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The primary aim of this study of THE EFFECTIVENESS OF THE
NEW HMODERN HARKET 15 to set guildelines Tor those who are
particularly invelved iIn the designing of such similar

market elsewhere.

At the same time, however, this report may be usetful far
the public to discover the Importance of their role and

Involvement In the designing pracess of this market.

After conducting Interviews with the res:idents at the
market, I presumed that the market 15 a tTailure. There isr
a Jdack of response Lo visit the market from the compuniity
Jespite the wmarket 1Ix properly planned with adeguate

Tacilities.

However, the scope of this study will only include the
study of human behavior and reaction towmards thiz market

exIstence.

Throughout, this repaort will acknowledge readers the

Importance of feasibility studies and aiso market surveys.
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the existence of MNodern Harket at Gombak was due to the
retlocatron of hawkers at the old (lentral Market 1n Kuala
tumpur. The old Centra{ Harket was not capabié to cope the
jnflux of comauters f;ﬂm all vwver the rnelighbouring areas
such as Petalirng Jaxa,’Damansara. keramat, Setapak and also

Ampang. Dewan Bandaraya Kuala Lunpur, az the responsible

agmper decided to relocate the hawkers (0 various aredas.

According to Berita Harian dated Z27th February 1985, three
Hodern Hafket would be vpened in HMay 1?85 which cost around
30 million Rirnggit altogether. All the three Hodern Harkets
which were fYour—-storey high, were located at Gombak, Cheras

and Taman Tun Dr. l1z=mail.

Urtan Renewal Autherities which acted as the developer
described the market existence would enable the residents
around the city to do their marketing chores without
dJitticulty since all the neccessary Ttacilitres were

provided.,
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INVENTION UF S24DY

o Investigate arnd gather iIintarmations of the
effectiveness of the New Modern Harket at 5.8knm

Gombak .

This report may be userul as desxzign guidelines for

Dewan Bandaraya toe build similar market elsewhere.

This report will particularly fnvolve the study i

human behaviour and market planning.

CSTAHTEMENT OF PROBLLH

There 1x a lack of response to visit the market Tron
the community despite the market 1s properly planned
mrth adequate tacilitres arnd 15 located wirthin the

residential area.

IMPORTANCE OF ZTU0DY

The public can read and rerer to this report arn  how
the new market can effect therr Jdarly marketing

habit.
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lhe designer and the authurities can make reference

as guidelines for FTuture successtul design of zimilar

market elsewhere.

The public will be aware of such study which will
invalve them fn the design processs.

SCOPE / LIMITATION GF 27T4DY

The area 15z at Gombak which 1z S.5%km from fHKuala
Ltumpur. The area of study will cover approximately

one to twmo square kilometre radius around the market.

1 will only investigate and rarse the prablems about

the feasibility of the Market.

The scoepe will Include the study of human behaviour

In response to the existence of the market.

HYPOQTHESTS

The reason 0Ff failure of the New Hodern Market 15 due
to the sacriety wmay of life, whereas the New HModern

Market has totally a new concept of marketing habit.

v1ll
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1t the new councept 15 to be i1mplemented the authority
concerned should accowmondate the existing markdeting
habit into the new concept and close all the outlets

for existing habit.

HMETHODOLAGY :

Public Iinterviews.

Hhom? They are the community living around the HMarket
and I will categorize the High, HMHedrun and Lo
Inceme according to the:r 1ncome scale.

How? fluestronafires wi1ll be set and 1 wi1ll persanally

interview them.

Perzaornal observalion.

How? I will observe and s5tudy the environment and how
people react towards the Market.

When? The wost appropriate time will be in the

moOrning.

I will look Into the newspaper Index regarding this

Hodern Harket. 1 will also refer to magazines,

_Jfournals and books Trom the library.



Appointments
1 will arrange meetings with Dewan BEandarayva
officials and also with Urbarn KRenewal Development

officirals In order to cellect avalilable or relevant

Issues of this s%udy.
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The research ztudy starts with a hypotheszsis that makes a
predrction about the Tarture orf the Modern MHarket at Gombak
that can be proved or diszapproved. This statement Is based

on certalin racts wmhich are as follows:

One of the main reason i[5 that the neighbouring residents
are not prepared to accept the new =style of marketing
habit. They are Tond with the crow? tvpe of market such as

Chow K1t Rarket.

