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ABSTRACT

This study had four objectives. Firstly, it aimed to provide information on 
the proportion of males and females engaged in business or jobs. Secondly, it 
sought to examine the risk-taking capacity of both genders. Thirdly, the study 
aimed to identify the factors that promoted gender inequality in business. 
Lastly, it suggested theoretical aspects that can help reduce the gender gap 
in business. Additionally, the study shed light on the usage of green banking 
in business and the level of awareness of this term among women-owned 
businesses. The study employed a multi-method approach, utilizing both 
systematic literature review and in-depth interviews. The findings indicated 
that, despite having more business potential than men, women still face 
gender gaps in entrepreneurship. Although the government has implemented 
measures to reduce gender inequality and societal attitudes have shifted in 
some areas, women still exhibited greater risk aversion compared to men. 
As a result, they often prefered established businesses with predictable 
outcomes to avoid potential losses. Several solutions have been proposed 
to address this inequity in contemporary society. One potential solution is 
the implementation of green banking programs, which could provide female 
entrepreneurs with access to funding and resources. This study examined the 
disparities between men and women in the business landscape, particularly 
in high-risk sectors, in emerging economies such as India. This paper 
advocates for greater efforts to promote gender equality in green banking, 
which could help bridge the gender gap in high-risk businesses and foster 
sustainable economic growth.
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INTRODUCTION

The Green Banking Initiative in India is a big step towards supporting 
sustainable growth and solving environmental problems in the banking 
industry. Even though there is not much information about how the Green 
Banking Initiative affects women’s ability to compete with men, it is 
important to remember that the goal of the initiative is to support gender 
equality and inclusion in the banking industry.

India’s governing bank, the Reserve Bank of India (RBI), has been 
working hard to promote green banking practises. In 2015, the RBI gave 
banks “Environmental and Social Risk Management Framework” rules. 
These rules tell banks that they should think about the environment and 
society when making loan decisions and managing risks.

Also, the Indian government has started several programmes, such 
as the Stand-Up India plan and the Pradhan Mantri Mudra Yojana, to help 
women start businesses and get access to money. Women-owned businesses 
can get financial help and access to loans through these programmes, which 
can help them compete with men in many fields, including the banking 
industry.

Even though there may not be specific studies or citations about 
women’s ability to compete with men in the Green Banking Initiative, it 
is known that gender equality and including everyone are important for 
sustainable development and reaching the “Sustainable Development Goals 
(SDGs)” of the “United Nations”. Promoting female diversity in the banking 
field can bring in new ideas, skill, and points of view, which can help make 
better decisions and improve the performance of the organisation as a whole.

‘The World Health Organisation (WHO)’ describes gender equality as 
“the roles, characteristics, and opportunities that society thinks are right for 
men, women, boys, girls, and people who don’t fit into either the male or 
female category” (WHO, 2021). The fifth Sustainable Development Goal 
(SDG) is to make sure that all women and girls are supported by making 
sure that men and women have the same rights. The 2018 “Global Gender 
Gap Index” (GGGI) from the ‘World Economic Forum’ assessed the gender 
equality across 149 countries, considering multiple factors. India ranked 
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108th in terms of gender  equality. By 2020, the “Global Gender Gap Index” 
expanded to include 153 countries, with India falling to 112th place. India’s 
score increased slightly from 0.665 in 2018 to 0.668 in 2020. Despite 
various efforts and  the implementation of laws at all levels, a noticeable 
gender disparity remains in many areas, particularly in business, where the 
gap between man and women is still evident in India. Most of the time, 
the woman in a family is the one who takes care of the house and the man 
is the one who brings in money. And because of sexism and stereotypes 
from the past, women are behind, especially in the business world. Care 
and housework that is not paid for are done 2.6 times more by women than 
by men (Sarah Fecht, March 8, 2021). Even though this work is important 
for families, communities, and businesses, it gives women less money and 
less free time. In addition to giving men and women the same amount of 
money, it is important that men and women do about the same amount of 
extra care work. Women are more involved in social, labour, political, and 
economic elements in the twenty-first century than ever before (Goldin, 
2006). Women are essential entrepreneurs and undertake management jobs 
in firms. (Obisesan & Olayide, 2021), however there are still many parts of 
equality which are neglected particularly in various parts of the world(Veena 
& Nagaraja, 2013).

There are still a few important things to know about gender equality 
in India. According to the study, the number of men to women working in 
the top Indian businesses is 10 to 1. (Economic Times Oct.3, 2019) The 
Sixth Economic Census from “the Ministry of Statistics and Programme 
Implementation” says that only 14% of all businesses are women.

Green Banking Uses

Gender inequality can greatly affect the adoption of green banking 
in business. Green banking involves financial institutions offering loans, 
investments, and other financial services to promote environmentally 
sustainable projects and businesses. However, gender inequality often 
restricts women’s access to financial resources and their involvement 
in decision making, which can hinder their ability to benefit from green 
banking opportunities. 

Studies have shown that women entrepreneurs often face greater 
challenges in accessing financing than their male counterparts, such as being 
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offered less favorable loan terms, having less collateral, or facing implicit 
biases from lenders. These barriers can make it difficult for women-led 
businesses to invest in sustainable practices or to access green banking 
services that can help them reduce their environmental impact.

In the financial sector, women are often underrepresented in leadership 
roles. This absence of diversity can lead to a narrow understanding of  the 
unique needs and viewpoints of women entrepreneurs, which can perpetuate 
gender inequalities in access to green banking services. Ultimately, this can 
limit the potential impact of sustainable financing on gender equality and 
environmental sustainability.

To promote gender equality in the context of green banking, financial 
institutions can take several steps. First, they can ensure that their policies 
and practices promote gender equality and inclusion. For example, they 
can provide equal opportunities for women entrepreneurs to access green 
financing and create more inclusive decision-making processes. Second, 
financial institutions can invest in programs and initiatives that support 
women entrepreneurs and increase their financial literacy and access to 
green banking services.

