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EXECUTIVE SUMMARY 

T h e name of our company is Dark Society Enterpr ise. Our company sell p izza 
maggie in S a b a h for example, Kota Kinabalu, Penampang , Tua ran , Sepanggar , 
Papa r and more. W e provide serv ices to deliver the foods to consumer. 

Our main office is located at A lamMesra , Sepanggar , Kota Kinabalu S a b a h . 
W e are avai lable from Monday to Saturday from 8am to 6pm. T h e idea of opening 
this bus iness come from the famous "ramen burger" in New York. W e believe that 
this bus iness will become success fu l the s a m e a s the original ramen burger which 
already making its name ove rseas . 

In order to start this bus iness , w e need almost a RM150 , 000.00 of capital. 
W e also contribute our own a s s e t s inside this company. 
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