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ABSTRACT

The purpose of this research is to study the factors influencing attraction of Pasar 

Tani. This research is carried out regarding the shutdown of Pasar Tani MITC Melaka. 

Therefore the research is done to identify several reasons that might cause the problem. 

The factors such as product price, product variety, level of competitiveness and the 

emergence of supermarket is studied. Pasar Tani is developed to benefit both local 

farmers and the consumers because farmers could sell at better price and the 

consumers could buy at a reasonable without the markup priced by middlemen. 

However, problems still occurs and farmers made less profit until FAMA has decided to 

close the Pasar Tani.

In this study, the researcher distributed 50 questionnaires to the consumers of 

Pasar Tani MITC. The finding shows that the attraction of Pasar Tani is low, where the 

price of fresh products unattractive. Furthermore, the high competition in the area makes 

the level of competitiveness of Pasar Tani low. Besides that, the emergence of 

supermarkets has somehow affect the consumers buying behavior from buying at Pasar 

Tani to buying at supermarkets. Lastly, there are recommendations and suggestions 

developed on how to improve the attraction of Pasar Tani.
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