Component Of Green Banking
The main goal of the Green Banking Initiative in India is to promote 

environmentally friendly and healthy practices in the banking industry. 
Gender equality and giving women more power are important parts of 
growth as a whole, but they might not be direct parts of the Green Banking 
Initiative. But the effort can indirectly help women gain more power and 
improve their ability to fight with men in different ways. Here are some 
ways that the Green Banking Initiative can help support equal rights for 
men and women and women’s independence:

The Green Banking Initiative can play a vital role in promoting gender 
equality within the green economy by addressing key areas that support 
women-led businesses. One important aspect is access to finance, ensuring 
that women-owned companies and businesses engaged in sustainable 
projects have equal access to loans and credit as their male counterparts. 
This financial inclusion empowers women to compete more effectively and 
opens up greater economic opportunities. Additionally, capacity building 
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is crucial, as the initiative can support training programs that equip women 
with the necessary skills and knowledge to actively participate in green 
projects, enabling them to thrive in the green economy. Furthermore, 
banks can introduce green financing products specifically tailored for 
women entrepreneurs, offering benefits such as lower interest rates and 
flexible loan terms, thereby encouraging more women to enter and succeed 
in the sustainable business sector. Advisory services provided by green 
banks can also support women-led enterprises by offering guidance on 
sustainable practices, innovative technologies, and emerging market trends, 
enhancing their competitiveness. Lastly, the initiative can foster networking 
and collaboration by connecting women entrepreneurs, professionals, 
and stakeholders in the green sector, promoting knowledge exchange, 
relationship-building, and collective growth. These combined efforts help 
level the playing field and empower women to compete more effectively 
in the green economy.

Even though the Green Banking Initiative is mainly about protecting 
the environment, these other efforts can help women in India be more 
competitive with men when it comes to sustainable growth and green 
business.

The Green Banking Initiative in India aims to promote environmentally 
friendly practices within the banking sector. Guided by regulations from 
the Reserve Bank of India (RBI), this initiative encourages banks to 
consider environmental and social factors when making lending decisions 
and managing risks. As part of this effort, banks are urged to finance green 
energy projects, support energy efficiency measures, and provide funding to 
environmentally responsible businesses. Alongside this, the role of women 
in India’s banking sector has been steadily increasing over the years, though 
gender disparities remain, especially in leadership positions. To address 
these gaps and empower women economically, the Indian government has 
launched programs such as the Stand-Up India scheme and the Pradhan 
Mantri Mudra Yojana. These initiatives aim to enhance women’s access 
to finance and support their entrepreneurial ventures, thereby helping 
women-owned businesses secure the financial resources they need and 
enabling them to compete more effectively with their male counterparts in 
the banking industry.
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Importance Of Green Banking In Women’s Life
Green banking is important for women because it helps solve 

environmental problems and encourages sustainable growth. This section 
discusses the importance of green banking to the women. are some of the 
most important reasons why women should care about green banking:

Green banking plays a crucial role in promoting environmental 
protection by encouraging banks to support eco-friendly initiatives such 
as clean energy projects and environmentally responsible businesses. This 
focus is particularly beneficial for women, who often bear the brunt of 
environmental challenges like water scarcity, deforestation, and pollution—
issues that can significantly impact their health, livelihoods, and overall 
well-being. Moreover, green banking contributes to financial inclusion 
by offering affordable loans for sustainable technologies like solar panels 
or energy-efficient appliances, enabling women to improve their living 
conditions, reduce household expenses, and achieve greater financial 
independence. It also opens up entrepreneurial opportunities for women 
in sectors like green energy, organic agriculture, sustainable fashion, and 
ecotourism, providing them with access to tailored financial products and 
support that empower them to start and grow their businesses.

In addition to economic benefits, green banking enhances women’s 
health and well-being by funding projects that reduce pollution and promote 
clean energy, thereby addressing health risks associated with environmental 
degradation. These improvements are particularly impactful for women, who 
are often responsible for cooking, water collection, and childcare. Green 
banking aligns with the goals of sustainable development, which aim to 
meet current needs without compromising the ability of future generations 
to meet theirs. Since women frequently manage household resources and 
contribute to community development, they are vital agents of sustainability, 
and green banking empowers them to take on leadership roles in shaping 
a sustainable future.

Furthermore, green banking supports climate change resilience by 
backing initiatives such as climate-smart agriculture and disaster risk 
reduction, which help women—who are often disproportionately affected 
by climate impacts—adapt and recover more effectively. The transition to a 
green economy also promotes job creation and skills development in sectors 
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such as renewable energy, sustainable farming, and environmental finance, 
creating new employment opportunities for women and advancing gender 
equality. Green banking initiatives often include educational campaigns 
that raise awareness about environmental issues, encouraging eco-friendly 
behavior and empowering women to take active roles in environmental 
stewardship within their homes and communities.

Access to clean energy is another critical benefit, particularly for 
women in rural or underserved areas. Through funding for off-grid 
renewable energy solutions like solar home systems or mini-grids, green 
banks help improve access to reliable energy, enhancing lighting, safety, 
educational opportunities, and reducing dependence on harmful traditional 
fuels. Finally, green banking supports social and environmental justice by 
promoting equitable access to resources and ensuring that the burdens of 
environmental degradation are not unfairly distributed. It can fund projects 
aimed at uplifting marginalized communities, such as building sustainable 
infrastructure in low-income areas or supporting grassroots environmental 
efforts, thereby fostering greater fairness, inclusion, and equality in both 
environmental and social dimensions.

It’s important to remember that the benefits of green banking for 
women can depend on things like where they live, their socioeconomic 
situation, and how easy it is for them to get access to financial services. Still, 
green banking can have a positive effect on women’s lives by supporting 
environmentally responsible banking practices. This makes it easier for 
women to take part in sustainable development and creates a more fair and 
open society.

Women play a vital and multifaceted role in the growth and success 
of green banking, bringing unique perspectives and leadership to this 
emerging sector. As entrepreneurs, women have the opportunity to lead 
innovative green banking ventures by establishing green banks, sustainable 
finance companies, or environmental consulting firms. Their leadership 
contributes fresh ideas, diverse approaches, and new business models that 
can transform environmentally responsible banking practices. In terms of 
sustainable business development, women entrepreneurs can launch and 
manage enterprises that focus on green energy, organic farming, ecotourism, 
waste management, and other environmentally beneficial sectors. Through 
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these ventures, women not only promote sustainability but also drive the 
expansion of green industries and foster positive environmental change.

Moreover, women-led green banking initiatives often emphasize both 
financial returns and broader social and environmental impacts. These 
businesses frequently prioritize addressing gender inequality, empowering 
local communities, supporting sustainable livelihoods, and promoting social 
justice, thereby making the banking sector more inclusive and resilient. 
Women entrepreneurs also play a crucial role in community engagement 
and empowerment. By raising awareness about environmental issues, 
educating people on sustainable financial practices, and encouraging local 
participation in green initiatives, they help foster stronger, healthier, and 
more environmentally conscious communities.

