
 

 

 

 

 

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA 

JOHOR 

 

DETERMINANTS OF HALAL PURCHASE INTENTION: 

CASE IN PERLIS 

 

 

BY: 

AFLAH BT ISA@DARAMI 

NOORAFZAINIZA BT AFENDI 

FARAH LINA BT AZIZAN 

 

 

MAY 2014 









 


