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ABSTRACT

Street food contributes significantly to the diets of many people in low- and middle-
income countries, and its market is a well-established activity throughout Asia. Despite
the many health-related issues caused by street food consumption, the demand for food
still exists and it is synonymous with the life of the community to this day. This study
aimed to evaluate the consumers' perceptions of street food in Tumpat District,
Kelantan. The researcher wants to determine consumers' perceptions regarding to
safety and hygiene, healthy eating, price, and intention to repurchase street food. This
study also focuses to determine the relationship between gender and consumers'
perceptions towards safety and hygiene of street food. An electronic survey has been
executed with 149 participants and the results were evaluated using descriptive
statistics to find mean for perceptions and Chi-Square test to find the association
between gender and perception of safety and hygiene of street food. From the data
analysis, it shows that most of the respondent has a positive perception of safety and
hygiene of street food nowadays. They also have an awareness of the healthy eating of
street food where they realize that street food should not be overeaten. In terms of price
of street food, most consumers buy street food because of its cheap price and they are
also willing to repurchase but at a frequency that is not high. From the results of the
Chi-Square test, it was found that gender is significantly associated with perception of
safety and hygiene of street food. To ensure that the quality of street food is always
guaranteed, street food vendors must understand the needs of consumers.
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CHAPTER 1

INTRODUCTION

1.1  Background of study

Street food terminology defines food and beverages as either ready for direct
consumption or not and includes food that is ready-to-eat and food that is minimally
processed, prepared and/or sold by vendors and handlers. This is an inexpensive food
for workers of all socio-economic classes and occupations (Wiatrowski et al, 2021).
Street food is consumed daily by 2.5 billion people worldwide (Morano et al., 2018).
Street food is expected to become even more important over the next decades as the
population in urban and peri-urban settlements is expanding (Battersby and Watson,
2018). Street food has always been popular in Malaysia and with the change of lifestyle
and heavier responsibilities from society, work and family, Malaysians often look for
other meal alternatives rather than home-cooked food. This contributes to making the
already popular street food even more popular (Chang et al., 2020). Whether it is
because of its economic, social and cultural importance, or because of public health
implications, street food is a subject that is gaining interest in the literature (Morano et
al., 2018).

In the 21st century, the revitalization of the street food industry by attracting
consumers including local and foreign tourists is important for generating profit (Seo
& Lee,2021). Despite the issue of potential health risks associated with street food
consumption that still exists and could not be avoided, street food vendors within the
community continue to grow rapidly by time. Over the years problems associated
foodborne illnesses involving this type of business has been identified as one of the
main culprits, nevertheless consumers still view street food as an essential provider for
their daily meals (Hanan et al., 2021). Since there is a continued demand for street food

and an increase in the number of street food vendors among communities,



