
I N T E R N A T I O N A L  G R A D U A T E  C O L L O Q U I U M  
i-SPEAK 2025
S P O R T S  A N D  P H Y S I C A L  E X E R C I S E  A S S E M B LY  O F  K N O W L E D G E  S H A R I N G

1

EXTENDED 
ABSTRACT

COLLOQUIU M PROCEEDINGS

EDITOR |  ADAM LINOBY



144 ISPEAK 2025

INVESTIGATING THE INFLUENCE OF EVENT QUALITY 
DIMENSIONS ON PARTICIPANT SATISFACTION AND LOYALTY 
IN THE KL STANDARD CHARTERED MARATHON

EXTENDED ABSTRACT

Muhammad Amir Iman, & Ummi Kalthum Mohd Mokhtar*

SPORTS MANAGEMENT & RECREATION

Faculty of Sports Science and Recreation, Universiti Teknologi MARA, Negeri Sembilan Branch, Seremban Campus, Negeri Sembilan, MALAYSIA
*Corresponding author: ummikalthum@uitm.edu.my

Keywords: Event quality, Participant satisfaction, Marathon running, Loyalty, Service management

M.A., Iman, & U.K.M., Mokhtar, Proceedings of the International Graduate Colloquium: Sports and Physical Exercise Assembly of Knowledge Sharing, i-SPEAK, 2025, 05th–06th February, 
Malaysia.

International Graduate Colloquium:  
Sports And Physical Exercise Assembly of Knowledge Sharing (i-SPEAK) 2025 

 
Malaysia, 05–06 September 2025 

Investigating the Influence of Event Quality Dimensions on Participant 
Satisfaction and Loyalty in the KL Standard Chartered Marathon 

Muhammad Amir Iman, & Ummi Kalthum Mokhtar* 

Faculty of Sports Science and Recreation, Universiti Teknologi MARA, Negeri Sembilan Branch, Seremban Campus, Negeri 
Sembilan, MALAYSIA 

*Corresponding author: ummikalthum@uitm.edu.my 

Keywords: Event quality, Participant satisfaction, Marathon running, Loyalty, Service management 
 

I. INTRODUCTION 
The study explores the relationship between event quality 

and participants' satisfaction in the KL Standard Chartered 
Marathon. By examining event quality dimensions and 
participant satisfaction levels, this research provides insights 
into factors influencing participant experiences and loyalty. 
Understanding these relationships aims to enhance event 
management practices, ultimately promoting improved 
outcomes for future marathon events [1]. 

II. METHODS 
A quantitative, non-experimental survey design was 

employed, targeting participants of the KL Standard 
Chartered Marathon. Using simple random sampling, 456 
respondents were selected to ensure representativeness. Data 
were collected through structured questionnaires, including 
the EVENTQUAL scale and the IPA4RE [2] scale, 
measuring event quality and participant satisfaction. 
Statistical analysis, including descriptive and Pearson 
correlation, was used to analyze the relationships between 
event quality dimensions and satisfaction levels. 

III. RESULTS AND DISCUSSION 

A. Event Quality 
Table 1 shows that participants rated accessibility (3.84 ± 

1.39) and tangibles (3.84 ± 1.29) highest, indicating 
satisfaction with access and facilities. Personnel interactions 
(3.76 ± 1.38) and complimentary services (3.66 ± 1.28) were 
slightly lower, suggesting areas for improvement in staff 
interactions and additional services. 

TABLE I 
DESCRIPTIVE STATISTICS FOR EVENT QUALITY 

Descriptives N Mean SD 

Accessibility 426 3.84 1.39 

Tangibles 426 3.84 1.29 

Personnel 426 3.76 1.38 

Complimentary Services 391 3.66 1.28 

 
 
 

B. Participants’ Satisfaction 
Table 2 shows that satisfaction with event atmosphere and 

engagement (3.84 ± 1.39) and specific event components 
(3.84 ± 1.29) was high. However, overall event experience 
(3.76 ± 1.38) was rated lower, highlighting opportunities to 
enhance the overall satisfaction of participants. 

