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ABSTRACT

These study is about how the effect of promotion towards customer
awareness of Pertubuhan Peladang Melaka Tengah. How the effectiveness of
promotion’s that been done by Pertubuhan Peladang Melaka Tengah towards level
of customer awareness. These research also been done to know which promotion

tools than more effective to create customer awareness.

Statistical Package of Social Science (SPSS) been used to know the finding.
The results of the research were obtained by using four method of analysis. The first
method was reliability test. It determined the reliability of the study. The second
method was frequency distribution. Frequency distribution will describe the
characteristics of the respondents. The frequency distributions were according to
age, gender, race, marital status, education level, occupation and income of the
respondent. From this research shown that the customer didn’t really recognize the
Pertubuhan Peladang Melaka Tengah and the promotion’s that been done by

Pertubuhan Peladang Melaka Tengah is not really effective.
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