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ABSTRACT 

Malaysia is multiracial countries which have variety cultures, customs, 

tradition and have their own local food which is part of gastronomic products. 

The problem faced by the tourist or foreigners are they do not really familiar 

with Malaysian food. They do not know what taste that the food contains. Some 

of them do not prefer spicy, sweet or sour too much in the food. So, they faced 

the problem in finding the food that they prefer the taste. Therefore, this project 

is the way to assist the foreigners or tourist to identify the taste of the food by 

using the mobile application technology. The objectives of this project are to 

identify the user requirements of E-Taste mobile application for the foreigners, 

design and develop E-Taste mobile application content based on user 

requirement. The scope of this project is foreigner or tourists that come to 

Malaysia. This project used the Design Thinking as the methodology approach 

to the development of E-Taste mobile application. Design thinking process is 

divided into five stages which comprises of empathizing, define, ideate, 

prototype, and test. Based on the result from user testing, it shows a positive 

feedback from the foreigners or tourists. As conclusion, E-Taste mobile 

application may assist the foreigners or tourists by view the graph visualization 

of the food taste. 

Keywords: Foreigners, visualization, taste, mobile technology and design 

thinking 
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CHAPTER 1 

INTRODUCTION 

This chapter is about the background and justification of this project. This chapter 

includes the project background, problem statement, project objectives, project scope, 

project significance and project summary. 

1.1 Project Background 

Malaysia is multiracial countries which have variety cultures, customs, 

tradition and have their own local food which is part of gastronomic products 

(Mohd S.M.Z, 2013). Tourist believes that Malaysian foods are worth to be 

explored and the governments have been giving all the effort to promote 

Malaysian food marketing (Mohd S.M.Z, 2013). An evidence from the news 

report from Star online (2018), the Tourism, Arts and Culture Minister attested 

that Malaysia is on the rise to achieve its targeted tourist arrivals of 33.1 million 

this year. Local food has been identifying that it is an important element to attract 

tourist to make their holiday be more interesting (Quan & Wang, 2004). The 

governments are focus on how the presentation of the food such as brochures 

and websites to promote all the destination in Malaysia (Mohd S.M.Z, 2013). 

Furthermore, food image that foreigners familiar with which they 

can know how the food taste will attract them to come and visit Malaysia again 

(Leong Quee Ling,2010). Based on study by Harun 2018, travellers rely on web 

recommendations, and pictures on the menu to plan what to eat while travelling. 

However, web recommendations are limited to national identity food such as 

nasi lemak, nasi kandar, roti canai when they are more to explore. Initial 

observation also shows that pictures are non-standardised (different versions of 

laksa, nasi kandar). 

Laksa with Different Version 
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