Additionally, women in green banking benefit greatly from networking 
and collaboration. By joining professional networks, they gain access to 
mentoring, skill-building opportunities, and best practices that can support 
their growth. These connections allow them to exchange knowledge, learn 
from shared experiences, and collaborate on impactful projects, ultimately 
strengthening and advancing the green banking movement. Through their 
entrepreneurial efforts, commitment to sustainability, and community-driven 
approach, women are instrumental in shaping a greener, fairer, and more 
inclusive financial future.

It’s important to keep in mind that women businesses in green banking 
may have trouble getting access to money, dealing with gender bias, and 
meeting society’s standards. But their strength, desire, and dedication to 
sustainable development can help bring about positive change and encourage 
women of the future to get involved in the green banking industry.

By encouraging women to start their own businesses in green banking, 
we can use their skills, imagination, and ability to lead to speed up the move 
to a more sustainable and environmentally friendly banking industry.
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LITERATURE REVIEW

The issue of gender imbalance is pervasive and has far-reaching implications, 
including in the business world. In exploring the impact of gender on the 
utilization of green funding, which is a critical aspect of the green banking 
initiative, researchers have uncovered several interesting findings. For 
example, Karam and Jamali (2018) discovered that businesses led by 
women in Lebanon were less likely to secure green financing compared to 
their male counterparts. This was attributed to factors such as inadequate 
awareness of green financing among women entrepreneurs, a lack of easy 
access to relevant information, and insufficient support from financial 
institutions. Similarly, Scholtens and Dam (2018) found that companies 
with more women represented on their boards of directors were more 
environmentally responsible and more likely to utilize green financing. 
Furthermore, Lozano et al. (2018) studied gender diversity in the green 
finance sector and discovered that women are underrepresented in this field. 
These studies highlighted the importance of addressing gender imbalances 
in the business world, particularly in the context of green banking, to ensure 
that women are not left behind in the move towards sustainable financing.

Crespi et al. (2019) found that because of gender bias in business 
decisions, women-owned companies got less money than their male 
counterparts. Financial companies have started to offer “gender-lens 
investing,” which looks at how investments affect women and men in 
different ways. Inequality between men and women has big effects on 
how green money is used in business. Green finance is less likely to go to 
businesses that are run by women, and gender bias in funding decisions 
can affect how green finance is given out. But having more women in top 
roles and in the green finance field can help businesses use green finance 
in a good way.

Studies that looked at how green bonds, a type of green finance 
product, are used differently by men and women in China found that women-
led businesses were less likely to issue green bonds and had a harder time 
getting into green bond markets than their male peers. Crespi et al. (2020) 
did a thorough review of the research on gender and green finance. They 
looked at studies that looked at the link between gender and access to green 
finance, gender diversity in the green finance industry, and gender bias in 
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business decision-making. Recent years have seen significant research on the 
differing ways men and women use technology in the workplace. A report 
from the “World Economic Forum (WEF)” suggested that the gender gap 
in many global businesses was narrowing as women gained access to and 
increasingly used technology. However, a 2020 study by the National Center 
for Women and Information Technology (NCWIT) revealed that only 26% 
of skilled coding jobs in the U.S. were occupied by women. 

Women were usually paid less than their male peers because of bad 
attitudes on job performance reviews, more obstacles to advancement, and 
more hurdles to advancement. A study by McKinsey & Company found that 
men were more likely to see digitalization as a way to improve output, while 
women saw technology as a way to find a better balance between work and 
life. Men and women used technology in business differently because they 
did not have the same access to it. This is especially true in countries with 
low incomes. To figure out what is causing the problem and come up with 
plans and schemes to fix it, more research is needed. This review of the 
literature shows how important it is to understand how gender inequality 
affects the use of green finance in business.

It points out that women have trouble getting green finance because 
they do not know about it, cannot get the information they need, and do 
not get enough help from financial companies. It also showed how gender 
diversity can help encourage people to act in ways that are good for the 
world, like using green funding. The study looked at a number of studies that 
looked at different parts of how gender inequality affected the use of green 
finance in business. However, it did not look at other factors that may also 
be involved. In the future, researchers could look into these other factors 
to learn more about how gender inequality and the use of green finance in 
business are related. Overall, the review gives useful information about 
the challenges and possibilities for promoting gender equality in the use 
of green finance in business. This can help guide efforts to promote gender 
equality and sustainable finance in the business sector. Some of the current 
studies demonstrating gender imbalance in business are:

The recent literature highlights the critical role of gender inclusion and 
sustainability in transforming the financial sector. The program “We Finance 
Code: A Data-Driven Transformation to Address the Gender Finance Gap,” 
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as presented in the World Bank Report (2024), aims to close the $1.7 trillion 
global financing gap faced by female entrepreneurs. It calls for the removal 
of discriminatory social norms and regulatory barriers, urging collaboration 
among financial service providers, regulators, and development banks 
to increase funding for women-led enterprises. Complementing this, the 
International Finance Corporation (IFC) and Habib Bank Limited (HBL), 
in their report, “Gender Intelligence for Banks: Moving the Needle on 
Gender Equality” (2024), explore how banks can sustainably support 
women-owned businesses by enhancing gender intelligence within banking 
operations. In a related vein, Wani and Khanday (2024b), in their study 
“The Dynamic Interaction of Financial Inclusion and Gender Equality,” 
demonstrate that improvements in gender equality—especially in education, 
workforce participation, and wage equity—positively influence economic 
growth through both direct and indirect pathways. Meanwhile, the study 
by Abuatwan (2023), “Green Finance’s Impact on the Sustainability 
Performance of Financial Institutions,” investigates the social, economic, 
and environmental dimensions of green finance, with a particular focus on 
how female representation in financial institutions moderates sustainability 
outcomes. Lastly, Mazumder (2024), in “SDG Disclosure and Board Gender 
Diversity,” analyzes the relationship between Sustainable Development Goal 
(SDG) disclosures and gender diversity on corporate boards in Bangladeshi 
banks, underscoring the role of gender-inclusive governance in fostering 
transparency and sustainability in the financial sector. Collectively, these 
studies underscore the interconnectedness of gender equality, financial 
inclusion, and sustainable development in shaping a more equitable and 
resilient global economy.

