online payment systems. 

Increased zakat literacy enhances muzakkis' awareness of the importance of timely and efficient zakat 

payments, as well as the potential impact of their contributions on societal welfare which ultimately 

serve as a catalyst for promoting the adoption of online zakat payment systems, facilitating more 

effective and widespread fulfillment of zakat duties within the community. 

6.0 Conclusion 
This research aimed to empirically investigate the impact of socio-economic factors on the intention of 

muzakki in Malaysia to utilize online zakat payment services. The results indicate that socio-economic 

variables, namely trust in zakat institutions and zakat literacy, significantly influence muzakki's 

willingness to adopt such services. However, the study has certain limitations, notably the small sample 

size. The respondents were exclusively drawn from muzakkis employed at public and private 
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universities in Malaysia, limiting the generalizability of the findings to the broader population. Future 

research endeavors should aim to address this limitation by incorporating more diverse samples to 

enhance the applicability of the findings. 
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