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I. INTRODUCTION 
Student-athletes face unique challenges in balancing 

academic and athletic responsibilities, requiring effective 
learning and communication strategies. Learning styles 
represent the varied approaches or methods individuals 
prefer for absorbing, processing, and retaining new 
information [1]. Some students are visual learners, while 
others are auditory or kinesthetic learners. Visual learners 
learn visually using charts, graphs, and pictures. Auditory 
learners learn by listening to lectures and reading. 
Kinesthetic learners learn by doing physical activity. 
Students can prefer one, two, or three learning styles [2].  
Students who know their learning styles will be able to find 
out their weaknesses and strengths so they can design 
learning strategies and can evaluate ways of learning [3]. 
Understanding their learning styles can help improve their 
academic performance, while communication styles 
influence interactions in both educational and sports settings. 
This study investigates the preferred learning and 
communication styles of SUKMA student-athletes and 
examines the relationship between these variables. 
Additionally, it explores gender-based differences in learning 
preferences. 

II. METHODS 
A simple random sampling method was employed to 

select 186 SUKMA student-athletes from Negeri Sembilan. 
Survey questionnaires assessed learning and communication 
styles after ethical approval and participant briefing. 
Inferential analysis, specifically the Pearson Correlation 
method, to analyze the relationship between learning styles 
and communication styles among SUKMA student-athletes, 
highlighting gender differences. 

III. RESULTS AND DISCUSSION 

A. Learning Styles 
The findings showed that visual learning was the most 

preferred style among SUKMA student-athletes, followed by 
auditory and kinesthetic learning. Additionally, the reliability 
analysis (Cronbach’s alpha) for the learning styles scale is 
0.583, indicating moderate reliability. These results highlight 
a strong preference for visual learning, suggesting that 

student-athletes benefit most from visual aids like charts and 
diagrams to understand and retain information effectively. 

B. Communication Styles 
The analysis revealed the mean and standard deviation for 

four communication style variables. Firstly, Reflectiveness 
had the highest mean score (2.60 ± 0.42), followed closely by 
Niceness (2.59 ± 0.45). Supportiveness ranked next (2.56 ± 
0.36), and lastly, Preciseness (2.53 ± 0.43). To ensure the 
reliability of these measures, a reliability analysis was 
conducted, yielding a Cronbach’s alpha (α) value of 0.639, 
which indicates an acceptable level of internal consistency 
for the scale employed. 

C. The Relationship Between Learning Styles and 
Communication Styles 

 
Fig. 1  A scatterplot that shows the relationship between learning styles and 
communication styles. 

A moderate positive correlation (r = 0.464, p < 0.001) 
was found between learning styles and communication 
styles, indicating that student-athletes who prefer specific 
learning styles tend to exhibit corresponding communication 
traits. 
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D. Gender Differences of Learning Styles  

An Independent t-Test revealed that there were no 
significant gender-based differences in learning styles (p = 
0.778). This suggests that male and female student-athletes 
share similar learning preferences, reinforcing the idea that 
gender does not significantly influence how student-athletes 
learn. 

IV. CONCLUSIONS 
The study concludes the distribution of learning 

preferences and communication dimensions among 
participants. It reveals a moderate relationship between 
communication styles and learning styles but finds no 
significant gender differences in learning preferences. These 
findings can provide valuable insights for tailoring 
educational approaches and enhancing communication 
strategies. 
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I. INTRODUCTION 
Athlete branding plays an important role in shaping 

endorsement opportunities particularly among emerging 
talents [1]. This study explores the perceptions of Johor 
Darul Takzim FC (JDT FC) academy players regarding 
athlete branding and its influence on potential endorsements. 
By addressing limited research on young athletes in elite 
academies and integrating branding factors with endorsement 
success [2]. This study highlights contextual insights critical 
for enhancing athletes’ marketability in a competitive sports 
landscape. 

II. METHODS 
This quantitative descriptive study utilized surveys to 

examine athlete branding and endorsement perceptions 
among 80 purposively sampled JDT FC academy players. 
Participants were selected for their relevance to the research 
objectives. Data were analyzed using JAMOVI (version 
2.3.7) employing descriptive statistics and Pearson 
Correlation to identify key factors influencing perceptions 
and endorsement potential.The questionnaire was adopted 
and adapted from Athlete Personality model in the research 
of (Brad and Todd, 2013; Nguyen Minh HA, Cao Nhat Tuan, 
2019). 

III. RESULTS AND DISCUSSION 

A. Athlete branding 
Athlete toughness emerged as the most significant 

branding factor influencing both identification and 
performance perceptions. This aligns with literature 
emphasizing toughness on prestige and distinctiveness, while 
factors such as expertise, trustworthiness, and attractiveness 
also played supporting roles. 

TABLE I 
RESULTS OF DESCRIPTIVE STATISTICS ON THE EFFECTIVENESS OF ATHLETE 

BRANDING VARIABLES AMONG THE ACADEMY PLAYERS. 

B. Main perception of Potential Athlete Endorsement 
Athlete toughness was also identified as the most 

influential perception for endorsements, confirming its 
critical role in branding. No unexpected findings were 
observed, affirming the consistency of these perceptions 
across the dataset.  

TABLE II 
RESULTS OF DESCRIPTIVE STATISTICS ON THE EFFECTIVENESS OF POTENTIAL 

ATHLETE ENDORSEMENT VARIABLES AMONG THE ACADEMY PLAYERS. 

C. Effect of Athlete Branding Towards Potential 
Endorsement 

This indicates that as athlete branding improves, the 
potential for athlete endorsements also increases 
significantly. The analysis was conducted with a degree of 
freedom (df) of 78, and the result is statistically significant 
with a p<0.001. These findings confirm a meaningful and 
strong association, emphasising the importance of effective 
athlete branding in enhancing endorsement opportunities. 

 
TABLE III 

RESULTS OF PEARSON CORRELATION  ON THE EFFECTIVENESS OF ATHLETE 
BRANDING ON ENDORSEMENT PERCEPTION AMONG THE ACADEMY PLAYERS. 

CONCLUSIONS 

Athlete toughness significantly shapes branding and 
endorsement perceptions among JDT FC academy players 
with consistent influence observed across the study. Other 
factors, including expertise and trustworthiness, complement 
toughness's impact [3]. These findings provide valuable 
insights for optimizing branding strategies, emphasizing 
toughness to enhance endorsement potential for emerging 
athletes.  

 

 Mean  SD  
Expertise  3.23 0.71 

Trustworthiness 3.29 0.75 

Attractiveness 3.12 0.69 

Toughness 3.33 0.80 

Transgression 3.24 0.75 

 Mean  SD  Level 
Potential Athlete 
Endorsement 

3.33 0.722 Moderate 

  Athlete Branding 
 
Potential Athlete 
Endorsement 

Pearson r 
df 
p-value 
N 

0.736 
78 

<0.001 
80 
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