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The primary aim of this study of THE EFFECTIVENESS OF THE 

NEH HODERN MARKET is to set guide lines for those who are 

particularly inuoli/ed in the designing of such similar 

market e 1 set^here . 

At the same time, hot^ei'er. this report may be useful tor 

the public to discoi'er the importance of their role and 

invoIvemen t in the des ign ing process of this market. 

After conduct ing interi'iet^s Mith the residents at the 

market, I presumed that the market is a fai1ure. There is 

a lack of response to I'isit the market from the community 

despite the market is properly planned itith adequate 

faci1 it ies. 

Hoi^ever, the scope of this study Mill only include the 

study of human behavior and reaction towards this market 

existence. 

Throughout, this report Nill acknowledge readers the 

importance of feasibility studies and also market sun'eys. 

Ill 
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Ihe existence or Hodern Market at Gombak was due to the 

relocation of hawkers at the old Central Market in Kuala 

Lumpur. The old Central Market was not capable to cope the 

influx of commuters from all over the neighbouring areas 

such as Petal ing Jay.a, Daman s ara, Keramat, Setapak and also 

Ampang. Dewan Bandaraya Kuala Lumpur, as the responsible 

owner decided to re locate the hawkers to various areas. 

According to Berita Marian dated 27th February 1985. three 

Modern Market would be opened in May 1985 which cost around 

30 million Ringgit altogether. All the three Modern Markets 

which were four-storey high, were located at Gombak, Cheras 

and Taman Tun Dr. Ismail. 

Urban Renewal Author i t ies which acted as the developer 

described the market existence would enable the residents 

around the city to do their marketing chores without 

difficulty since all the neccessary facilities were 

provided. 
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1 . O INTENT 2 ON uf_ SI UDY 

1.1 To irivestigate and gather informations of the 

effectiveness (x-f the New Modern Market at 5.Skm 

Gombak. 

1.2 This report may be useful as design guidelines for 

Dewan Bandaraya to build similar market elsewhere. 

1.3 This report will particularly involve the study m 

human behaviour and market planning. 

2.0 STATEMENT OF PROBLEM 

2.1 There is a lack of response to visit the market from 

the community despite the market is properly planned 

with adequate facilities and is located withm the 

residential area. 

3.0 IMPORTANCE OF STUDY 

3.1 7 he public can read and refer to this report on how 

the new market can effect their daily marketing 

habit. 

Vll 
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•3.2 Ihe designer and the author i ties can make reference 

as guide 1ines for future successful design of similar 

market e1sewhere. 

3.3 The public will be aware of such study which will 

involve them in the design processs. 

4.0 SCOPE / LIMITATION Of STUDY 

4.1 The area is at Gombak which is 5.Skm from Kuala 

Lumpur. The area ot study will cover approximately 

one to two square kilometre radius around the market. 

4.2 I will only investigate and raise the problems about 

the feasibility of the Market. 

4.3 The scope will include the study of human behaviour 

in response to the existence of the market. 

5.0 HYPOTHESIS 

5.1 The reason of failure of the New Modern Market is due 

to the society way of life, whereas the New Modern 

Market has totally a r>ew concept of marketing habit. 

Vlll 
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5.2 If the new concept is to be implemented the authority 

concerned should accomodate the existing marketing 

habit into the new concept and close all the outlets 

for existing habit. 

6.0 METHODOLOGY 

6.1 Public inters lews. 

Hhom? They are the community living around the Market 

and I loill categorize the High, Medium and Low 

I n c (.> me ac c o rd ing to their m c o me scale. 

HON? Ouestlonaires will be set and 1 will personally 

interview them. 

6.2 Personal observ ation. 

How? I will observe and study the environment and how 

people react towards the Market. 

W/ien? The most appropriate time will be in the 

morning. 

6.3 I will look into the newspaper index regarding this 

Modern Market. 1 will also refer to magaz mes, 

journals and books from the library. 

