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L I INTRODUCTION 

The history of ice-cream is firstly come out with only a ice then added with a little 

flavour, like orange, milk, and any simple flavour but since people is become a knowledge 

able. Then the ice is added with a cream flavour that is with soft cream. We believed that ice­

cream enter into Malaysian is start when the British colony come and introduce the freezer to 

the Malaysian people. Since Malaysian is an Asian country with a warm environment. Ice­

cream become familiar as a junk food. For our early observation there is a lot of people that 

love to eat ice cream. 

First of all, our goal for choosing Ice-Cream as our business plan is, where all of us in 

the group member is love to eat ice-cream so much. Then we decide to improve the ice-cream 

quality in term of selling style. Because in order t<(Mfe ice-cream sometimes the right place is 

needed because it will becqme^a bteautifiil, so that we want to ppeq cream buffy for 

everyone who-Iovertp'eat ice-cream, yimether e^falo^, group members, friends or family. 

Our target marketfrre more ibctfsovr kids', adult wrhg iqve ice creanfand foreign. Because of 

that we place of market 

with a nice panorama. 

placeTiSar tbe"beach so that our customed can en5py the(r ice-cream I rX x ~ TMWwm \ / ! i 

In view of business there is no special things for ice cream, it is only a simple things 

where ice cream is marketability where we easy to sell it, and we are easy to get the supplier 

especially for the toping, and lastly ice cream is suitable for all aged. 