Comprehensive Analysis of Green Banking Initiatives in India 
and their Impact on Women Entrepreneurs

Green banking in India has emerged as a significant trend in the finance 
sector, driven by the need to support environmentally sustainable practices 
and align with global efforts to combat climate change. Through initiatives 
such as green bonds, sustainable finance products, and low-interest loans for 
eco-friendly projects, the banking sector is increasingly prioritizing funding 
that supports environmental sustainability. This analysis explored how green 
banking impacted women entrepreneurs, particularly in India, and examined 
the intersection of gender, entrepreneurship, and sustainable finance.
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Overview of Green Banking in India
Green banking initiatives in India are supported by both government 

regulations and voluntary efforts by financial institutions. The Reserve 
Bank of India (RBI) has introduced guidelines that encourage banks to 
integrate environmental considerations into their lending policies. Some of 
these include promoting green credit lines and encouraging participation 
in frameworks like the Equator Principles, which establish standards for 
evaluating environmental and social risks in project financing. Moreover, 
banks in India have been issuing green bonds to fund renewable energy, 
waste management, and other environmentally beneficial projects.

Impact on Women Entrepreneurs
Women entrepreneurs in India often face distinct challenges in 

accessing traditional financial services, including limited availability of 
collateral, barriers related to financial literacy, and prevailing social biases 
that hinder their opportunities for growth. Green banking initiatives, 
particularly those designed to provide accessible loans for environmentally 
sustainable projects, present a promising avenue to bridge this gap. These 
initiatives not only support eco-friendly practices but also empower women 
entrepreneurs by improving access to finance. For instance, green banking 
can enhance access to funding for women working in sectors like organic 
farming, renewable energy, or eco-friendly manufacturing. Through 
specialized green credit offerings, banks may offer more flexible lending 
terms—such as reduced interest rates or lower collateral requirements—
making it easier for women-led small and medium-sized enterprises (SMEs) 
to secure the necessary capital. In addition to financial support, many green 
banking programs include capacity-building components that focus on skill 
development and sustainable business practices. These programs provide 
valuable training in areas like eco-friendly business management, resource 
conservation, and financial literacy, which are particularly beneficial for 
women who are new to entrepreneurship or sustainability-focused ventures. 
Furthermore, green banking encourages innovation by enabling women 
entrepreneurs to explore sustainable business models and products. With the 
backing of green finance, they can implement resource-efficient processes, 
minimize environmental impact, and cater to the growing market for 
environmentally responsible goods and services. Overall, green banking 
serves as a powerful tool to foster both gender inclusion and environmental 
sustainability in India’s entrepreneurial ecosystem.
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Intersection of Gender, Entrepreneurship, and Sustainable 
Finance

Understanding the intersection of gender, entrepreneurship, and 
sustainable finance reveals how inclusive financial practices can drive 
both economic growth and environmental sustainability. Gender-specific 
green financing plays a critical role in this context, as policies tailored to 
meet the unique needs of women entrepreneurs can significantly enhance 
the effectiveness of sustainable finance. For example, microloans designed 
specifically for women-owned green businesses or eco-friendly projects 
help address the persistent financing gap, encouraging greater participation 
of women in the green economy. This targeted approach makes financing 
more accessible to traditionally underserved groups. Women entrepreneurs, 
particularly in rural areas, are well-positioned to lead sustainable ventures 
in sectors such as organic agriculture, ecotourism, and the production 
of upcycled goods. With the right financial support, these women can 
generate economic value while promoting environmental stewardship 
within their communities. However, despite the promise of green banking, 
several challenges remain. Cultural norms, institutional biases, limited 
awareness about green financing opportunities, and restrictive eligibility 
criteria continue to limit access for many women. Those operating in male-
dominated sectors or industries requiring substantial capital often face 
even greater difficulty in securing green loans. To overcome these barriers, 
collaboration between public and private sectors is essential. Government 
initiatives that provide grants, tax incentives, and credit support for women-
led green ventures are vital in advancing gender equity in sustainable 
finance. Moreover, public-private partnerships (PPPs) can expand access 
to mentorship, resources, and gender-sensitive financial products, further 
empowering women entrepreneurs to contribute meaningfully to a greener, 
more inclusive economy.
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Table 1: Research Questions and Hypothesis of the Study
S.no Research Question Hypothesis

1. What proportion of men and 
women work in business or jobs?

The proportion of males and females engaged 
in business or jobs differs significantly, with 
males outnumbering females.

2. How do male and female 
risk-taking capacities differ in 
business contexts?

In commercial contexts, men are more willing 
to take risks than women.

3. What factors lead to gender 
imbalance in business?

Societal standards, resource availability, and 
educational possibilities all have a role in 
promoting gender inequity in the workplace.

4. Which measures might 
effectively minimize gender 
imbalance in business?

Implementing targeted efforts such as green 
banking programs will considerably reduce 
gender inequality and provide chances for 
female entrepreneurs in business.

5. What is the level of awareness of 
green finance among women-
owned businesses?

Women-owned firms have lower levels of 
awareness and grasp of green banking ideas 
than their male counterparts.

6. How do male and female 
entrepreneurs’ business 
decisions differ depending on 
their access to funding?

Compared to male entrepreneurs, female 
entrepreneurs have a harder time obtaining 
capital, which influences their risk-taking and 
company choices.

METHODOLOGY

The present research explored various facets of gender inequality in India. 
This was an exploratory study designed to offer understanding into gender 
inequality and several aspects of how this situation is to be overcome. The 
study suggested various major steps governments can take to reduce this 
gap. Data is gathered through a structured questionnaire to know the present 
situation in the country. The survey included a sample of 210 participants, 
determined through a sample size calculation formula, with respondents 
chosen via random sampling. Data analysis was conducted using SPSS 
software. The study drew on both primary and secondary data sources.

The following sample size was chosen:

N = Z2*p (1-q)/e2

The sample size was determined at a 95% confidence level, with data 
collected reliably. The probability was set at 80%, and the margin of error 
was 5%. The calculated sample size was 248, which was the value used 
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for this study. Out of 248 respondents, 38 respondents were those women 
who were not doing any kind of business, though they were educated, so 
they had not taken in comparison, and the analysis was carried out on 210 
respondents. This was one of the limitations of the study, as out of a sample 
size of 248, there were 149 males and 99 females. But 38 women were 
not involved in any kind of work due to various factors, so they were not 
included in the analysis part. The analysis was carried out on 61 females only.

