GENERATION Y IN SELECTING COMMERCIAL BANKS IN KAJANG

NUR SYAMIMY BTE MOHD MARIZD
2010455992

Submitted in Partial Fulfilment of the
Requirement for the
Bachelor of Business Administration with Honours (Finance)

FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
BANDARAYA MELAKA

JUNE 2012



DECLARATION OF ORIGINAL WORK

BACHELOR OF BUSINESS ADMINISTRATION
WITH HONOURS (FINANCE)
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
"DECLARATION OF ORIGINAL WORK"

I, NUR SYAMIMY BTE MOHD MARIZD,

Hereby, declare that:

. This work has not previously been accepted in substance for any degree,
locally or overseas, and is not being concurrently submitted for this degree
or any other degrees.

. This project-paper is the result of my independent work and investigation,
except where otherwise stated.

All verbatim extracts have been distinguished by quotation marks and
sources of my information have been specifically acknowledged.

Signature: Date:



ACKNOWLEDGEMENT

“In the name of Allah, the Most Gracious and the Most Merciful”

Praise to Allah who had given me the opportunity to complete this thesis. | would like
to extent my deepest gratitude to my research advisor, Puan Rohaiza binti Kamis and
my research examiner Dr. Fahmi bin Abdul Rahim for their enthusiastic effort and
concern, as well as their guidance and comment, which have been conveyed, to the
author throughout this research project.

I would also like to take this opportunity to say a lots of thank to my family
for their support, knowledge, money and information according to this task.

Last but not least, thank you a lot to all respondents who answer this
questionnaire and help me in everything. Hopefully, this research study would be
beneficial and act as guidance to future researchers who are interested to explore and
gain as much as possible knowledge from this research studies.

Thank You.



ABSTRACT

This young generation so called Generation Y can be best described as having
high ability to accurately access situations of people and turn this information to their
advantages. This happens because this generation are very well informed and
educated and they are very keen on dealing and bargaining on some situations.

This study consists of the analysis the factor that is preferred by the
Generation Y in selecting the commercial banks. Pearson correlation coefficient is
used to determine the strength of relationship between dependent variable and
independent variable in chapter four. This researcher getting data for this research
paper through questionnaires that was distributed in Kajang. It was distributed at the

places that usually Generation Y visited such as shopping complex and campus area.
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