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ABSTRACT

Skincare products have been widely use by all generations from time to time. It has become a
progressive business which manage to gain a lot of attention through marketing research.
Customers uses skincare product to boost up their confidence. The industry have a huge
competitive environment due to high demand and lots of brand. Hence, the skincare industry
makes it beneficial and relevant are to study brand loyalty in skincare products. In order for
the management to gain sustainability among competitors in the market, brand loyalty has
become one of the prime factor of consideration which is reliable for the management. The
purpose of the research is to investigate the factors that influence brand loyalty towards
skincare products among workers of FGV SSC Sdn Bhd. Through the research, the

determinants of brand loyalty has been disclose through the relationship. The determinants
are focusing on brand name, product quality, price and promotion. The objective of the
research is to determine the most factor that influence brand loyalty towards skincare product
among workers of FGV SSC Sdn Bhd. The data are collected by using questionnaires via
google form through a descriptive survey research design. The questionnaire were given to
88 workers including interns and the sample use by the researcher is by using convenience
sampling method. The data of the questionnaires are collected and analyze by using SPSS
version 21. The first data that needed to be analyze by the researcher after the collection of

data is reliability analysis. Furthermore, the researcher uses multiple regression analysis.
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