OBJECTIVES

The study aims to explore various dimensions of gender dynamics in the 
business and employment sectors. One of the primary objectives is to 
determine the proportion of males and females engaged in business or 
job-related activities, providing insight into the current level of gender 
participation in the workforce. Additionally, the study seeks to assess 
the risk-taking capacity among males and females, which is a critical 
factor influencing entrepreneurial behavior and career choices. Another 
important objective is to identify the underlying factors that contribute to 
gender inequality in business, such as societal norms, access to resources, 
or institutional barriers. Finally, the study aims to highlight actionable 
suggestions for reducing gender inequality in the business world, promoting 
a more inclusive and equitable environment for all individuals regardless 
of gender.
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RESULTS

Table 2: Demographic Profile of Respondents
Frequency Percent

Age of Respondents Between 20 to 30 124 59.0

Between 30 to 40 56 26.7

Above 40 30 14.3
Total 210 100.0

Gender of 
Respondents

Male 149 71.0

Female 61 29.0

Total 210 100.0
Marital Status Married 105 50.0

Unmarried 105 50.0
Total 210 100.0

Qualificationof 
Respondents

Secondary 5 2.4

Senior Secondary 7 3.3

Graduate 65 31.0

Post-Graduate 89 42.4

Professional Course 32 15.2

Others 12 5.7

Total 210 100.0
Source: Authors Creation through questionnaire data collection

The demographics in Table 2 provide important details about the traits 
of the survey respondents. Based on the respondents’ age, gender, marital 
status, and qualifications, it displays how they were distributed. The majority 
of participants (71.0%) were male, with the 20 to 30 age group making up the 
highest proportion of respondents (59.0%). Equal numbers of respondents 
were married and single, with 50.0% each. In terms of education, graduates 
(31.0%) were the group with the second-highest percentage (42.4%). The 
data helped the researchers understand the characteristics of the respondents 
and allowed them to make inferences from the study that were significant. 
Gender inequality in the population under study was clarified by the provided 
demographic data. Although there were many more male respondents 
(71.0%) than female respondents (29.0%), there was still a gender gap in 
the participation rate. This gap suggested that women may have difficulties 
finding opportunities or getting included in particular fields or research 
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studies. Further details regarding the prevalence of gender inequality in 
education and job progress may be revealed by applying a gender lens to 
the distribution of respondents across age groups and their qualifications. 
Understanding these gender differences is essential for tackling gender 
inequity and advancing inclusivity in a variety of societal contexts.

The first objective of the study is to determine the proportion of males 
and females engaged in business or employment, aiming to understand the 
gender distribution within the workforce and entrepreneurial sector.

Table 3: Descriptive Statistical Proportion of Male 
and Female Engaged in Business or Jobs

Gender
Male Female Total

Working Field Entrepreneur 59 22 81
Profession 32 12 44
Job 58 27 85
Total 149 61 210

Source: Authors Creation through questionnaire data collection

Table 3 provides information on the ratio of men to women working 
in various occupations, offering insights on gender inequality in the 
workplace. We may infer from the Table that one’s abilities, whether they 
be intellectual or manual, contribute to their ability to earn a living through 
a profession. When professionals and business owners were included, there 
were 125 persons who were actively involved in business, compared to 
85 people who were working. There were 91 men and 34 women among 
them, indicating a greater proportion of men in business and professions. 
According to the data, 61% of men worked in business or professions, 
while only 55% of women worked in similar industries, demonstrating a 
gender gap in employment prospects. In contrast, 58 men and 27 women 
held employment in job roles, which equaled 39% and 47%, respectively. 
This further emphasized the disproportionate predominance of women 
in employment. These results highlighted how important it is to address 
gender imbalance in the workplace and in business opportunities in order 
to provide fair and equitable representation for all genders.

The second objective of the study is to examine the risk-taking capacity 
among males and females, with the aim of understanding gender-based 
differences in entrepreneurial behavior and decision-making.
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The objective 2 was measured based on investment made by an women 
entrepreneur.

Table 4: Descriptive Statistical Proportion of Males and Females 
Risk-taking Capacity in Terms of Investment

Male Female Total
Total Investment 
till date

Below 50000 18 10 28
Between 50000 to 100000 33 8 41
Between 100000 to 1000000 25 7 32
Above 1000000 29 1 30
Zero Investment 44 35 79
Total 149 61 210

No. of Employees 
working under 
Entrepreneurs

No employees working (0) 57 44 101
Only one Employee 10 4 14
Two employees 10 4 14
Between 3 to 5 employees 25 5 30
Above 5 employees 47 4 51
Total 149 61 210

Have basic 
knowledge about 
green banking 
initiatives

Agree 89 28 117
Disagree 19 13 32
Neutral 41 20 61
Total 149 61 210

Time you 
engaged in this 
work

Less than 1 year 40 22 62
More than 1 year but less than 3 years 31 20 51
More than three years 78 19 97
Total 149 61 210

Monthly returns/
Income

Less than 10k 27 20 47
Between 10k to 50k 53 31 84
Between 50k to 1 Lakh 36 5 41
Above 1Lakh 33 5 38
Total 149 61 210

Hours dedicated 
to this work

2 to 5 hours 32 24 56
5 to 8 hours 61 21 82
above 8 hours 56 16 72
Total 149 61 210

Source: Authors Creation through questionnaire data collection

The gender differences in risk-taking ability and leadership in terms 
of investments and entrepreneurial activities are shown in Table 4 above. 
Given that only 1.6% of female investors had made investments beyond 
Rs 1 lakh, compared to 19.46% of male investors, it was clear that there 
was a large gender disparity in investing decisions. Additionally, a bigger 
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proportion of women (57.37%) than men (29.5%) were able to make money 
without making any investments. Only four female business owners had 
more than five staff working for them, compared to 47 male business owners, 
demonstrating the inferior leadership capacity of female entrepreneurs. 
This disparity may be caused by women’s restricted access to technology 
resources and lack of familiarity with green banking tools, which are crucial 
for effective and sustainable business management. The data also showed a 
gender gap in entrepreneurship earnings, with just 18% of women earning 
less than Rs. 10,000 and 22.14% earning more than Rs. 1 lakh per month, 
which is much less than the 8.19% of men earning more than Rs. 1 lakh. In 
order to establish a more inclusive and prosperous business climate, these 
findings underscore the urgent need to overcome gender-specific hurdles 
and promote gender equality in entrepreneurship.