IX 
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6.4 Appointments 

I will arrange meetings with Dewan Bandaraya 

officials and also with Urban Renewal DeveIopment 

offic i als in order to collect aval 1 able or re levant 

issues of this study. 
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The research study starts with a hypothesis that makes a 

prediction about the failure of the Hodern Market at Gombak 

that can be proved or d i sapproved. This statemen t is based 

on certain facts which are as fo1 lows: 

One of the main reason is that the ne ighbour ing residents 

are not prepared to accept the new style of marketing 

habit. They are fond with the crowd type of market such as 

Chow Kit Market. 

Secondly. there are too many out lets for the residents at 

Gombak to get their daily fresh supplies. The alternative 

outlets for the residents to get their supplies are from 

Night Market, Mini Market, Supermarket, and also nearby 

market such as Selayang Market. 

Thirdly, there are easy means of transportations to reach 

the ne ighbour ing markets outside Gombak. Furthermore the 

passenger buses are bypassing Chow Kit Road and this will 

actually encourage those people living at Gombak to visit 

Chow Kit Market more often. 
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My final reason is that there are insufficient se1ection of 

items to be chosen and yet there are many stalls being 

provided to be occupied-. 

To test the hypothesis, .-65 copies of the Que s t i on a i re s are 

set. These Questionnaires are scrutinised by my tutor in-

charge and a sample of 65 people are mentioned and 

determined. 

They are as follows 

1) High Income Group with an estimated gross income of 

•f2001 and above. 

2.) Medium Income Group with an estimated- gross income of 

i-701 to $2000. 

-3) Low Income Group with an estimated gross inc o m e o f 

$701 and below. 

4) Unemployed Group with no income. 

20 copies of question aires are set tor each group 

except 5 copies only for the unemployment group. A 

sample ot ques11on aires is enclosed in the Appendix. 

5i 3 
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The place which are seiected for survey are as rollows:-

1 . Taman Setapak 

2. Taman 1bukota 

3. Kampung Sungai Mulia' 

4. Kampung Cerdas 

5. Gombak Setia 

6. Taman Harmon is 

7. Taman Kamariah 

Generally all the quest ions were answered and seventy 

percent of those interviewed were females. 

Finally ail the answered quest ionaires are tabulated and 

s imolif led. 
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This part Mill deal Nith the analysis OT the graphs and 

also the analysis ot the tacts and figures which 1 have 

discovered in the Research and Survey of the previous part. 

This analysis will describe the results and allowing the 

readers to follow up with this particular study. There are 

altogether five graphs and for every graphs a table of data 

is accompanled. 
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a A graph showing the percentage of visitors of various 
Income Group m the study area. 

b A graph showing those who visit the Hodern Market at 
least once a week. 
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TABLE £13 

Descr1pt ions 

I ncome Group 

High Medium Low Unemployed 

No. of people visiting 
the Modern Market. 

15 . 47. 3. 17. 4.6 7. 1 . 57. 

Percen tage of visitor 
per week. 

10 .87. 2.07. 3 . 07. 1 .07. 
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ANALrsrs OF VISITORS TO THE HODERN MARKET 

F rom Graph [I J a 

High Income Group has the most visits at least three times 

a week. The percentage of visit is as high as 15.47. 

comparing with the Medium and Low Income Groups with only 

3.17. and 4.67. respectively. 

Graph ClJb 

Low Income Group has only 3.57. of visitors per week. 

Medium Income Group has about 3.07. of visitors per week. 

Unemployed Group has no visitor at all. High Income Group 

has the most visitors among the Income Groups with 15.47. 

of visitors to the Hodern Market. 
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GRAPH CllJ 

A graph showing percentage ot non-visitors ot various 
Income Group in the study area. 

A graph showing percentage ot non-visitors ot various 
Income Group with reason ing : In sut't i c i en t se lect ion 
ot items. 

A graph showing percen t age of non —visitors of various 
Income Group with reason ing : The items are expensive. 
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Income GrouD 

TABLE CIIJ 1 n c o m e G r o u p 

Descri pt ion s H i g h Hedium L o w Unemp1oyed 

No. of people who does 
not visit the Hodern 
Market. 

15.37. 27 .77. 26.27. 10.07. 

Those with reasons:— 

In suff i c i en t seIect i on 
of items. 

10.07. 12 .37. 3.07. 7 . 7 X 

Too expensive 1 .07. 15.47. 2.37. 1.07. 
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