














 

1 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

151 
 

CLOUDSCAPE | A SIP OF HEAVEN 

1Ardini BInti Abdul Hatta, 2Nazirul Bin Mubin, 3Abdullah Kula Bin Ismail, 

4Syahrini Binti Shawalludin, 5Dr Shafilla Binti Subri, 

6Qatrunnisa Binti Shariff, 

 
Department of Graphic Design and Digital Media  

Faculty of Arts and Design 

Universiti Teknologi MARA(UiTM) 

 
ardiniabdulhatta@gmail.com 

 

ABSTRACT 
 

Cloudscape is more than just a beverage; it's a sensory experience 

created to elevate the typical coffee experience to something sublime. Three 

distinct, dreamy flavors such like the earthy elegance of Matcha, the buttery 

richness of Caramel, and the traditional Original Dalgona are used to blend 

tradition and luxury. Cloudscape's tagline, "A Sip of Heaven," offers a modern 

twist on the popular dalgona coffee. Cloudscape is a lifestyle option for coffee 

lovers and those seeking aesthetics because it blends artisanal quality with 

visual appeal. Each cup, whether served warm for a cozy retreat or iced for a 

refreshing pick-me-up, invites you to pause, take a deep breath, and savor a 

moment of bliss. Cloudscape, a rich yet airy beverage that melts on the 

tongue, is made with finely whipped coffee atop a layer of chilled milk that 

resembles a cloud. With every sip, the perfect balance of creaminess and 

bitterness awakens the palate and soothes the soul. Each of the product's 

infusions such like caramel dawn, matcha, and classic roast has been 

thoughtfully selected to go well with different settings and moods. 

Cloudscape, which is intended for cafes, pop-ups, and boutique menus, is the 

ideal product for modern consumers who are drawn to unique flavor profiles 

and eye-catching presentations. Every sip is a gentle escape into a sky of 

flavor, and Cloudscape is a soft, floating moment of indulgence that tastes 

like heaven. 
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INTRODUCTION 
 
 

In a world that moves too fast, Cloudscape encourages people to slow 

down and enjoy the beauty of the moment, one drink at a time. Cloudscape's 

tagline, "A Sip of Heaven," turns the well-known dalgona coffee into an 

extravagant, fantastical experience. Inspired by the softness of drifting clouds 

and the coziness of a calm morning, this handcrafted beverage blends art, 

flavor, and tranquility into a single cup. Cloudscape features a bold, light, and 

airy whipped coffee crown on top of a smooth, chilled milk base. By 

contrasting flavors and textures, coffee's natural depth and creamy sweetness 

produce a unique harmony. From the traditional Roast to the delicate Matcha 

and golden Caramel, each variety is skillfully crafted to evoke a sense of 

tranquil indulgence. Cloudscape is a statement of modern style and 

responsible living, not just a drink. Whether it is sipped at home or displayed in 

our beautifully designed packaging, each cup is made to captivate the 

senses and soothe the spirit. Using Cloudscape is more than just coffee; it's a 

taste of tranquility. Let every drink inspire, encourage, and remind you of the 

simple joy of taking it slow. 

 

DESIGN AND DEVELOPMENT OF CLOUDSCAPE 
 
 
The core idea behind Cloudscape's name and tagline, "A Sip of Heaven," is where 

the design and development process begins. The logo should combine modern 

typography with cloud design to convey a sense of softness and ethereal 

elegance. Combining the logo's medium brown hues (tan or mocha) with 

lighter blues (sky or pastel blue) can create a warm and welcoming ambiance. 

While the word "Scape" has the cloud shape on the bottom that 

corresponds to the drifting clouds, the letters C and U were combined with the 

cloud shape that is synonymous with the whipped coffee on top. The 

products, which include mugs, tote bags, pin badges, and keychains, are 
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made with familiar brand components that effortlessly blend with contemporary 

consumer appeal. To communicate the above tagline, warm colour tones 

(brown) that imply earthiness and richness were used in the creation of both 

print and digital advertising materials. Blue and other cool or pastel hues 

can convey sophistication or modernity. For originality and legibility, 

contemporary, readable fonts are usually utilized. Social Media Templates 

were created with a grid structure, soothing colours, and narrative- statement 

captions to ensure that every platform had the same appearance. Every 

layout option was thoughtfully selected to produce a brand experience that 

feels very local, from the logo's curve to the distance between the posts. 

 

Figure 1.1 Logo 

 
 
It made sense for the branding and the tagline, "A Sip OF Heaven," since 

Cloudscape is all about the soothing sensation of frothy coffee sips. Except for 

the actual products, most of the designs were digitally created. The project 

also involves creating the necessary print materials, such as product 

packaging, flyers, promotional posters, and merchandise. The poster series is 

unified under the tagline "A Sip of Heaven" and consists of print designs that 

showcase the brand's signature whipped beverages in an ethereal and 

modern style. Using a warm, inviting color palette that reflects the ingredients 

and tastes of each beverage, each poster showcases unique flavors. The 

backgrounds feature floating icons with delicate, abstract shapes to evoke a 

sense of lightness and whimsy. The overall design strikes a balance between 

elegance and approachability by fusing modern café culture with gentle, 

organic imagery. The purpose of these posters is to take viewers to a serene, 

sensual environment. They are designed for print media such as flyers, 
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magazine inserts, and in-store displays. The result is a cohesive branding 

element that captures the understated elegance of sipping clouds in a cup. 