DISCUSSION

Inferential statistics were employed to assess the risk-taking capacity of 
both males and females, using the chi-square test as the analytical tool. This 
method was chosen to determine whether there is a statistically significant 
relationship between gender and risk-taking behavior. The hypothesis 
formulated for the test includes the null hypothesis (H₀₁), which states that 
there is no significant relationship between gender and risk-taking capacity, 
and the alternative hypothesis (Hₐ₁), which asserts that a relationship does 
exist between the two variables.

Table 5: Gender Inequality in Terms of Investment
Gender * Total investment till date Crosstabulation

Below 50000
Between 50000 to 100000

Total investment till date

TotalBetween 
100000 to 
1000000

Above 
1000000

No any 
Investment

Gender Male Count 18 33 25 29 44 149

Expected Count 19.9 29.1 22.7 21.3 56.1 149.0

Female Count 10 8 7 1 35 61

Expected Count 8.1 11.9 9.3 8.7 22.9 61.0

Total
Expected Count

Count 28 41 32 30 79 210

28.0 41.0 32.0 30.0 79.0 210.0

Source: Authors Creation through SPSS software
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As in Table 5, the gender disparity in investment decisions that was 
noticed in regard to green banking can have an impact on environmentally 
friendly practices and sustainable finance. According to the report, far fewer 
women than men had made investments above Rs 1 lakh. Investments in 
environmentally friendly firms and projects are frequently necessary for 
green banking initiatives to be successful. The difference in investment 
preferences between men and women may indicate that fewer women 
were actively engaging in green banking programs, which may limit 
their involvement in environmentally friendly projects and sustainable 
businesses. Additionally, the data indicated that a bigger proportion of 
women (35) than men (79) depended on income production without any 
investment. This circumstance would suggest that female entrepreneurs 
had poor knowledge of or access to green banking techniques. Financial 
goods that are environmentally sustainable and eco-friendly practices are 
promoted by green banking initiatives. Female business owners may miss 
out on opportunities to implement sustainable practices into their operations 
if they are not sufficiently informed or equipped with knowledge about 
green banking, which could limit their ability to grow and compete in a 
market that is becoming more environmentally conscious. It is critical to 
raise awareness of the issue and give male and female entrepreneurs equal 
access to knowledge, tools, and financial support in order to overcome 
gender imbalance in green banking and sustainable finance. Green banking 
methods that ensure gender equality can result in a more inclusive and 
sustainable economy that is good for society and the environment. Women 
entrepreneurs may actively participate in and contribute to green banking 
projects by giving them the knowledge and tools they need, paving the way 
for a greener and more sustainable future for all.

Chi-Square Test

Table 6: Chi-Square Test

Value df Asymptotic Significance 
(2-sided)

Pearson Chi-Square 21.758a 4 .000
Likelihood Ratio 25.233 4 .000
Linear-by-Linear Association 2.884 1 .089
N of Valid Case 210

Source: Authors Creation through SPSS software
Significance level (alpha)- 0.05
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Gender and participation in green banking practices were significantly 
correlated, as shown in the statistical analysis in Table 6. The adoption of 
green banking initiatives and gender were highly significantly associated 
(p 0.001) in both the Pearson Chi-Square and Likelihood Ratio tests. This 
showed that there were significant discrepancies between the levels of 
participation in environmentally friendly financial practices among men 
and women. A p-value of 0.089, which was not statistically significant, was 
obtained from the Linear-by-Linear Association test. The overall results of 
this test did not support a linear trend, but they supported the existence of 
gender imbalance in green banking. The statistics from this investigation 
suggested that gender significantly influenced how much participation in 
green banking projects there was. It might suggest that, in comparison 
to men, women were less likely to actively participate in or be aware 
of ecologically sustainable financial activities. This gender gap in green 
banking involvement emphasized the necessity for concentrated efforts 
to raise everyone’s understanding of the value of sustainable financing, 
regardless of gender. In order to ensure that both men and women can 
contribute to a greener and more sustainable future for the planet, it is 
important to address gender-specific barriers to accessing green banking 
tools and information.

The third objective of the study is to identify the factors that promote 
gender inequality in business. Numerous studies have examined the causes 
of gender inequality across various countries, with cultural norms and 
family background emerging as significant barriers, particularly in India. 
One of the primary contributors is patriarchy, a social system where 
men hold predominant power, often sidelining women in both domestic 
and professional spheres. This ingrained norm results in gender-based 
discrimination starting from the household and extending to the workplace. 
Aptitude is another factor, as women, despite having the same legal rights as 
men, often lack decision-making power in financial matters due to traditional 
family dynamics. Even with legal frameworks like the Hindu Succession 
Act of 2005, which grants equal inheritance rights, poor implementation 
continues to disadvantage women.

Legal formalities present another barrier, as women typically have 
limited access to information and social networks necessary for navigating 
regulatory and legal requirements in business. Their domestic responsibilities 
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often restrict their ability to engage in social and professional circles, further 
isolating them from essential business resources. The challenge of securing 
investors also persists, as societal biases often portray women as less 
committed or less capable of managing scalable businesses. This perception, 
rooted in patriarchal values, leads to limited investment opportunities and 
subsequently lower profits for female-led ventures.

Additionally, many women experience a lack of individuality, 
where their identities are often associated with male figures such as fathers 
or husbands. This societal conditioning fosters a mindset of financial 
dependency from an early age. Psychological and behavioral factors 
further deepen the divide. For example, men generally exhibit higher risk 
tolerance and prioritize economic expansion, while women may prioritize 
stability, work-life balance, or social impact, which can result in slower 
business growth. Studies also indicate gender differences in psychological 
capital—men often display higher levels of self-efficacy and optimism, 
whereas women may excel in resilience and hope, leading to more cautious 
approaches.

Moreover, behavioral control and subjective norms influence 
women’s entrepreneurial intentions, as societal expectations often pressure 
them to conform to traditional roles. Influence over business decisions 
also varies, with men more likely to adopt aggressive business strategies 
and make quick, decisive judgments. In contrast, women may prefer 
collaborative and deliberative decision-making, which, while thorough, 
can slow the pace of business development. Collectively, these structural, 
cultural, and psychological barriers contribute significantly to the persistence 
of gender inequality in the business landscape, particularly in India.

