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I. INTRODUCTION 

This study examines the relationship between leadership 
styles and job satisfaction among the FSR lecturers at UiTM 
Malaysia. Job satisfaction enhances employee performance, 
creativity, and retention, while ineffective leadership can lead 
to dissatisfaction [1]. Leadership, as a key managerial 
function, influences workplace experiences through its styles 
and practices [2]. Existing research shows a strong 
correlation between leadership style and job satisfaction [3], 
yet the development of an optimal leadership approach 
remains insufficiently explored. This study aims to address 
that gap. 

II. METHODS 
A total of 125 FSR Lecturer UiTM Malaysia were selected 

using simple random and probability sampling techniques. 
Leadership styles were assessed via the Leadership Style 
Questionnaire using a 5-point Likert scale, while job 
satisfaction was measured using the Behnam et al with a 
5-point Likert scale. 

III. RESULTS AND DISCUSSION 

A. Leadership Styles 
The result provides insights into leadership styles based on 

a sample of 94 observations. The mean leadership styles 
score is 3.09, indicating a moderate level on the scale used. 
The standard deviation (SD) of 0.392 suggests relatively low 
variability among responses, meaning most leadership styles 
ratings are close to the mean. This implies consistency in 
leadership styles within the studied population. 

B. Job Satisfaction 
The descriptive statistics table provides an overview of job 

satisfaction levels among 94 participants. The mean job 
satisfaction score is 3.04, indicating a moderate level of 
satisfaction. The standard deviation (SD) of 0.416 suggests a 
relatively low variability in responses, meaning that most 
participants' job satisfaction ratings are close to the average. 
This implies a generally consistent perception of job 
satisfaction within the sample group. 

 

 

C. Relationship between Leadership Styles and Job 
Satisfaction 

 
Fig. 1 Scatterplot shows the correlation between Leadership Styles and  

Job Satisfaction 

IV. CONCLUSIONS 
This study highlights a positive correlation between 

leadership styles and job satisfaction, indicating that better 
leadership practices are generally associated with higher job 
satisfaction. However, the dispersed data points suggest 
variability, meaning other factors may also influence job 
satisfaction. While leadership style appears to be a 
contributing factor, its impact may not be uniform across all 
individuals. 
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I. INTRODUCTION 
Customer retention is essential for sustained success, 

particularly in competitive marketplaces. This study 
examines the correlation between customer satisfaction and 
client retention at Sports Direct Seremban, emphasising 
pricing, product services, and critical aspects affecting 
retention. This research is designed to clarify consumer 
loyalty processes to offer practical insights for improving 
customer happiness and promoting retention in the evolving 
sports retail sector. 

II. METHODS 
A structured questionnaire adapted from previous study, 

was used to collect data from 118 customers of Sports Direct 
Seremban [7]. The questionnaire included demographic 
details and sections evaluating price, product services, and 
customer retention using a 5-point Likert scale. Data were 
analyzed with SPSS version 27 to determine key correlations 
and insights, ensuring reliability and relevance to the study 
objectives. 

III. RESULTS AND DISCUSSION 

A. Level of Customer Satisfaction and Price of Product. 
TABLE I 

LEVEL OF CUSTOMER SATISFACTION WITH THE PRICE OF THE PRODUCT 

Variable Mean SD Level 

Price 4.43 0.664 Moderate 

 
Table 1 reported shows that customer satisfaction toward 

pricing is at moderate level with a mean score of 4.43. This 
suggests that pricing is perceived as fair and value-aligned. 
Literature indicates that moderate response variability 
indicates general agreement on satisfaction levels [5]. 
Consumers who believe that reasonable prices are more 
likely to develop favourable opinions of the brand which 
encourages recurring business and sustained involvement [7]. 
These findings emphasize the importance of maintaining 
competitive value-driven pricing strategies to sustain 
customer satisfaction.     

 

 

 

B. Level of Product Services on Customer Satisfaction 
TABLE II 

LEVEL OF PRODUCT SERVICES ON CUSTOMER SATISFACTION 

Variable Mean SD Level 
Product 4.43 0.628 Moderate 

Quality of Services 4.41 0.666 Moderate 
Physical Environment 4.45 0.657 Moderate 

 
Based on Table II, overall customer satisfaction with 

product services is also on a moderate level particularly for 
the physical environment with the score of 4.45 ± 0.657. This 
highlights that customer satisfaction with product quality and 
service professionalism are related closely [9]. In shore, these 
findings highlight the need for continued investment in store 
ambiance, product variety, and service excellence to enhance 
overall customer experience and meet expectations 
effectively. 

C. Main Factor on Customer Retention that Influences 
Customer Satisfaction 

TABLE II 
MAIN FACTOR ON CUSTOMER RETENTION THAT INFLUENCES CUSTOMER 

SATISFACTION 

Variable Mean SD 
Brand Loyalty 4.44 0.680 
Brand Image 4.45 0.647 

 
Table III illustrated that brand loyalty (mean 4.44) and 

brand image (mean 4.45) were identified as key retention 
factors. Moderate loyalty and favorable brand perception 
significantly influenced satisfaction [5]. Consistent positive 
perceptions suggest opportunities to enhance loyalty 
programs and maintain a reputable brand image to drive 
long-term retention [3]. 
 
D. Relationship Between Customer Satisfaction and 
Retention  

A multivariate analysis of variance (MANOVA) showed 
statistically significant relationships between customer 
satisfaction factors and retention. Price significantly 
influenced brand loyalty (p = 0.017, F = 3.18) and brand 
image (p = 0.001, F = 9.949), as that price fairness enhances 
emotional bonds between customers and brand leading to 
increased repeat purchases [8]. Physical environment also 
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