Secondly, there are too many vutlels Tor the resrdents at
Gombakt to get thelr daily Yresh suppliesz. The alternative
outlets Tor the residernts to get their supplies are Trom
Night Harket, Hini Harket, Supermaréet, and aise nearby

market such as sSelayang Harket.

Thirdly, there are easy means of transportations to reach
the nerfghbouring markets ocutside Gombak. Furthermore the
pazsenger buses are bypassing Chow Kit Read and this will

actually encourage those people [iving at Gombak to wvisit

Chom Kit HMarket more otften.

j=ge La g =2




iy Tinal reason I3 that there are Insurticient selection of

items to be «chosen and yet there are many stalls being

provided to be occuplied.

To test the hypothesis, 5 copies of the Guestionalires are
set. These nmuestionnalres are scrutinised by my tutor In-
charge and a sample of &3 people are mentioned and

dJetermined.

They are as Tollows:—

1) High Incompe Group with an_estimated gross  Income of
$2001 and abave,

& Hedium Income Group with an estimated. gross Income of
$701 to $I000.

37 Low Ipncome Group with an estrimated gross  Income  of

$701 and below.

+) Unemployed Group with no Income.
20 copies of gquestliornalres are et ftor each group
exzept I cZepiles only Tor the unemployment group. A

sample of questronalrres (s enclosed n the Appendix,

Prage 3




The place which are selected rTor survey are as Tollows:i-—

1. VTaman Setapak

2. Taman Ibukota

3. hampung Sundal Hulia
. Kampung Cerdas
'S. Gombak Setia

& . Taman Harmonis

7. Taman hkamartiah

Generally all the guestions were answered and seventy

percent of those Iinterviewed were Temales.

Finally all the answered guestivralires are tabulated and

simplitied.

Paacye <4
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SYNTHESIS AND ANALYSIS

Fhrs part will deal with the aralyseis or the graphs anag
alse the analysis of the vacts and Tigures which 1 have

discovered i1n the Research and Survey of the previous part.

This arnalysis will describe the results and allowing the
readers to Tollow up with this particular study. There are
altogether Yive graphs and Tor every graphs a table of data

L5 accompanied.
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oraprr L iJd
a A graph showing the percentage o0F wvisitors of various
Income Group In the study area. '
b A graph showing theose who visit the Hodern iHarket at
teast once a week.
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Incomce Group
TABLE [17 Income Group
Descriptions High Hedium Low Ynemploved
Ne. of people visiting 15474 3.1% $.6%4 1.,5%
the HModern MHarket.
Percentage of visitor 10.8% 2.0% 3.0% 1.0%

week.
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ANHAersls OF VISITORE TO THE MODERN MARKET

From Graph [(11a

-

High lncome Group has the most visits at least three

times

Al

a week. The percentage of visit Iz as high as 15.4%

comparing with the HMedium and Low Income Groups with

d.1% and 4.8% respectively.

Graph (1Jb

v

1111}1)/

Ltow Income Group has only 3.5% oF wvisitors per week.

Hedium Income Group has about 3J.04 of wvisitors per week.

Unemployed Group has no visitor at all. High lncome Group

has the most visitors arong the Income Groups with 1!

of visitors teoe the Modern HMarket.
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GRAPH [£113

a A araph showing percentage of non—visitars of varlous
Income Group in the study area.

& A graph showing percentage of npon—visitors of various
Income Group with reasceoning ¢ Insufficient selection
af items.

< A graph showing percentage of non—visiltors of various
Income Group with reasoring : The 1tems are expensive.
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TABLE (112 Income Group
Descriptions High Hedium Low Unemployed
No. of people who does 15,3% 27.7TL Z2E.2L 10.0%
net visit the Hodern
Harket.
Those with reasons:-— :
Insutrticient selection 10.0% 12.3% 3.0% 7LTL
of Items.
Too expensive i.0% 15,47 2.3% 1.0%
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