There are many more factors that promote gender inequality in India 
which is shown in Figure 1:
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The fourth objective of the study is to highlight suggestions for 
reducing gender inequality in business. In today’s context, women are 
equally capable as men in terms of knowledge, education, innovation, and 
practical skills. However, many studies indicate that women often require 
motivation and support to realize their full potential. Encouragement can 
transform their mindset and empower them to believe in their abilities to 
contribute meaningfully to the economy and their families. One effective 
step could be to introduce policies similar to the Pradhan Mantri Awas 
Yojana (PMAY), which incentivizes property ownership for women. 
Likewise, families could be offered benefits when female members start 
their own businesses. Women should also be motivated to engage with 
initiatives like Make in India and Vocal for Local, where government support 
can include financial assistance and incentives, boosting their risk-taking 
confidence.

Empowerment can also come through awareness and exposure. You 
can create whatever you want. You just know what you want and take the 
opportunities as they come your way. We are who we choose to be,” as 
correctly said by Will Smith. Each and every woman should make herself 
self-reliant. For this reason, like many meditation centers, the Jaipur 
Literature Festival in Rajasthan is organized by many organizations and 
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the government. Organizing seminars, workshops, and festivals—similar 
to the Jaipur Literature Festival—dedicated to showcasing successful 
women entrepreneurs and introducing new trends in business can inspire 
more women to pursue entrepreneurship. Furthermore, targeted policies to 
promote women’s entrepreneurship, including mentorship, training, and 
easier access to finance, are essential to address structural barriers.

Another important recommendation is to bridge the investment gap 
between male and female entrepreneurs. Women-led businesses often 
prioritize cost minimization over growth, and more gender-sensitive 
lending policies by financial institutions can help them scale effectively. 
Additionally, reducing the domestic burden on women is crucial. This can 
be achieved by encouraging men to participate in household responsibilities 
and offering flexible work arrangements to women. Addressing unconscious 
bias in workplaces through training and inclusive policies is also vital for 
creating equitable opportunities.

Lastly, the skewed sex ratio in India—948 females for every 1,000 
males—reflects a broader societal imbalance. Improving this ratio through 
social reforms and awareness can contribute to a more gender-neutral 
environment, ultimately reducing discrimination and supporting women’s 
equal participation in business and economic development.

These are just a few suggestions for reducing gender inequality in 
business. Achieving a more inclusive and equitable environment for women 
to thrive in business necessitates a collective effort by policymakers, 
employers, and society as a whole.

LIMITATIONS AND FUTURE RESEARCH

The study acknowledges several limitations that may have influenced its 
scope and findings. Firstly, it relied heavily on historical data to assess 
women’s economic contributions. This dependence on historical narratives 
poses a challenge, as such data may be incomplete or fail to accurately reflect 
the unpaid and informal labor that women have traditionally performed. 
Secondly, the research primarily focused on the Indian context, which, while 
rich in cultural and societal insights, may limit the generalizability of the 
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findings to other countries or regions, even though some observations may 
have global relevance.

A third limitation is the limited exploration of green banking. While 
the study highlights its potential to support women entrepreneurs, it does 
not comprehensively address the practical challenges and restrictions that 
women may face in accessing these financial services. Additionally, the 
study noted differences in investment behavior and risk-taking between 
male and female entrepreneurs but did not delve into the root causes of these 
disparities or the structural barriers that exacerbate them. Lastly, although 
various policy recommendations were proposed to reduce gender inequality 
in business, the study gave limited attention to the practical challenges of 
implementing these policies and ensuring they lead to meaningful, long-
term change.

Future research can build upon the current study by exploring several 
key areas that address existing gaps and deepen our understanding of gender 
dynamics in business and finance. One important direction is conducting 
longitudinal studies on green banking to evaluate the long-term impact of 
such programs on female entrepreneurs and assess how effectively they help 
close the investment gap. Additionally, a cross-cultural comparative analysis 
can offer valuable insights into how different cultural and societal norms 
influence women’s economic participation across various global contexts.

Further, research should also focus on the impact of social and cultural 
interventions, especially those aimed at challenging traditional gender 
roles and expectations in professional environments. Understanding the 
effectiveness of these initiatives can inform more targeted and transformative 
strategies. Moreover, studies can delve into financial inclusion strategies 
tailored specifically for women entrepreneurs to assess how these efforts 
contribute to business growth and sustainability.

Another critical area involves identifying obstacles to policy 
implementation. Investigating why certain gender equality policies fail to 
produce desired outcomes can help refine approaches and improve their 
practical effectiveness. Additionally, behavioral studies on investment 
patterns can explore the psychological and cultural factors that shape risk-
taking behaviors among male and female entrepreneurs, which in turn can 
guide the design of more inclusive financial tools.
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Finally, examining the efficacy of policies aimed at improving the 
sex ratio can provide a broader demographic perspective on gender equity. 
Understanding how such programs influence economic participation 
and gender balance can support the creation of more comprehensive and 
sustainable equality measures.

CONCLUSION

A study has found that women’s contribution to the economy and labour 
force dates back to the colonial period, but it was not until World War II that 
they began participating in business. Despite this, gender inequality remains 
a contentious issue globally, and societal and cultural expectations often 
force women to choose between their careers and household responsibilities 
(Muralidharan & Mohanty, 2020).

In India, women’s underrepresentation in business can be attributed 
to social and cultural norms that discourage their participation, making it 
difficult for them to scale their businesses at the same rate as men. Studies 
have shown that there is a significant difference in investment patterns 
and risk-taking capacity between male and female entrepreneurs in India 
(Kumari & Chawla, 2021).

To promote gender equality and encourage women’s participation in 
the business world, green banking can be an essential tool. Green banking 
promotes sustainable and environmentally friendly businesses, which can 
encourage more women to enter the entrepreneurial space. Additionally, 
financial support and assistance for women-led businesses can help bridge 
the investment gap between male and female entrepreneurs (Kotwal & 
Patil, 2021).

Green banking initiatives hold great promise for advancing women’s 
economic empowerment while aligning with environmental sustainability 
goals. To fully realize this potential, a comprehensive approach that includes 
gender-sensitive policies, training programs, and accessible financing 
options is essential. Addressing gender-based financial disparities through 
green banking not only supports inclusive growth but also contributes to 
India’s overall sustainability agenda.
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To achieve gender equality in the business world, policymakers must 
also address social and cultural norms that perpetuate discrimination against 
women. Improving the sex ratio is also crucial for promoting a more gender-
neutral society. Effective implementation of policies aimed at reducing 
gender inequality is necessary (Sumanjeet, 2016).

