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ABSTRACT 

 

 

Fast fashion businesses usually target young customers since they have a great desire 

to adopt current trends. Many people, meanwhile, are oblivious to the consequence 

they have when they buy cheap, rapidly produced, and poor-quality clothes. Slow 

fashion or sustainable fashion practices are an alternative where customers may shift 

their lifestyles or purchases to benefit the environment. Due to a lack of awareness, 

there are not many university students that have the idea to practice sustainability. This 

study aim to assessed the relationship between knowledge of fast fashion and practices 

of sustainability in fashion in aiming for a better understanding of environmental and 

social issues. A total of 150 university students responded to a self-administered 

questionnaire through Google Forms. The mean score for knowledge of fast fashion 

was 31.21, while the mean score for practices of sustainable fashion was 25.27. In 

addition, this study found that there was no significant association between knowledge 

of fast fashion and practices of sustainable fashion (r = 0.347, p < 0.001). It can be said 

that there is a need for improvement in knowledge of fast fashion and practices of 

sustainable fashion amongst university students. 

 

 

Keywords: Fast fashion, sustainable fashion practices, university students, correlation 

analysis. 
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CHAPTER 1 

  

  

INTRODUCTION 
 

 

1.1 Background  

 

Fashion in this century is commonly fast fashion (Hall, 2017), which is 

described as producing a massive amount of clothes with a high yield for short-term 

use. According to a 2017 survey commissioned by the London sustainability firm 

Hubbub, 41% of 18 to 25 years old feel pressured to wear a different outfit every time 

they go out. The behaviour shows how fast fashion has a great influence on consumers, 

especially university students.  

  

The fast fashion industry is becoming popular among students, especially since 

they produce products following the latest trends and sell them at affordable prices. 

Examples of fast fashion retailers that can be found in Malaysia are H&M, Zara, and 

Padini. With online shopping accessible to everyone, consumers are prone to impulse 

purchases. Social media mainly dictates mainstream culture and has the power to affect 

people’s lives and behaviours. A study mentioned that social media acts as a source of 

inspiration that can influence people to shop online (Aragoncillo & Orús, 2018).    

  

Through visual platforms like Instagram and TikTok, anyone’s styling choices 

can be scrutinized. To the point where viewers have a mindset when wearing the same 

outfit twice starts to seem taboo. Fast fashion then appears to be the simple solution to 

appease their desires for novelty. It is much easier to avoid outfit repetition when 

clothes are sold cheap. Recently, Shein, an online fast fashion store, is continuing to 

grow in sales and popularity, which can be observed from the 2.3 billion videos of 

people buying their clothes on TikTok under the hashtag #SheinHaul. The 

disconnection between what young consumers say they want and what they buy comes 
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