TABLE II 
DESCRIPTIVE STATISTICS FOR PARTICIPANTS' SATISFACTION 

Descriptives N Mean SD 
Event Atmosphere and 
Engagement 

426 3.84 1.39 

Specific Event 
Component Satisfaction 

426 3.84 1.29 

Overall Event Experience 426 3.76 1.38 

C. Relationship Between Event Quality and Participants’ 
Satisfaction 

Table 3 shows a very strong positive correlation (r = 0.99, 
p<0.001) was found between event quality and participants’ 
satisfaction. This relationship underscores that improving 
event quality directly enhances participant satisfaction, 
making quality optimization critical for future marathon 
success. 

TABLE III 
RELATIONSHIP BETWEEN MOTIVATION AND ACADEMIC PERFORMANCE 

IV. CONCLUSIONS 
This study highlights the importance of event quality in 

influencing participants’ satisfaction in the KL Standard 
Chartered Marathon. Accessibility and tangibles were rated 
highly, while personnel and complimentary services require 
improvement. A strong correlation between event quality and 
satisfaction emphasizes the need for quality optimization to 
enhance participant experiences and ensure event success [3]. 

 
 
 

 
 

Participants 
Satisfaction 

Event Quality 
Pearson r 0.99 
df 387 
Sig (2-tailed) <0.001 

 

ACKNOWLEDGMENT 
The authors express gratitude to the research participants 

of the KL Standard Chartered Marathon 2024, Institute 
UiTM Cawangan Negeri Sembilan, Kampus Seremban 3 for 
the valuable support and contributions. 

REFERENCES 
[1] Huang, H.-C. (2024). A study on participant satisfaction and 

improvement strategies for marathon events in Taiwan. International 
Journal of Physical Education, Sports and Health, 11(6) 

[2] León-Quismondo, J., Bonal, J. R., Burillo, P., & Fernández-Luna, Á. 
(2023). How Can We Improve Running Events? The IPA4RE 
Questionnaire and Its Potential Impact on the Experience of Runners. 
International Journal of Environmental Research and Public Health, 
20(3), 1703 

[3] Jantori, P. (2023). The Relationship Between Event Quality 
Perception, Destination Image, and Behavioral Intention: A Case 
Study From Marathon Running Events. Human Behavior, 
Development and Society, 24(3). 
https://so01.tci-thaijo.org/index.php/hbds/article/view/269000 

mailto:ummikalthum%40uitm.edu.my?subject=Inquiry%20About%20Your%20i-SPEAK2025%20Manuscript


145I-SPEAK 2025

EXTENDED ABSTRACT SPORTS MANAGEMENT & RECREATION

M.A., Iman, & U.K.M., Mokhtar, Proceedings of the International Graduate Colloquium: Sports and Physical Exercise Assembly of Knowledge Sharing, i-SPEAK, 2025, 05th–06th February, 
Malaysia.

International Graduate Colloquium:  
Sports And Physical Exercise Assembly of Knowledge Sharing (i-SPEAK) 2025 

 
Malaysia, 05–06 September 2025 

Investigating the Influence of Event Quality Dimensions on Participant 
Satisfaction and Loyalty in the KL Standard Chartered Marathon 

Muhammad Amir Iman, & Ummi Kalthum Mokhtar* 

Faculty of Sports Science and Recreation, Universiti Teknologi MARA, Negeri Sembilan Branch, Seremban Campus, Negeri 
Sembilan, MALAYSIA 

*Corresponding author: ummikalthum@uitm.edu.my 

Keywords: Event quality, Participant satisfaction, Marathon running, Loyalty, Service management 
 

I. INTRODUCTION 
The study explores the relationship between event quality 

and participants' satisfaction in the KL Standard Chartered 
Marathon. By examining event quality dimensions and 
participant satisfaction levels, this research provides insights 
into factors influencing participant experiences and loyalty. 
Understanding these relationships aims to enhance event 
management practices, ultimately promoting improved 
outcomes for future marathon events [1]. 

