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1.0 Executive Summary 

1.0.1 Introduction 

As we know, the opportunity in agriculture industry in Malaysia is growing 

and waiting for the people to 'grab' it especially the entrepreneur. 

However, some of people who are actually interested in business or 

entrepreneurship did not really realize that the business that based on 

agricultural can be successful through proper business planning. 

Basically, our business is based on agriculture, which produces 

exotica papaya through planting. We believe that this can be a successful 

business because, nowadays, a papaya demand in Malaysia especially in 

Sabah is increasing within the growth of our country community. 

However, the supplying of papaya is still not enough to fulfill the demand 

of the market and our papaya manufacturer (large canning factories) still 

need to import their stocks from another country such as Thailand and 

Australia. So, we want to take this opportunity in order to build-up our 

business, which we believe can be successful within three years. 

Actually, our business is not only for fulfilling the demand of 

customer and Malaysian, but we will also help the government to achieve 

the vision 2020, which has highlighted several important industries to be 

developed. Moreover, in RMK9 government is focus more on agriculture 


