THE STUDY OF THE PROMOTIONAL STRATEGIES
IMPLEMENTED BY SBBU SDN BHD TOWARDS ENHANCING
PUBLIC AWARENESS ON ITS PRODUCT

ZARINA BT SUPPIATY
99111022

BACHELOR OF BUSINESS ADMINISTRATION (HONS) MARKETING
FACULTY OF BUSINESS MANAGEMENT
MARA UNIVERSITY OF TECHNOLOGY

APRIL 2001



ACKNOWLEDGEMENTS

Alhamdullillah, a grateful thanks to Aliah SWT for giving me the strength,
courage, inspiration and will to complete this project paper and my studies. After
going through a tough challenge, with strong support and guidance of several

individuals, I manage to complete this project paper accordingly.

In this opportunity, I would like to acknowledge the people who have been
extremely involved in the preparation of this project paper, Pn. Asmah Hj. Zainuddin,
my advisor, for her advises, supports, ideas, co-operation and guidance in assisting

me on how to do this research.

I would also like to acknowledge SBBU Sdn. Bhd. for allowing me to
complete my practical program at Plaza Angsana, Johor Bahru. My gratitude is
expressed to Pn. Siti Aminah Kasbon as the Manager of Marketing and Individual
Property, and Ms. Wong See Lan as the Marketing Officer. My sincere thanks go fo
my supervisor, En. Nazri Jamiran who have given me full support, assistance and
valuable information during my practical program. This acknowledgement also goes
to all staffs especially En. Azmi Ali and Ms. Mossiah Mahad for their incredible

guidance in assisting me in promotion division.

Furthermore, I would like to give my warmest gratitude to my family,
colleagues and beloved friends especially Nana, Siti, Qhydo and 1zza who share their
ideas, patience and support.

Finally, the success of this research also depends on those who are involved
either directly or indirectly. This research would never achieve its target without their

assistance and support.

May Allah SWT bless us all. Thank you.

it



ABSTRACT

Syarikat Bandar Baru Uda or known as SBBU Sdn. Bhd. is a wholly owned
subsidiary company of UDA Holdings Berhad, which involved in housing and
commercial development. SBBU was given the responsibility to promote planned

urban development.

This research was conducted to identify whether the promotional strategies
implemented by SBBU Sdn. Bhd. is effective or not, in order to enhanced public
awareness towards its properties. The main objective of this research is to know the

level of public awareness towards the company’s existing properties.

Promotion is important in informing, persuading and reminding customers
about particular product or services offered by the company. By using promotion, it

is able to attract customer’s attention and influence them to make a purchase.

There are several techniques that have been used in order to obtain
information from the respondents. The targeted respondents for this research were
located in Johor Bahru especially in Tampoi and Skudai areas. 100 questionnaires
had been distributed to those respondents. Furthermore, secondary data from sources
such as printed media, Internets and articles were used in the research in order to

obtain further, current and in depth information about the study.
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Upon the findings, it is found that the promotional activities for the company
such as advertising through pamphlets, banners, billboards and exhibitions have
created awareness more than 50% of their respondents. While, the company’s
promotional activities through newspapers, television / radio and SBBU staffs

resulted in low percentage in awareness from their respondents.

Generally, the study shows that 54% of respondents are aware with the
company’s promotional activities. However, SBBU still required to improved their
promotional activities since the gap between respondents who aware and not aware
are closed. Thus, the promotional activities implemented by SBBU Sdn. Bhd. need to

be improved from time to time in order to enhance public awareness on its properties.

The success of the promotional activities needs a full commitment, sustained
attention and interaction, support and effort from all of the SBBU Sdn. Bhd. staffs
because all of them are depending on each other to achieve their mission and

objective for the company and thus, continue surviving in their long-term operation.

As a conclusion for the overall research, it was agreed that even though the
percentage of public awareness are more than public who are not aware, the company
still need some improvement especially in term of promotional tools and advertising
media used to ensure SBBU properties will become a successful housing

development and well-known company by all level of customers.
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