II. METHODS 
A quantitative, non-experimental survey design was 

employed, targeting participants of the KL Standard 
Chartered Marathon. Using simple random sampling, 456 
respondents were selected to ensure representativeness. Data 
were collected through structured questionnaires, including 
the EVENTQUAL scale and the IPA4RE [2] scale, 
measuring event quality and participant satisfaction. 
Statistical analysis, including descriptive and Pearson 
correlation, was used to analyze the relationships between 
event quality dimensions and satisfaction levels. 

III. RESULTS AND DISCUSSION 

A. Event Quality 
Table 1 shows that participants rated accessibility (3.84 ± 

1.39) and tangibles (3.84 ± 1.29) highest, indicating 
satisfaction with access and facilities. Personnel interactions 
(3.76 ± 1.38) and complimentary services (3.66 ± 1.28) were 
slightly lower, suggesting areas for improvement in staff 
interactions and additional services. 

TABLE I 
DESCRIPTIVE STATISTICS FOR EVENT QUALITY 

Descriptives N Mean SD 

Accessibility 426 3.84 1.39 

Tangibles 426 3.84 1.29 

Personnel 426 3.76 1.38 

Complimentary Services 391 3.66 1.28 

 
 
 

B. Participants’ Satisfaction 
Table 2 shows that satisfaction with event atmosphere and 

engagement (3.84 ± 1.39) and specific event components 
(3.84 ± 1.29) was high. However, overall event experience 
(3.76 ± 1.38) was rated lower, highlighting opportunities to 
enhance the overall satisfaction of participants. 

TABLE II 
DESCRIPTIVE STATISTICS FOR PARTICIPANTS' SATISFACTION 

Descriptives N Mean SD 
Event Atmosphere and 
Engagement 

426 3.84 1.39 

Specific Event 
Component Satisfaction 

426 3.84 1.29 

Overall Event Experience 426 3.76 1.38 

C. Relationship Between Event Quality and Participants’ 
Satisfaction 

Table 3 shows a very strong positive correlation (r = 0.99, 
p<0.001) was found between event quality and participants’ 
satisfaction. This relationship underscores that improving 
event quality directly enhances participant satisfaction, 
making quality optimization critical for future marathon 
success. 

TABLE III 
RELATIONSHIP BETWEEN MOTIVATION AND ACADEMIC PERFORMANCE 

IV. CONCLUSIONS 
This study highlights the importance of event quality in 

influencing participants’ satisfaction in the KL Standard 
Chartered Marathon. Accessibility and tangibles were rated 
highly, while personnel and complimentary services require 
improvement. A strong correlation between event quality and 
satisfaction emphasizes the need for quality optimization to 
enhance participant experiences and ensure event success [3]. 

 
 
 

 
 

Participants 
Satisfaction 

Event Quality 
Pearson r 0.99 
df 387 
Sig (2-tailed) <0.001 

 

ACKNOWLEDGMENT 
The authors express gratitude to the research participants 

of the KL Standard Chartered Marathon 2024, Institute 
UiTM Cawangan Negeri Sembilan, Kampus Seremban 3 for 
the valuable support and contributions. 

REFERENCES 
[1] Huang, H.-C. (2024). A study on participant satisfaction and 

improvement strategies for marathon events in Taiwan. International 
Journal of Physical Education, Sports and Health, 11(6) 

[2] León-Quismondo, J., Bonal, J. R., Burillo, P., & Fernández-Luna, Á. 
(2023). How Can We Improve Running Events? The IPA4RE 
Questionnaire and Its Potential Impact on the Experience of Runners. 
International Journal of Environmental Research and Public Health, 
20(3), 1703 

[3] Jantori, P. (2023). The Relationship Between Event Quality 
Perception, Destination Image, and Behavioral Intention: A Case 
Study From Marathon Running Events. Human Behavior, 
Development and Society, 24(3). 
https://so01.tci-thaijo.org/index.php/hbds/article/view/269000 


	Front Cover
	Organizing Committee
	Table of Content
	Content: Sports Science
	Content: Sports Science (Cont.)
	Content: Sports Management & Recreation
	Content: Sports Management & Recreation (Cont.)
	Chair Message
	Editorial Preface
	Extended Abstract: Sports Science
	Extended Abstract: Sports Management
	Final Page
	Back Cover