In conclusion, promoting gender equality in the business world is 
vital for the overall development and growth of the Indian economy. Green 
banking and policies that support women-led businesses can help bridge the 
investment gap and promote sustainable and inclusive economic growth. To 
reduce discrimination and promote a gender-neutral society, policymakers 
must also address social and cultural norms and improve the sex ratio.

Managerial Implications

For managers and legislators looking to overcome gender imbalance 
in business, the study’s conclusions provide insightful information. These 
findings emphasize how crucial it is for managers in both the corporate and 
entrepreneurial sectors to modify risk management plans to take gender 
differences in preferences and behaviors into consideration. Financial 
products that better suit the interests of women, who are typically more risk 
averse than men, could include low-risk loans or scholarships. Managers can 
assist female entrepreneurs and promote their involvement in commercial 
endeavors by establishing such financial opportunities. 

Additionally, supporting green banking projects can encourage 
sustainable practices and make funding more accessible to women-led 
businesses. Managers may support more balanced company growth and 
help close the gender gap by putting inclusive policies into place, especially 
in high-risk industries. Supervisors ought to concentrate on establishing 
encouraging surroundings that enable women to engage in business 
endeavors. By lowering risk aversion and encouraging women to take on 
higher-risk, higher-reward chances, mentoring, networking opportunities, 
and confidence-boosting training can spur growth in industries that have 
historically been controlled by men.

Managers must to think about incorporating gender-inclusive policies 
into their decision-making procedures as well. This entails taking gender 
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into consideration when creating funding programs, allocating resources, 
and formulating corporate development plans. These strategies can ensure 
that female entrepreneurs have equal possibilities for success by leveling 
the playing field. Managers may also create an atmosphere where women 
feel encouraged to take chances as entrepreneurs by cultivating a workplace 
culture that values diversity and inclusion. Increased innovation and more 
dynamic company practices—both crucial in today’s cutthroat markets—can 
result from this cultural transformation.

Managers can also improve their hiring and retention tactics by 
using the the conclusions for this study. The gender gap in businesses can 
be reduced by guaranteeing equal access to employment opportunities 
and offering both sexes clear professional growth pathways. It has been 
demonstrated that a diverse leadership team improves decision-making 
and business performance.

 
Developing gender-sensitive marketing tactics is another important 

area for managerial action. Managers can develop goods and services that 
meet the specific requirements of female entrepreneurs by knowing how 
women approach business possibilities, especially in industries where they 
have historically been underrepresented. This helps seize new business 
opportunities in addition to increasing competitiveness. 

In order to support laws that advance gender equality in the workplace, 
managers might also work with governmental and non-governmental 
organizations. Together, they can promote systemic improvements that 
guarantee female entrepreneurs more equal access to resources, education, 
and money. Women may be better equipped to succeed in the business sector 
and compete successfully as a result.

 
These tactics, which include enacting gender-sensitive marketing, 

encouraging diversity, and enacting gender-inclusive regulations, can 
provide a more equitable and balanced corporate environment. As more 
women enter and thrive in the business world, managers who take proactive 
measures to eliminate gender inequities can improve their firms’ reputations 
and support overall economic growth.
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Policy Implications

To support gender equality in green banking and entrepreneurship in 
India, policymakers and financial institutions should consider implementing 
specific, targeted strategies to address challenges faced by women 
entrepreneurs. Recommended actions include developing gender-responsive 
green finance policies, creating training programs, and promoting awareness 
of green banking options. Financial institutions could design green loan 
products specifically for women, offering lower collateral requirements or 
favorable interest rates for sectors like sustainable agriculture, renewable 
energy, and waste management. In addition, small-scale green microloans 
could make financing more accessible to women entrepreneurs operating at 
a smaller scale who may otherwise find traditional green loans out of reach.

Expanding capacity-building initiatives through partnerships with 
NGOs can help deliver training on sustainable business practices and 
financial literacy. Additionally, incentives, such as reduced interest rates 
or credit guarantees, could encourage banks to extend loans to women-led 
green businesses by minimizing lending risks. Promoting public-private 
partnerships (PPPs) to establish green business incubators and using 
corporate social responsibility (CSR) funds for women entrepreneurs in 
green sectors can enhance resources and support. Further steps like setting 
annual lending targets for women-led green ventures, running gender-
inclusive awareness campaigns, and fostering mentorship networks can 
also empower women entrepreneurs. Gathering gender-disaggregated data 
and researching barriers for women in green sectors will help institutions 
continuously adapt and refine policies to ensure women entrepreneurs thrive 
in the green banking landscape in India.
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APPENDIX

Questionnaire

Demographic and Financial Profile Survey on Gender, 
Entrepreneurial Engagement and Green Banking Awareness

Name of respondent (optional) ……………………………..

Demographic and Business Information Questionnaire

1.	 Age of Respondents
□	 Between 20 to 30
□	 Between 30 to 40
□	 Above 40

2.	 Gender of Respondents
□	 Male
□	 Female

3.	 Other (Please specify): __________
□	 Marital Status
□	 Married
□	 Unmarried

4.	 Qualification of Respondents (Please select the highest level 
completed)
□	 Secondary
□	 Senior Secondary
□	 Graduate
□	 Post-Graduate
□	 Professional Course
□	 Other (Please specify): __________

5.	 Working Field
□	 Entrepreneur
□	 Professional (e.g., doctor, lawyer)
□	 Job (Employed by an organization)
□	 Other (Please specify): __________
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6.	 Total Investment till Date
□	 Zero Investment
□	 Below 50,000
□	 Between 50,000 to 100,000
□	 Between 100,000 to 1,000,000
□	 Above 1,000,000

7.	 Number of Employees Working Under Entrepreneurs
□	 No employees working (0)
□	 Only one employee
□	 Two employees
□	 Between 3 to 5 employees
□	 Above 5 employees

8.	 Knowledge About Green Banking Initiatives
□	 Agree
□	 Disagree
□	 Neutral

9.	 Time Engaged in This Work
□	 Less than 1 year
□	 More than 1 year but less than 3 years
□	 More than 3 years

10.	 Monthly Returns/Income
□	 Less than 10,000
□	 Between 10,000 to 50,000
□	 Between 50,000 to 100,000
□	 Above 100,000

11.	 Hours Dedicated to This Work
□	 2 to 5 hours
□	 5 to 8 hours
□	 Above 8 hours

12.	 Any suggestion for policy makers for promoting women entrepreneurs 
in India 
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