 

 

 
 

Figure 1.2 Overall items print design for Cloudscape 
 

 
CLOUDSCAPE: A DIGITAL DESIGN PROJECT 
 

The goal of Cloudscape's digital design project is to produce a cohesive, 

multi- platform digital experience that captures the serene, opulent essence of 

the brand. This project includes a captivating television commercial, an 

interactive exhibit design, a calming logo animation, and an intuitive website. 

In the exhibit, a translucent glasshouse installation creates the illusion of floating 

among clouds. Fragrant diffusers and soft, cozy lighting that filters through glass 

panels create a multisensory haven, but the interior decor was somewhat modern 

with a touch of wood. This immersive environment, which is light, dreamy, and 

subtly opulent, perfectly embodies the brand. Slow-motion footage of matcha, 
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coffee, and caramel icons opens the 15–30 second TV commercial. Every 

product blasted out of the screen with its name as the tagline, "A sip of heaven 

in every swirl," rolled in. The commercial plays low- fidelity instrumentals and 

soothing soundscapes as it highlights the drink's sensory appeal. The logo animatic 

begins with a swirl that emerges and forms the cloud shape that affixes to the 

letters "c" and "u" to reinforce the brand. That creates the word "cloud," which 

then flows smoothly to reveal "scape," with the bottom of the cloud shaped 

like a cloud. Lastly, the website mimics the ethereal design using colored 

gradients, floating user interface visuals, and an intuitive layout. Among the 

elements that fully immerse users in the Cloudscape experience are the brand 

narrative, interactive flavor cards, online ordering, and feedback updates. 

 

 

 

 

 

 

 

 

 

 

 
 
FINDINGS AND RESULTS OF THE CLOUDSCAPE PROJECT 
 

The development of Cloudscape shows a strong correlation between 

the brand's conceptual identity and audience engagement on various 

platforms. A highlight of the exhibit was the glasshouse-inspired setting, which 

Figure 1.3 Exhibit 
Design 
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drew guests in with its immersive, serene setting that combined interactive and 

sensory components. According to feedback, the brand's promise of 

indulgence and tranquility was successfully conveyed by the transparent 

architecture and floating visual motifs. The TVC's cinematic imagery and 

whisper-soft narration captured viewers' attention on both digital and 

television platforms, yielding equally powerful results. By effectively conveying 

the product's rich sensory experience, it established an emotional bond that 

went beyond the screen. With its soft, hazy transitions that emphasized the 

brand's softness and made it a recognizable visual signature across platforms, 

the logo animatic also struck a chord with viewers. Visitors spent more time 

than usual on interactive flavour pages and reading the brand story, 

according to website analytics, which also revealed high user engagement. 

The online experience felt as soft and decadent as the drinks themselves, 

thanks to the soothing user interface design and floating scroll animations. 

Overall, the multi-platform strategy enhanced user immersion and reinforced 

brand coherence, transforming Cloudscape from a beverage into a lifestyle 

experience. The findings show that the use of gentle, dreamlike imagery and 

interactive storytelling effectively conveyed "A Sip of Heaven" to a 

contemporary, experience-driven audience. 

CONCLUSION AND RECOMMENDATION 
 

In conclusion, the Cloudscape project successfully converted the brand's 

image of tranquility and decadence into a smooth, multi-sensory experience 

for both digital and physical media. The glasshouse display became a 

captivating focal point, enclosing visitors in a calm environment that 

perfectly captured the spirit of the cloud-inspired company. The TVC's poetic 

imagery and soft narration created a strong emotional resonance, while the 

logo animatic became a well-known and soothing brand signature. With its 

smooth user experience and pastel aesthetics, the website drew high 

engagement rates and reinforced the overall brand narrative. Based on mood, 

interaction, and narrative, these findings show that an experience-first design 

approach effectively builds brand identity and cultivates customer loyalty. 

These findings encourage Cloudscape to expand its experiential marketing 

efforts, especially in lifestyle and wellness events where sensory branding is most 

effective. Spending more money on immersive pop-ups or mobile glasshouse 
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booths could expand reach and exposure. With cloud-inspired playlists, brewing 

guides, and journal entries to reinforce brand culture, the website could 

evolve into a full-fledged digital lifestyle platform. Future TVCs may experiment 

with narrative formats or seasonal themes to maintain viewer interest and brand 

freshness. Finally, improving e-commerce integration and interactive flavor 

exploration tools can turn inactive visitors into paying clients. All things 

considered, Cloudscape's distinctive combination of softness, visual poetry, and 

digital storytelling has established a solid basis for future expansion in both real 

and virtual environments. All things considered, Cloudscape's distinctive 

combination of softness, visual poetry, and digital storytelling has established 

a solid basis for future expansion in both real and virtual environments. 
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